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1. Introduction
TourMIS (www.tourmis.info) is a marketing decision support system that supports the tourism industry by
collecting, storing, processing, and disseminating tourism related information. The system provides free access
to a number of important tourism indicators such as bednights, arrivals and capacities in tourism destinations
(countries, regions, cities). All information can be retrieved in the form of tables and graphs. The development
of TourMIS (layout and functionality) is directed by the needs of its users and implemented by researchers at
MODUL University Vienna1 where the TourMIS server is located. The project is financially supported by various
partners such as the Austrian National Tourist Office 2, the European Travel Commission3, European Cities
Marketing4, and a number of other organizations in Austria and worldwide (see ‘Supporters’ on
www.tourmis.info).
The TourMIS database consists of various data sources. The maintenance of the data is carried out in different
formats depending on the origin of the data sources. Using TourMIS is rather intuitive and therefore does not
need much explanation. This handbook explains how to use TourMIS and, in particular, how to enter data into
the databases under the supervision of European Cities Marketing (ECM) and the European Travel Commission
(ETC).

Figure 1: The TourMIS homepage

2. Access to TourMIS
Although access to TourMIS is free, every user must register with the system:
1. Go to TourMIS (enter www.tourmis.info in a standard Internet browser)
2. Switch to the English version by clicking on the British flag (optional).
3. Select ‘How to register’ from the menu
4. Complete all fields and press OK at the bottom of the page
5. You will receive your password within a few seconds via email.

1

www.modul.ac.at
www.austria.info
3 www.etc-corporate.org
4
www.europeancitiesmarketing.com
2

3

Figure 2: The registration form (‘How to register’)

Figure 3: Email sent by TourMIS (example)
After you have received your personal (randomized) password (see Figure 3), you can login into TourMIS. To do
this, go to www.tourmis.info and select Login from the menu. Enter your user ID and password and click ‘OK’.
The welcome page will appear after a few seconds.
You will probably want to change your password to a more memorable one. Select ‘Edit user profile’ under
‘General Information’ in order to change your personal settings including your password. Do not forget to save
the changes by clicking on ‘OK’.

Figure 4: Changing the random password under ‘Edit user profile’

2.1. Authorization for data input
Entering and editing data in TourMIS is restricted to authorized users only. This requirement is necessary in
order to maintain the high level of data integrity and correctness. Members of European Cities Marketing, the
European Travel Commission, or other interested organizations or companies with expertise in tourism statistics
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must request permission to edit data related to their tourism destination. Qualified individuals who may become
TourMIS data inputters:
•
•
•

have a minimum level of knowledge of tourism statistics in their city/country (particularly persons who
know where to obtain information about accommodation capacities, number of overnights, arrivals, etc.);
have a personal email address;
are willing to enter tourism statistics on a regular basis.

The contact person who fulfils all of the above requirements must
(1)
(2)

register with TourMIS (see previous section) and
send an email to the TourMIS team at MODUL University Vienna (tourmis@modul.ac.at) and ask
for the special authorization for entering data for your city, region, or country.

The TourMIS team will reply to your request within 24 hours. Once you have received data input authorization,
you will find an additional item ‘Data entry’ in the main TourMIS menu.

Figure 5: Menu item ‘Data entry’ in the main menu (for users with data input rights only)
All TourMIS users with data entry rights will find following options under ‘Data entry’:
•
•
•
•

Nights and arrivals
Accommodation supply
Attractions and sights
Shopping barometer (only for ECM data inputters)

When you click on ‘Nights and arrivals’ you will find following options:
1.
2.
3.
4.

Availability of data/definitions (Data Input Timetable)
Enter/edit latest available figures (only for ETC data inputters)
Enter/edit annual and/or monthly figures
Availability and definitions (Data Input Timetable)

Figure 6: ‘Data entry’ options
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2.2. The ‘Data Input Timetable’
All users with data entry rights must start using TourMIS by defining the availability of their statistics in the Data
Input Timetable. When you click on ‘Availability and definitions’ you will be asked to confirm the destination for
which you are authorized to enter data into TourMIS (TourMIS users who have access rights for more than one
destination will be asked to select the destination to be edited). In the Data Input Timetable (Figure 7), you need
to specify which of these measures are available in your destination and when new figures usually become
available. In addition, you need to specify, if the data allows, differentiation between domestic and foreign
markets. Unless the availability of your statistics changes, the information in this form only needs to be entered
once.

Figure 7: European Travel Commission’s Data Input Timetable in TourMIS
The European Travel Commission compiles data according to the following eight definitions:
1.
2.
3.
4.
5.
6.
7.
8.

Arrivals of visitors at frontiers
Arrivals of tourists at frontiers
Arrivals of tourists in all paid forms of accommodation establishments
Arrivals of tourists in hotels and similar establishments
Bednights of tourists in all paid forms of accommodation establishments
Bednights of tourists in hotels and similar establishments
Capacities (and occupancy) in all paid forms of accommodation establishments
Capacities (and occupancy) in hotels and similar establishments

European Cities Marketing compiles data according to following 18 definitions:
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.

Arrivals of all visitors (tourists and day visitors) in city area only
Arrivals of all visitors (tourists and day visitors) in greater city area
Arrivals in all accommodation establishments incl. VFR in city area only
Arrivals in all accommodation establishments incl. VFR in greater city area
Arrivals in all paid forms of accommodation establishments in city area only
Arrivals in all paid forms of accommodation in greater city area
Arrivals in hotels and similar establishments in city area only
Arrivals in hotels and similar establishments in greater city area
Bednights in all accommodation establishments incl. VFR in city area only
Bednights in all accommodation establishments incl. VFR in greater city area
Bednights in all paid forms of accommodation establishments in city area
Bednights in all paid forms of accommodation establishments in greater city area
Bednights in hotels and similar establishments in city area only
Bednights in hotels and similar establishments in greater city area
Capacities (and occupancy) in all paid forms of accommodation establishments in city area only
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16. Capacities (and occupancy) in all paid forms of accommodation establishments in greater city area
17. Capacities (and occupancy) in hotels and similar establishments in city area only
18. Capacities (and occupancy) in hotels and similar establishments in greater city area
In the first column, you enable or disable a certain category (Yes/No). In the second column you specify whether
domestic figures are included in your total figures, or not (i.e. residents of your country travelling within your
destination). In the third and fourth column, you enter a period when the data usually arrives at your desk. In
the third column, labelled ‘Annually’, you enter the month when your annual figures become available; in the
fourth column, you enter the time lag when your monthly data (usually) become available.
Example (illustrated in Figure 7):
The person responsible for Germany has specified the following measures as available in TourMIS:
1.

2.

3.

Arrivals in all forms of paid accommodation establishments: The total figures include information on the
domestic market. The data are usually available in April of the following year (e.g. 2014 data are usually
published (by the official statistical office or market research company) in April 2015). Monthly data for
‘Arrivals in all forms of paid accommodation establishments’ are announced with a time lag of five
months (e.g. data for July 2014 are usually announced in February 2015).
Bednights in all forms of paid accommodation establishments: The total figures include information on
the domestic market. The data are usually available in April of the following year (e.g. 2014 data are
usually published (by the official statistical office or market research company) in April 2015). Monthly
data for ‘Bednights in all forms of paid accommodation establishments’ are published with a time lag of
five months (e.g. data for July 2014 are usually published in February 2015).
Number of accommodation suppliers, number of bedspaces, and annual bed-occupancy exist for all
forms of accommodation establishments and data become available in April of the following year.

TourMIS is programmed to remind authorized TourMIS users who have not entered their data in time. TourMIS
uses information from the Data Input Timetable in order to check the status of the database and to remind data
inputters when they have not entered their data. This check is triggered every second week.
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IMPORTANT: It is very important that the Data Input Timetable is accurate! If you incorrectly specify entries in
the Data Input Timetable, you will not be able to enter data and TourMIS users will not be able to access them.
On the other hand, if you define something you do not have data available for, other users will think that you are
not fulfilling your data sharing responsibilities and TourMIS will unnecessarily remind you to enter your data into
the database.
If you are not confident about the definitions used in your statistics, read Chapter 3 which includes information
on common standards published by the UN World Tourism Organisation (UNWTO). Carefully compare these
definitions with the documentation, which is provided by your data source. If you are still not sure which
definitions your data refer to, contact the originators of your statistics (e.g. statistical office, market research
company, university department, etc.) and try to clarify the scope of your data. If you still have doubts, then
contact the TourMIS team (tourmis@modul.ac.at) and ask for support.

3. Terms and definitions used in tourism statistics5
What is the difference between a visitor and a tourist?
A visitor is any person who travels to a place other than that in which they have their usual residence but outside
their usual environment for a period not exceeding 12 months and whose main purpose is other than performing
an activity remunerated at the place visited. A same-day visitor is a visitor who does not spend a night at
collective or private accommodation in the place visited. A tourist is a visitor who stays at least one night at
collective or private accommodation in the place visited. Both tourists and same-day visitors are visitors. Hence,
number of visitors = number of tourists + number of same-day visitors. Therefore, the number of tourists is
always a proportion of the number of visitors.

1

Visitors who spend at least one night in the country visited, but less than one year.
Visitors who arrive and leave the same day for leisure, recreation and holidays; visiting friends and relatives; business and professional health
treatment; religion/pilgrimages and other tourism purposes, including transit day visitors en route to or from their destination countries.
3 Persons who arrive in a country aboard cruise ships (as defined by the International Maritime Organization (IMO), 1965) and who spent the night
aboard ship even when disembarking for one or more day visits.
4 Foreign air or ship crews docked or in lay over and who use the accommodation establishments of the country visited.
5 Crews who are not residents of the country visited and who stay in the country for the day.
6 As defined by the United Nations.
7 Who do not leave the transit area of the airport or the port, including transfer between airports or ports.
8 As defined by the United Nations High Commission for Refugees, 1967.
9 When they travel from their country of origin to the duty station and vice-versa (including household servants and dependents accompanying or
joining them).
2

Figure 8: Classification of International Visitors (UN World Tourism Organization)

5

If you are familiar with tourism statistics, you can skip this Chapter.

8

What is the difference between hotels and similar establishments and all accommodation
establishments?
All accommodation establishments include private accommodations and collective establishments (Figure 9).
Private accommodation includes private rental and non-rental accommodation (i.e. rented and/or owned).
Collective establishments include hotels and similar establishments (motels, etc.), specialized establishments
(holiday camps, conference centers, etc.) and other collective establishments (tourist campsites, holiday
dwellings, etc.).
Hotels and similar establishments is one type of collective tourism establishment; only includes hotels and
similar establishments. Therefore, the numbers of hotels and similar establishments are always a proportion of
the numbers of all accommodation establishments in a specific region/country.

What is the difference between arrivals at frontiers and arrivals at a place of
accommodation?
The evaluation of arrivals is classified as following:
1.
2.
3.
4.
5.

by information collected from inbound visitors based on exit or embarkation forms, or
by information collected from inbound visitors based on entry or debarkation forms, or
by information recorded by border control officials from passports of departing or arriving inbound
visitors, or
by any other information collected by generating countries on inbound visitors to the destination in
question (e.g. street surveys), or
by information on tourists recorded by operators of collective accommodations.

Sources (1-4) are commonly referred to as arrivals at frontiers. Source (5) is commonly referred to as arrivals at
a place of accommodation (for more details on the various forms of accommodation see the definition of types
of accommodation). The latter can account for information on domestic tourism, whereas the former cannot.
Source (1) is preferred over (2) because it gathers data on actual behavior of inbound visitors as they are leaving
the country. Source (2) relies on visitor intentions, which may not be a realistic guide to actual behavior. Forms
used in (1) and (2) usually comprise information on country of residence, purpose of trip, length of stay, last port
of embarkation and next port of debarkation. Source (3) consists of information that is more limited; sometimes
it provides only data for country of residence, gender, and age.
In source (4), countries generating visitors can sometimes provide visitor data for another destination. For
example, the Canadian government gathers data on Canadian residents returning from visits to the United States
and this information is shared with the US national tourism authorities.
Source (5) is the last resort when no border crossing data are available. Compared to the other sources, with this
method it is possible to count arrivals generated by domestic tourists. However, this method is also subject to
three important limitations: (a) it does not cover same-day visitors; (b) it does not cover types of accommodation
where registration is not compulsory, such as homes of friends and relatives; and (c) this method cannot provide
an unduplicated count of visitors to the country to the extent that tourists stay in various places before leaving.
However, if a large proportion of inbound tourists to the country stay at these establishments, the collection of
visitor statistics from accommodation establishment records will become more useful.
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Figure 9: Classification of Accommodation Establishments

How to measure the number of nights tourists stay in a destination?
The number of (over-)nights a tourist spends at a place of accommodation can be measured in two formats:

1.
2.

Bednights, the number of beds occupied by accommodation establishments
Roomnights, the number of rooms occupied by accommodation establishments

The number of roomnights is always less than the number of bednights. The number of bednights divided by the
number of roomnights is the double-room ratio. The number of bednights divided by the number of arrivals at
the same accommodation establishments (not by border control!) is the average duration of stay. Together with
information about the accommodation establishments' capacities (C), number of beds or number of rooms,
bednights or roomnights (N) can be used for calculating bed or room occupancy (O), respectively. Hence, the
average occupancy over a specific period (p), usually number of days, can be calculated by means of O = N / C *
p (Note: most publications on annual occupancy ratios by national statistical offices use 360 days or the number
of opening days).

How to define City Tourism?
In addition to the definitions commonly used for national statistics, city tourism has a few more variations that
are taken into account by ECM. Following practices in many cities in the United Kingdom and Ireland, ECM
decided to differentiate between paid and unpaid forms of accommodation, the latter including data on tourists
visiting friends and relatives (VFR); and to differentiate between statistics capturing the closer/innercity/downtown area, typically relevant for city breaks, versus statistics including tourist activities in the
surrounding suburbs and neighborhood. A summary of these amendments on general definitions of tourism
statistics is provided in Figure 10.
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Figure 10: A framework of city tourism statistics

4. Arrivals and bednights
ETC and ECM are currently compiling arrivals and bednights for more than 50 countries of origin (‘markets’) on
an annual and on a monthly basis. The data can be entered in three different ways:
1.
2.
3.

By entering figures into an online form provided by TourMIS
By entering figures into a special Excel template provided on the TourMIS website
By defining an Excel interface which allows TourMIS to understand the format of any standard Excel file
you may use for storing your data

NOTE: Entering the data by defining your own Excel interface (Option 3) is the quickest and most reliable form
of entering your data into TourMIS.

4.1. Updating arrivals and bednights using the TourMIS online form
This chapter explains how to use the online form to enter your annual and/or monthly figures on arrivals and
bednights into TourMIS.
IMPORTANT: Before you start entering your data, make sure that the Data Input Timetable reflects the
definitions and methodologies used for collecting tourism statistics in your destination (see Chapter 2 and 3).
On the other hand, do not change entries in the Data Input Timetable unless there is a significant reason (e.g.
change in methodology of your statistical system) since this could make existing data unavailable to other
TourMIS users.
Select ‘Enter/edit annual and/or monthly bednights or arrivals’, and specify the information and the year you
want to enter then click on ‘OK’ (see Figure 11).
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Figure 11: Selecting the type of information (definition) to be entered
Next, the Data Input Form for entering arrivals or bednights data will appear (Figure 12).

Figure 12: Data Input Form for entering arrivals or bednights
This ‘Data Input Form’ allows you to enter annual (first column next to the list of countries of origin) and monthly
data for the year you have selected. You can change the year by clicking on the arrows at the top of the page.
Enter your statistics with as much detail as possible: Do not round your data as this will cause problems when
percentages (e.g. relative change to previous year) are calculated by TourMIS. However, you can skip markets
for which you have no information available.
Depending on your selection in the Data Input Timetable, you can either enter annual or monthly data, or both.
IMPORTANT: You must enter a figure in the first row (‘Total Foreign and Domestic’ or ‘Total Foreign’). If you
have disabled ‘domestic’ in the Data Input Timetable, you will not be able to enter a figure for your home market
and the first row will display ‘Total foreign’ (instead of ‘Total foreign and domestic’). You will not be able to save
your data if you have not entered any data in the first row!
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Figure 13a: The ETC Annual data Input Form (bottom)
There are a number of features in TourMIS which will help you to enter your data correctly:
•

•

•

•

•

You must enter data in the first row (‘Total Foreign and Domestic’ or ‘Total Foreign’), either in the column
‘Annual’ or in the columns ‘Jan’ to ‘Dec’ (or both). If you have selected ‘Total Foreign and Domestic’ and you
enter data for your domestic market, then TourMIS will automatically calculate ‘Total Foreign’ during the
saving process. If you have selected ‘Domestic is not available’ in the Data Input Timetable, then your first
row will be ‘Total Foreign’ and you will not be able to enter anything for the domestic market.
Please note the important difference between ‘0’ (zero) and blank (null). If you enter zero, then TourMIS
assumes that you have observed no arrivals/bednights for a particular period and market. If you enter null
(or delete any value in a cell), this will be interpreted by TourMIS as if the data is unknown (i.e. not measured
by your destination). You can always clear (or delete data in) a column or the entire spreadsheet by clicking
on ‘Clear’ at the bottom of the form.
If you enter monthly data (columns ‘Jan’ to ‘Dec’), then TourMIS will automatically aggregate these values
in the column ‘Total I-XII’; the totals in this column will not be saved unless this is requested by the user
(read below).
TourMIS will automatically aggregate figures by continents (‘Europe’, ‘America’, etc.) when the user enters
a value into ‘Other [continent] markets’. If you enter ‘0’ in the field, then TourMIS will calculate the total of
all markets for the respective continent.
TourMIS will also calculate the field ‘Unspecified markets’, which is the total number of arrivals/bednights
(first row) minus any data you enter for individual markets (‘Austria’, ‘Belgium’, etc.). Please note that your
total number of markets must not exceed your total number (first row), hence ‘Unspecified markets’ must
not be negative.

At the bottom of the form you will find a number of other helpful functions and options (see Figure 13a):
•

•

•

Option: ‘Columns ‘Annual’ and all months (Jan-Dec)’ OR ‘All months (Jan-Dec) and ‘Total I-XII’ for your
annual data’. This option decides which data should be saved by TourMIS as your annual data. You can select
between the total of monthly data automatically calculated by TourMIS (column ‘Total I-XII’) and the data
you may have manually entered in the first column (‘Annual’). This could be important as statistical offices
sometimes revise their annual data at the end of the year without adjusting the monthly data they published
previously. The default is ‘Columns ‘Annual’ and all months (Jan-Dec)’, but this option is only enabled when
you have entered monthly data for an entire year.
Checkbox: ‘Update Latest Available Statistics’ (only for ETC data inputters). If you enter monthly data and
tick this box, TourMIS will automatically calculate all percentage change rates required by the ETC data table
‘Latest Available Statistics’ (see Chapter 5).
Check and save. When you click this button, TourMIS will check for typos and save your entries to the
TourMIS database. TourMIS will check data integrity by calculating change rates and report on significant
deviations (possible typos). TourMIS will provide a warning message if data anomalies are identified (see
13

•
•

•
•
•
•

Figure 13b). Nevertheless, TourMIS will always save the data and warning messages can be ignored if the
deviations are justified.
Save w/o check. Click this button only when you are absolutely sure that the data you have entered are
correct.
Excel Interface. This option allows you to upload your data using a flexible Excel Interface, which allows you
to upload your data from any type of Excel spreadsheet you may have available (for more information read
Chapter 4.3).
Excel Template. This option allows you to upload your data using the standard TourMIS Excel template,
which can be downloaded from the website (for more information read Chapter 4.2).
Edit footnotes. Click this option if you want to enter remarks, which TourMIS should show to TourMIS users
when retrieving your data (for more information read Chapter 4.5).
Print. Click this option if you want to print the current form.
Return w/o save. Click this option if you want to return to the previous page without saving your entries
(similar to clicking on the ‘back button’ of your browser, all changes will be lost).

Figure 13b: A warning message appears when TourMIS detects major deviations from previous year

4.2. Updating data using the standard TourMIS-Excel template
Annual and monthly statistics on arrivals and bednights can also be uploaded to the TourMIS database by means
of two different Microsoft Excel upload functions. The Excel template upload option is for data inputters who
find it more convenient to enter data into a spreadsheet than editing forms on the Internet. Uploading the
standard Excel template to the online form in TourMIS takes only a few seconds.
IMPORTANT: For uploading your data with this feature provided by TourMIS you need the standard Excel
template for ETC or ECM members. You can download this template from TourMIS by clicking on the respective
symbol in the ‘TourMIS Resources’ area (at the bottom of the left-hand menu). Please note that there are two
different templates for ETC (countries) and ECM members (cities), respectively! Also note that whenever there
are changes in the list of markets, the template will be updated. TourMIS checks automatically if you are using
the most up-to-date template.
The spreadsheet contains two worksheets: (1) Instructions; and (2) Data. Select the worksheet ‘Data’ as displayed
in Figures 14a and 14b.
1.
2.
3.
4.

Select your destination in the pull-down menu in [D1].
If your statistics contain information for the domestic market, then select ‘yes’ in [D2], otherwise ‘no’ (please
note that if you select ‘no’, the last line changes from ‘Total foreign and domestic’ to ‘Total foreign’).
Select the year your data refers to in [D3].
Annual data are entered in the area [D5...D71]; Monthly data are entered in the area [F5...Q71]. When the
total of your monthly data matches your annual data at the end of the year, then you do not need to
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5.

6.

complete the annual data column as TourMIS is able to use the aggregates presented in column [E5...E71]
(yellow cells indicate aggregates that are calculated automatically by the spreadsheet).6
You must enter data for your overall ‘Total’ (= line [74]). The total of all markets must not exceed the total
entered in this line. Any difference is reflected in ‘Unspecified markets’ (this figure must be positive or null).
Violations against any of these rules will lead to an error during the uploading process.
Save your spreadsheet on your local PC before you upload it to TourMIS. To avoid any mistakes during the
uploading
process,
provide
a
filename,
which
clearly
describes the
data,
e.g.
‘Croatia_arrivals_all_accommodation_2005.xls’. If you have data for several definitions, then you need to
complete multiple spreadsheets and upload them consecutively.

IMPORTANT: Do not try to make any changes to the structure/format of the spreadsheet; otherwise, the
template cannot be used for uploading data.

Figure 14a: Standard Excel template for uploading data to TourMIS (Top)

Figure 14b: Standard Excel template for uploading data to TourMIS (Bottom)
Every time you have entered new data in your spreadsheet, you can upload your data to the TourMIS data entry
form by clicking on the ‘Excel Template’ button (see Figure 13). TourMIS will ask you which file you want to
upload (see Figure 15). Click on ‘Browse’ and select the template you want to upload (Figure 16).

Some statistical offices revise their annual figures at the end of the year without revising their monthly
figures. In this case the revised figures will be entered in column [D5...D71]. The TourMIS database is able to
host both annual and monthly data even if they do not match.
6
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Figure 15: Uploading a Standard Excel Template file to TourMIS

Figure 16: Uploading a Standard Excel Template file to TourMIS (step 1)

The name of the file you have selected will be shown. When you click on ‘OK’ (Open), the file will be uploaded to
the TourMIS online form (see Figure 17).

Figure 17: Uploading a Standard Excel Template file to TourMIS (step 2)
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Figure 18: Uploading a Standard Excel Template file to TourMIS (step 3)
The upload will take up to two seconds. A message box will appear to remind you to check your figures before
saving them to the TourMIS database (Figure 18).
Uploading data to the online form does not save the data to the database. You must select ‘Check and save’
or ‘Save w/o check’ in order to save your changes to the TourMIS database (see Figure 19)!

Figure 19: Uploading a Standard Excel Template file to TourMIS (step 4)

4.3. Updating data using the flexible Excel interface
Probably the most convenient way of uploading your data to TourMIS is by using the very flexible Excel interface
option available in TourMIS. Many tourism organizations receive their data in the form of Excel spreadsheets and
the format of these spreadsheets is usually the same over the time and sometimes even for several destinations
(e.g. cities) within a country. Figure 20 (a and b) shows an example of the spreadsheet provided by the German
Statistical Office for Germany and for all its cities and regions. This spreadsheet includes data on all forms of
accommodation establishments and three indicators: ‘Arrivals’ (column B), ‘Bednights’ (column D), and ‘Average
length of stay’ (column F). The spreadsheet includes several worksheets, with every worksheet referring to one
17

particular month: worksheet 1 = January, worksheet 2 = February, etc. The German statistical office collects data
for several markets, not identical, but very similar to the list of markets available in TourMIS.

Figure 20a: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay of tourists in all forms of accommodation establishments (top)

Figure 20b: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay of tourists in all forms of accommodation establishments (bottom)

Figure 21: Defining a flexible Excel Interface
In the case of the spreadsheet provided by the statistical office of Germany, cell B:62 refers to the number of
arrivals of Japanese tourists to Germany; cell D:15 refers to the total number of foreign and domestic bednights,
etc. The ‘Define MS Excel Interface’ option in the data entry section of TourMIS (see Figure 21), allows data
inputters to instruct TourMIS how to read (any!) Excel files with tourism statistics when the format of the
spreadsheet provided by the statistical office does not change over time.
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IMPORTANT: Using the Excel Interface option only makes sense if the spreadsheet you receive from your
statistical office (or any other data provider) does not frequently change in terms of its structure. TourMIS can
also only read Excel spreadsheets in xls format. If your data file is an xlsx file, then you must open and save it
in the ‘MS Excel 97-2003 Workbook’ format before it can be uploaded to TourMIS.
Under ‘Define MS Excel Interface’, the system offers three options (see Figure 21):
•
•

•

New. Select this option if you want to create an interface for the first time or if you want to create an entirely
new interface. If you select this option, you will see a form similar to Figure 22 (a-b).
Edit. Select this option if you want to revise or copy an existing interface. Please note that you can copy but
not change an interface, which has been created by another TourMIS user. TourMIS users have access to
all templates of regions in their country. Copying an interface, which has been created by someone else is
useful when the structure of someone else’s spreadsheet is identical to your spreadsheet (e.g. the structure
of the spreadsheet of Munich is the same as that for Berlin). If you select this option, you will see a form
similar to Figure 23.
Delete. Select this option if you want to delete an interface. You can only delete interfaces you have
created. If you select this option, you will be asked to confirm your decision (Figure 24). If you select ‘yes’,
then the respective interface will be deleted; your current data will not be affected.

Figure 22a: Defining a new Excel Interface

Figure 22b: Defining a new Excel Interface
When you define a new Excel interface, you need to inform TourMIS where it can find your data in your
spreadsheet. The Excel interface definition screen is illustrated in Figure 22 (a-b).
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1.

2.

3.

4.

Enter a name for your interface (overwrite ‘[Enter name of new template]’, see Figure 22a). If you are editing
an existing interface, then you will find two different save buttons ‘Save new’ and ‘Save’ at the bottom of
the page (see Figure 22b). ‘Save’ secures all changes to the current interface; with ‘Save New’ you can create
a copy of the interface, which can save you a lot of time when you want to create an interface which is very
similar to an existing one. In the latter case, make sure that you use a different name in order for you to
be able to differentiate between interfaces.
You need to inform TourMIS if your spreadsheet includes total figures for continents. You may select
between ‘I have figures for continents (TourMIS will calculate 'Other markets' automatically)’ and ‘I do not
have figures for continents (if information on 'Other markets' (for each continent) is provided, then TourMIS
will calculate figures for continents)’ (see Figure 22a).
You must define each cell depending on the availability of your data in your spreadsheet. For instance, in
Figure 20a, total foreign and domestic arrivals in Germany for January 2010 (Ankünfte, Insgesamt, Januar
2010) is available in cell B15:
a. Select ‘Total foreign and domestic’ for the market,
b. Select ‘January’ for the period,
c. Select ‘1’ for the worksheet (since the data for January are included in the first worksheet in the
spreadsheet),
d. Select ‘B’ for the column,
e. Enter ‘15’ for the row,
f. Press ‘Save’. If the checkbox ‘Save’ is ticked (default), your entry will be saved and you will be
offered a new line. If you disable the checkbox ‘Save’, the line will be deleted.
Continue with step 3 until all the data in your spreadsheet are assigned properly to the markets and
definitions available in TourMIS.

Remarks:
•

•

•

•

If your spreadsheet includes data for continents, then you can ignore data for markets not available in
TourMIS. TourMIS will calculate ‘Other [continent]’ automatically (= ‘Total continent’ – respective markets
entered by the user).
If your spreadsheet does not include data for continents, but includes data for markets, which are not
available in TourMIS, then you should assign all of these markets to the ‘Other [continent]’ respectively. For
instance, if you have data for tourists from ‘Nigeria’ and ‘Kenya’ you should assign the figures to ‘Other
Africa’. In this case, TourMIS will calculate ‘Other [continent]’ by means of the total of the markets defined
in the interface and then calculate the total continent by means of the total of the markets plus ‘Other
[continent]’.
Any difference between ‘Total Foreign and Domestic’ (or ‘Total Foreign’ depending on the setting in the
‘Data Input Timetable’) and the total of all markets entered will be saved as ‘Unspecified markets’ in
TourMIS.
When defining several interfaces (e.g. for each month of the year), it may be necessary to make bulk changes
to the settings. There are three possibilities to quickly change all entries for ‘Period’, ‘Worksheet’, and
‘Column’ (see Figure 22b). For instance, if you want to change all entries for ‘Worksheet’, make your
selection next to ‘Change all values of Worksheet to’ and click on the OK button right next to this option.
Do not forget to save these changes.

Once you have set up your interface, you can upload your data to the TourMIS data entry form by clicking on the
‘Excel Interface’ button (see Figure 13). TourMIS will ask you, which file you want to upload (see Figure 23) and
which interface you want to use for processing your spreadsheet (see Figure 23). Click on ‘Browse’ and select
the template you want to upload (Figure 16).
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Figure 23: Upload procedure using the Excel Interface
Select ‘Overwrite ALL data in form with data from Excel file’ if you want to replace the data for an entire year
with the data from your spreadsheet, or select ‘Add data from Excel file to already existing data’ (default). If
you want to add new monthly data to the database, you must select the second option.
The upload will take up to two seconds. A message box will appear to remind you to check your figures before
saving them to the TourMIS database (Figure 18).
Uploading data to the online form does not save the data to the database. You must select ‘Check and save’
or ‘Save w/o check’ in order to save your changes to the TourMIS database (see Figure 19)!

4.4. Accommodation Supply Data
ETC and ECM also compile numbers on accommodation units, bedspaces, and information on occupancy ratios
on an annual basis. The following data are currently collected by TourMIS:
•
•

•

Number of accommodation units according to the category selected (i.e. either all forms of paid
accommodation establishments or hotels and similar establishments only).
Number of beds (bedspaces). This figure may vary according to the number of opening days of
accommodation units (particularly for destinations who do not evaluate their capacities on a monthly basis
and which experience strong seasonal variations in tourism levels). Depending on the methodology
applied, the figure frequently refers to (1) the maximum number of bedspaces available during a year; (2)
the minimum number of bedspaces; (3) the average number of bedspaces; or (4) any weighted figure
reflecting variations in the number of opening days. If available, you should enter the maximum number
of bedspaces available in your country; if this is not available, then you should enter any other data and
add a remark in the footnote section (see Chapter 4.5).
Average annual occupancy ratio. Although the occupancy ratio could be calculated by the number of
bedspaces and the number of bednights, countries frequently evaluate this important ratio by carrying out
additional market research surveys (e.g. by asking a sample of accommodation providers). The advantage
of these survey-based evaluations is that they are less sensitive to the problem of changes in operation of
accommodation units and, therefore, frequently preferred by tourism managers. The occupancy ratio must
be entered as a percentage with a range of 0-100.

Select ‘Accommodation supply’ from the main menu and then ‘Enter/edit annual capacities and occupancy
rates’. Select any of the definitions you have enabled in the ‘Data Input Timetable’ and a period for which you
have data available (see Figure 24).
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Figure 24: Entering accommodation supply data
The input form for entering supply data is illustrated in Figure 25. The number of accommodation units is entered
in the first column ‘Hotels’, the number of bedspaces is entered in the second column, occupancy rates are
entered in the third column. Enter your data with as much detail as possible. Depending on your personal settings
in the user’s profile, you need to enter your data either as ‘xx.x’ (e.g. 50.3) or ‘xx,x’ (e.g. 50,3). Do not round your
data (it is anticipated that you will enter occupancy ratios with one decimal place).

Figure 25: Entering accommodation supply data

4.5. Footnotes (Meta-Data)
All major deviations from the common definitions on tourism statistics and other important remarks should be
entered in the footnotes section in TourMIS. This form of ‘meta-data’ is particularly important since TourMIS is
very powerful at comparing data from different origins, which may cause errors in interpretation when users are
not made aware of variations.
The option of entering footnotes is available in the data input forms for arrivals and bednights (see Figure 19) as
well as for accommodation supply data (see Figure 25). If you select this option, you will see the footnotes input
form for arrivals and bednights (Figure 26) or supply data (Figure 27). Here you can enter the following notes:
•
•
•
•

The Source: … should be the first entry in the footnote field. Users should be able to identify the organization
responsible for the figures (e.g. your National Statistical Office).
Changes in definitions or survey methodologies, which make comparisons with previous years difficult or
impossible.
When information for one market also captures data for another market (e.g. ‘Figures for Switzerland
include Liechtenstein’)
Any other anomalies.
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Figure 26: Entering footnotes for arrivals and/or bednights

Figure 27: Entering footnotes for supply data
In order to add a new footnote, you need to enter your text in the field next to ‘Footnote text’ and select the
period this footnote refers to in the column ‘valid from – to’. Next, select all the different definitions this footnote
applies to in the column ‘valid for’ (tick the respective definitions). Always enter your footnotes in English only!
IMPORTANT: Do not enter information that is obvious or evident from the definitions/options available in
TourMIS (e.g. do not enter ‘No data available for the domestic market’ or ‘Arrivals are counted at the place of
accommodation’)
Of course, you can also edit an existing footnote or you can delete a footnote by enabling the checkbox ‘Delete’,
which is next to it. You can only enter one new footnote at a time. If you need to enter multiple footnotes, then
you have to repeat this procedure after saving.

5. Latest Available Figures (ETC only)
In addition, the European Travel Commission (ETC) also compiles data on the latest available changes in
bednights and arrivals for a subset of important markets. This allows member countries who have only quarterly
or seasonal data available to still participate in the data exchange process. This chapter explains how to enter
‘Latest available changes’ into TourMIS.
Under ‘Data entry’ select ‘Nights and arrivals’ from the main menu and then ‘Enter/edit latest available figures’.
Select a period for which you have available data (see Figure 28).
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Figure 28: Enter/edit latest available figures under ‘Nights and arrivals’ (main menu)
ETC compiles only the relative changes of a small number of important markets (see Figure 29). The relative
changes represent the percentage change in arrivals and bednights compared to the same period of the previous
year!

Figure 29: The latest available figures form (ETC only)
The definitions in the latest available figures section may vary from the monthly and annual statistics entered in
the main data input form (Figures 18 and 19). Therefore, you must select the appropriate type of definition used
for the latest available figures at the top of the form (Figure 29).
At the bottom of the form you are asked to specify the accuracy of your data (arrivals and bednights). Various
types of data can be specified:
•
•

•

Actual values. Select this option if your percentage change rates are based on final data provided by your
statistical office or the research organization responsible for tourism statistics in your destination.
Preliminary actual values. Select this option if your percentage change rates are based on provisional data
(e.g. initial results based on a sample survey) provided by your statistical office or the research organization
responsible for tourism statistics in your destination.
Estimates. Select this option if your percentage change rates are based on estimates, either provided by
some official external sources or by your organization.

If you regularly enter monthly statistics into TourMIS and want to use this information also for the “Latest
available statistics” table, then you do not have to enter relative percentage change rates manually. In this case,
tick the checkbox ‘Update ‘latest available statistics’ as ...’ at the bottom of the main data input form (see Figure
19) and select the type of data (‘Actual values’, ‘Preliminary actual values’, ‘Estimates’) next to it before saving
your entries. TourMIS will then automatically update your latest available statistics tables.
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IMPORTANT: When you select the ‘Update latest available statistics’ option, make sure that you are using the
correct definition. TourMIS does not use the preferred definition specified in the Data Input Timetable when
retrieving data in the ‘Latest Available Figures’ section!
Example:
a)

In March 2007, you receive information on the number of arrivals recorded in January 2007. You visit
TourMIS and enter the relative changes between January 2006 and January 2007.
b) One month later (sometime in April 2007), you receive information on the number of arrivals recorded in
February 2007. You visit TourMIS and enter the relative changes between the period January-February
2006 and January-February 2007.
c) … and so on …
d) Once the December data arrive at your office (presumably in February 2008), you visit TourMIS and enter
the relative change between the annual data 2006 and 2007. Next month you will start entering your data
for 2008 (start with a) again).
If monthly data are not available, you may also decide to update your Latest Available Figures on a quarterly (or
seasonal) basis. Members who have various definitions for arrivals or bednights in their country (e.g. ‘Arrivals at
frontiers’ and ‘Arrivals at hotels and similar accommodation establishments’) may select the most appropriate
definition for the monthly update (e.g. the one, which is updated more frequently).
If you do not have the information for certain markets or definitions, leave the input fields empty. You should
not enter a zero since this will be interpreted as 0%!
You are asked to enter your statistics in as much detail as possible. Depending on your personal settings in the
user’s profile, you need to enter your data either as ‘xx.x’ (e.g. 50.3) or ‘xx,x’ (e.g. 50,3). Do not round your data
(it is anticipated that you enter relative changes with one decimal place).

6. Shopping Barometer (ECM only)
The members of European Cities Marketing (ECM) Research & Statistics Group have initiated a project aimed at
benchmarking city tourism destinations in Europe based upon a price level. The project intends to shed light on
the cost differences existing across cities in Europe, collecting publicly available data for a specific set of items
among those commonly consumed by visitors. The ultimate goal of the project is not to rank destinations
according to their costliness, but to gain a deeper insight into visitors’ perception of this aspect of their
experience in a city. Transparency is a fundamental feature of this initiative. All ECM members are encouraged
to participate in the project.
On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Shopping Barometer’ and
click on ‘ECM City Break Shopping Barometer’. Next, specify the year for which you would like to enter data
(Figure 30).

Figure 30: ECM Shopping Barometer (ECM only)
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Sector

Definitions

Comments

Figure 31: ECM Shopping Barometer Items (ECM only)
The shopping bundle (Figure 31) covers the main service categories required by tourists at the destination (food
and beverage, entertainment and local transport) besides accommodation. The costs of accommodation,
transportation to the destination, and intermediation services are beyond the scope of this project. Some
shopping items are monitored in different quality categories in order to reflect the consumption of different city
visitor types (e.g. business travelers, weekend city breakers or backpackers). The actual list of shopping items is
common to the majority of cities in Europe and includes standardized products and services in order to minimize
price differentials attributable to items’ intrinsic characteristics.
The prices collected using the Shopping Barometer reflect the final consumer’s cost of purchasing holidayrelated services in different European cities. All the prices collected for this study:
•
•
•
•
•
•

reflect the final price (i.e. include VAT and any tourists taxes);
refer to the regular price for individual’s consumption (discounts for groups or special categories are not
currently being investigated);
are collected from businesses in the city center;
are collected in the local currency (for comparisons, TourMIS will convert prices into Euro using exchange
rates for the respective year);
(if applicable) refer to a one-year period;
are collected at a specific time of the year.
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Figure 32: ECM Shopping Barometer Form (ECM only)
To enter shopping item data (Figure 32), follow the instructions below for each item:
1.
2.
3.
4.

Enter the price of the item in local currency
Specify the type of currency by making a selection from the drop-down menu
Specify the month for which the data was collected
Add any notes to qualify the data (optional)

When you have finished entering data, click on ‘Save’ to submit entries to the database.

7. Entering data for attractions and sights
Since 1981, the Austrian National Tourist Office has been compiling figures on the number of visits to Austrian
sights. From the beginning of this initiative, the Austrian National Tourist Office has been supported by all nine
regional tourist boards, who agreed to submit their statistics on an annual basis. Since 2001, this database has
also been available to other European tourism organizations, in particular to members of ETC and ECM.
Compiling number of visits to cultural and other tourism-related sights is a challenging task. There are a number
of different perceptions and methodological issues, which need to be considered. The most significant problems
are related to (1) the measurement of visitors; and (2) the classification of sights. In 2003, the Vienna Tourism
Board and the Schönbrunn Betriebsgesellschaft Ges.m.b.H. decided to extend and improve the methodology and
the system supporting the compilation process. As a consequence, the compilation of monthly statistics was
introduced. This option is currently only available to cultural suppliers in Austria.
The following three paragraphs describe how to enter number of visitors to attractions and sights for three
different types of TourMIS users: (1) International tourism organizations (ETC and ECM members), (2) Tourism
organizations in Austria, and (3) Individual cultural tourism suppliers in Austria.

7.1. International Tourism Organizations (ETC and ECM members)
On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights’ and
you will find three options which allow you to add, edit, and delete attractions/sights and to enter visitor
numbers for each of the attractions/sights you define (Figure 33).
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Figure 33: Attractions and Sights (ETC and ECM members)
Figure 34 illustrates the form for adding or changing an attraction/sight. Name (local and English description),
location, type of attraction, and available information are required input fields; all other fields are optional. When
adding or changing a name of an attraction, you must make sure that it does not already exist in the database.

Figure 34: Adding or Editing an Attraction/Sight (ETC and ECM members)
‘Available information’ offers three different default values:
1.

2.
3.

Paying visitors. Select this when your visitor numbers refer to visits by people who normally purchase
a ticket in order to enter the attraction/sight. This option should also be selected even if a few tickets
are given away for free.
Free visitors. Select this if the majority of visitors enter the attraction/sight for free (e.g. being counted
by a turnstile).
Both. Select this if your visitor numbers include the sum of both paying and non-paying visitors.

The actual visitor numbers are then entered by selecting the option ‘Enter visitor numbers in attractions/sights’
available on the main menu (Figure 33). The input form is illustrated in Figure 35. Next to the visitor numbers
input field, the user can also enter the number of opening days (0-365) which allows more accurate comparisons
of the performances of cultural attractions/sights.
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Figure 35: Visitor Numbers Input Form (ETC and ECM members)

7.2. Tourism Organizations in Austria (ANTO partners)
On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights
Austria’ and you will find four options which allow you to add, edit, and delete attractions/sights at your
destination and to enter visitor numbers for individual or for all attractions/sights you have defined (Figure 36).

Figure 36: Attractions and Sights (Tourism Organizations in Austria)
Figure 37 illustrates the form for adding or changing an attraction/sight. Name (local and English description),
location, type of attraction, and available information are required input fields; all other fields are optional. When
adding or changing the name of an attraction, you must make sure that it does not already exist in the database.
The choice of measures of visitor numbers (‘type of information’) is more comprehensive than for international
tourism organizations (see Figures 34 and 37). It also allows you to enter annual and monthly data and reminds
data inputters if they do not enter their data in time.
•
•
•
•

Number of free uncontrolled access. Uncontrolled, unpaid access. Select this when data are based on a
pure estimate of visitor numbers.
Number of free controlled access. Unpaid access, but numbers are generated by some technical
equipment that provides accurate figures (e.g. turnstile, photo sensor, or similar).
Total number of free access = Number of free uncontrolled access + number of free controlled access
Number of visitors paying reduced prices. Number of visitors paying a reduced price for entering the
attraction/sight (e.g. students, retirees, etc.).
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•
•
•
•

Number of visitors paying full prices. Number of visitors paying the full price for entering the
attraction/sight.
Number of extraordinary paying visitors. Number of visitors paying a special price for entering the
attraction/sight (e.g. participants of special events, etc.).
Total number of paying visitors = Number of visitors paying reduced prices + number of visitors paying full
prices + number of extraordinary paying visitors
Total number of visitors = Total number of paying visitors + total number of free access

In the column ‘Year’, you can enter the month when your annual figures become available; in the column
‘Month’, you can enter the time lag when your monthly data (usually) become available.

Figure 37: Adding or Editing an Attraction/Sight (Tourism Organizations in Austria)
The actual visitor numbers can then be entered in two different formats. Either by entering monthly and annual
data for one particular attraction/sight (Figure 38), or by entering annual data (only) for multiple
attractions/sights (Figure 39). The former also allows adding a long and a short text for a footnote (English and
German). It is recommended to enter text in both fields. Next to the visitor numbers input field, the user can also
enter the number of opening days (0-365), which allows more accurate comparisons of the performances of
cultural attractions/sights.

Figure 38: Visitor Numbers Input Form for One Attraction/Sight (Tourism Organizations in Austria)
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Figure 39: Visitor Numbers Input Form for Multiple Attractions/Sights (Tourism Organizations in Austria)

7.3. Individual Cultural Tourism Suppliers in Austria
On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights
Austria’ and you will find two options which allow you to edit your attraction/sight and to enter your visitor
numbers (Figure 40).

Figure 40: Attractions and Sights (Individual Cultural Tourism Suppliers in Austria)
Figure 41 illustrates the form for changing the settings of your attraction/sight. Name (local and English
description), location, type of attraction, and available information are required input fields; all other fields are
optional. When adding or changing the name of your attraction, you must make sure that it does not already
exist in the database (For attractions with very similar names (e.g. city museum), data inputters are advised to
use their location’s name for differentiation purposes).
The choice of measures of visitor numbers (‘type of information’) is the same as for tourism organizations in
Austria (see Figure 37). It also allows entering annual and monthly data and reminds you if you have not entered
your data in time.
In the column ‘Year’, you can enter the month when your annual figures become available; in the column
‘Month’, you can enter the time lag when your monthly data (usually) become available.
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Figure 41: Editing Your Attraction/Sight (Individual Cultural Tourism Suppliers in Austria)
The input form for entering visitor numbers by individual cultural tourism suppliers is displayed in Figure 42. The
form also allows adding a long and a short text for a footnote (English and German). It is recommended to enter
text in both fields. Next to the visitor numbers input field, the user can also enter the number of opening days
(0-365), which allows more accurate comparisons.

Figure 42: Visitor Numbers Input Form (Individual Cultural Tourism Suppliers in Austria)

8. Special features of data retrieval
For data retrieval and analysis, TourMIS currently offers three main chapters (databases) with several different
submenus:
1.

European countries: Tourism in European countries (tourism data collected under the supervision of the
European Travel Commission)
• Latest trends: A table presenting the latest trends of tourism in European countries
• 10-year trends: A table summarizing the development of tourism in European countries during the last
10 years
• Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
European countries (including portfolio analysis and seasonality analysis)
o Annual data
o Monthly data
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•
•
•

2.

Cities: Tourism in cities (tourism data collected under the supervision of European Cities Marketing)
•
•

•
•
•
•
•
•
3.

Accommodation supply: Data on tourism capacities in European countries
Availability & definitions: Information on each country settings in the Data Input Timetable
Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
European attractions and sights

Latest trends: A table presenting the latest trends of tourism in cities
Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
cities (including portfolio analysis and seasonality analysis)
o Annual data
o Monthly data
Accommodation supply: Data on tourism capacities in cities
Availability & definitions: Information on each country settings in the Data Input Timetable
Shopping Barometer: Prices of typical shopping items of tourists in various cities (available to ECM
data inputters only)
Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
European attractions and sights
Webanalytics: Statistics, benchmarking and analysis of city tourism marketing organizations’ websites
(available to participants in this project only)
Eurocity visitor survey: Findings of cities participating in the European Cities Marketing visitor survey

Austria: Tourism in Austria and its provinces and cities
•
•

•
•

Latest trends: A table presenting the latest trends of tourism in Austria
Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
Austria and its provinces and cities (including portfolio analysis and seasonality analysis)
o Annual data
o Seasonal data
o Monthly data
Accommodation supply: Data on tourism capacities in Austrian regions
Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
Austrian attractions and sights
o Annual data
o Monthly data
o Availability and definitions

Each submenu leads to a number of retrieval options (‘views’), which are constantly being developed and
improved according to the needs of TourMIS users (e.g. participants at the annual TourMIS workshop, see
http://www.modul.ac.at/tourmis). Each view leads to a number of options where the user can decide which
indicators, destinations, markets, and period they are interested in (see Figure 43a). TourMIS also delivers its
findings in the form of tables and graphs. A typical TourMIS table is presented in Figure 43b.

Figure 43a: A typical TourMIS ‘view’ (example of ‘European countries’)
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Figure 43b: A typical TourMIS ‘table’ (example of ‘European countries’)
At the top of each table users are offered several options:
Prints the current table
Enables/Disables the comma (or dot) after each third digit (e.g. 1,050 or 1050)
Switches decimal separator from comma to dot, or vice versa (e.g. 3,5 to 3.5)
Presents the table in text format (for use with non-html compatible programs, see Chapter 8.1)
Downloads the table in MS Excel format (see Chapter 8.1)
Retrieving a graph (see Chapter 8.2)
Reporting a potential error in the table (see Chapter 8.3)
Saving your query for later use (see Chapter 8.4)

8.1. Extracting data from TourMIS
Each table in TourMIS can be retrieved in text or Excel format. When the user selects
, then TourMIS
offers the table in a simple text format which allows easy copy and paste functions (Figure 44a).
When the user selects
, then TourMIS will prompt for defining the file name to be saved (Figure 44b).
Select ‘Save as’, specify a file name and a directory to save your file, and select ‘Save’. Next, select ‘Open’,
which will start MS Excel and open the file you saved (see Figure 44c).
The table in Excel is presented in almost the same format as on the screen. However, minor adjustments (e.g.
column width) might be necessary.
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Figure 44a: Extracting data using the text-download function

Figure 44b: Extracting data by using the Excel-download function (step 1)

Figure 44c: Extracting data using the Excel-download function (step 2)

35

8.2. Graphs
Frequently, TourMIS offers the option
, which allows users to generate a charts without exporting data into
MS Excel. There are many different types of charts that can be generated by TourMIS (maps, bar charts, line
charts, multiple line charts, etc.). A few examples are presented in Figure 45.

Figure 45: Charts in TourMIS (examples)
Many charts offer pull-down menus or checkboxes for easily switching between destinations or markets and
mouse-over effects in order to display further information on the data displayed in the chart.
Every chart can be printed by clicking on the
button. However, if you want to copy and paste a chart, then
you need to use one of the many freely available cut and paste software tools (e.g. ‘Snipping Tool’).

8.3. Reporting a potential error
A significant amount of data in TourMIS is entered by users with special data input authorization (‘data
inputters’). The collaborative data collection process has the advantage that it is relatively cost-effective and that
the information is entered by people who are tourism experts for their destination. Nevertheless, this process is
not completely error-free since typos or other types of errors may occur. Similar to Wikipedia, TourMIS users
who identify a potential error in the database are asked to inform the respective data inputter who will then
check and eventually correct the data set. The more users TourMIS has, the more eyes will be checking the data
in TourMIS, and the more accurate the database will become.
When a user finds a possible error in a TourMIS table, they should select
the user will be asked to explain the potential problem (Figure 46).

, which will open a window where

In Figure 46, a user believes that the number of bednights in Estonia is a typo since the increase in bednights is
much higher than in some other report they found on the Internet. In the error reporting window, they select
‘Estonia’ and write an explanatory email to the data inputters for this country (see Figure 46).
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Figure 46: Reporting a potential error in TourMIS (example)
Try to be as explicit as possible when explaining the potential error. Next, click on the ‘Preview’ button which
will show you the complete email and all data inputters with data input authorization for Estonia (Figure 47).

Figure 47: Reporting a potential error in TourMIS (example)
Unless the TourMIS user deselects one or several email addresses, the email will be sent to all TourMIS users
with data input authorization and a valid email address in TourMIS. To submit the email, click the ‘Submit’ button,
to change the text, click the ‘Edit’ button.

8.4. My TourMIS/My queries
TourMIS provides access to more than 200 tables with thousands of different options. Hence, it can sometimes
be difficult to remember how someone has generated a certain table. In fact, sometimes it may be
cumbersome to reproduce a table (and chart) that has been generated previously.
The ‘My TourMIS’ button
allows users to save a query to a personal folder which makes it easier to
reproduce a frequently used table (Figure 48).
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Figure 48: Saving a query in My TourMIS (example)
The My TourMIS form opens where the user can provide a name for their query (‘MyQuery’) and specify if the
table should be saved with a ‘static’ or ‘dynamic’ period setting. TourMIS suggests a default name, which can
be overwritten by the user.
If you save several MyQueries, make sure to use different query names for differentiation purposes.

Figure 49: Retrieving a query from My TourMIS
Queries are saved permanently in My TourMIS and can be retrieved any time in the future. To retrieve previously
saved queries, select ‘My TourMIS’ in the main menu and follow ‘MyQueries’ (Figure 49). The pull-down list
includes all queries you have previously saved. To retrieve a query, select your table and press ‘Select’. If you
defined ‘static period’ for the query, then the table will be retrieved with the same period you saved the table.
If you defined ‘flexible period’ for the query, then the table will be retrieved with a period that is relative to the
date you saved the query. For instance, if you save a query ‘January 2015’ with a flexible period in March 2015
and you retrieve the same query two months later (May 2015), then your table will show data for ‘March 2015’.
If you want to delete a query (which you do not need anymore), select the query and press ‘Delete’.
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