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1. Introduction 
 
TourMIS (www.tourmis.info) is a marketing decision support system that supports the tourism industry by 
collecting, storing, processing, and disseminating tourism related information. The system provides free access 
to a number of important tourism indicators such as bednights, arrivals and capacities in tourism destinations 
(countries, regions, cities). All information can be retrieved in the form of tables and graphs. The development 
of TourMIS (layout and functionality) is directed by the needs of its users and implemented by researchers at 
MODUL University Vienna

1
 where the TourMIS server is located. The project is financially supported by various 

partners such as the Austrian National Tourist Office
2
, the European Travel Commission

3
, European Cities 

Marketing
4
, and a number of other organizations in Austria and worldwide όǎŜŜ Ψ{ǳǇǇƻǊǘŜǊǎΩ ƻƴ 

www.tourmis.info). 
 
The TourMIS database consists of various data sources. The maintenance of the data is carried out in different 
formats depending on the origin of the data sources. Using TourMIS is rather intuitive and therefore does not 
need much explanation. This handbook explains how to use TourMIS and, in particular, how to enter data into 
the databases under the supervision of European Cities Marketing (ECM) and the European Travel Commission 
(ETC). 
 

 

Figure 1: The TourMIS homepage 
 

2. Access to TourMIS 
 
Although access to TourMIS is free, every user must register with the system: 
 
1. Go to TourMIS (enter www.tourmis.info in a standard Internet browser)  
2. Switch to the English version by clicking on the British flag (optional). 
оΦ {ŜƭŜŎǘ ΨIƻǿ ǘƻ ǊŜƎƛǎǘŜǊΩ from the menu 
4. Complete all fields and press OK at the bottom of the page 
5. You will receive your password within a few seconds via email. 
 
 

                                           
1 www.modul.ac.at 
2 www.austria.info 
3 www.etc-corporate.org 
4 www.europeancitiesmarketing.com 

http://www.tourmis.info/
http://www.tourmis.info/
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Figure 2: The registration form (ΨHow to registerΩ) 
 

 

Figure 3: Email sent by TourMIS (example) 
 
After you have received your personal (randomized) password (see Figure 3), you can login into TourMIS. To do 
this, go to www.tourmis.info and select Login from the menu. Enter your user ID and password and ŎƭƛŎƪ ΨOKΩ. 
The welcome page will appear after a few seconds. 
 
You will probably want to change your password to a more memorable ƻƴŜΦ {ŜƭŜŎǘ ΨEdit user profileΩ under 
ΨGeneral InformationΩ in order to change your personal settings including your password. Do not forget to save 
the changes ōȅ ŎƭƛŎƪƛƴƎ ƻƴ ΨOKΩ. 
 

 

Figure 4: Changing the random password under ΨEdit user profileΩ 
 

2.1. Authorization for data input 
 
Entering and editing data in TourMIS is restricted to authorized users only. This requirement is necessary in 
order to maintain the high level of data integrity and correctness. Members of European Cities Marketing, the 
European Travel Commission, or other interested organizations or companies with expertise in tourism 

http://www.tourmis.info/
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statistics must request permission to edit data related to their tourism destination. Qualified individuals who 
may become TourMIS data inputters: 
 

¶ have a minimum level of knowledge of tourism statistics in their city/country (particularly persons who 
know where to obtain information about accommodation capacities, number of overnights, arrivals, etc.); 

¶ have a personal email address;  

¶ are willing to enter tourism statistics on a regular basis. 
 
The contact person who fulfils all of the above requirements must 
 

(1) register with TourMIS (see previous section) and  
(2) send an email to the TourMIS team at MODUL University Vienna (tourmis@modul.ac.at) and ask 

for the special authorization for entering data for your city, region, or country. 
 
The TourMIS team will reply to your request within 24 hours. Once you have received data input authorization, 
you will find an additional item Ψ5ŀǘŀ ŜƴǘǊȅΩ ƛƴ ǘƘŜ Ƴŀƛƴ ¢ƻǳǊaL{ ƳŜƴǳΦ  
 

 

Figure 5: Menu item ΨData entryΩ in the main menu (for users with data input rights only) 
 
All TourMIS users with data entry rights will find following options ǳƴŘŜǊ ΨData entryΩ: 
 

¶ Nights and arrivals 

¶ Accommodation supply 

¶ Attractions and sights 

¶ Shopping barometer (only for ECM data inputters) 
 
²ƘŜƴ ȅƻǳ ŎƭƛŎƪ ƻƴ ΨNights and arrivalsΩ ȅƻǳ ǿƛƭƭ ŦƛƴŘ ŦƻƭƭƻǿƛƴƎ ƻǇǘƛƻƴǎΥ 
 

1. Availability of data/definitions (Data Input Timetable) 
2. Enter/edit latest available figures (only for ETC data inputters) 
3. Enter/edit annual and/or monthly figures 
4. Availability and definitions (Data Input Timetable) 

 

 

Figure 6: ΨData entryΩ options 

mailto:tourmis@modul.ac.at
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2.2. The Ψ5ata Input TimetableΩ 
 
All users with data entry rights must start using TourMIS by defining the availability of their statistics in the 
Data Input Timetable. ²ƘŜƴ ȅƻǳ ŎƭƛŎƪ ƻƴ Ψ!Ǿŀƛƭŀōƛƭƛǘȅ ŀƴŘ ŘŜŦƛƴƛǘƛƻƴǎΩ ȅƻǳ ǿƛƭƭ ōŜ ŀǎƪŜŘ ǘƻ ŎƻƴŦƛǊƳ ǘƘŜ 
destination for which you are authorized to enter data into TourMIS (TourMIS users who have access rights for 
more than one destination will be asked to select the destination to be edited). In the Data Input Timetable 
(Figure 7), you need to specify which of these measures are available in your destination and when new figures 
usually become available. In addition, you need to specify, if the data allows, differentiation between domestic 
and foreign markets. Unless the availability of your statistics changes, the information in this form only needs 
to be entered once. 
 

 

CƛƎǳǊŜ тΥ 9ǳǊƻǇŜŀƴ ¢ǊŀǾŜƭ /ƻƳƳƛǎǎƛƻƴΩǎ 5ŀǘŀ LƴǇǳǘ ¢ƛƳŜǘŀōƭŜ ƛƴ ¢ƻǳǊaL{ 
 
The European Travel Commission compiles data according to the following eight definitions: 
 

1. Arrivals of visitors at frontiers  
2. Arrivals of tourists at frontiers  
3. Arrivals of tourists in all paid forms of accommodation establishments  
4. Arrivals of tourists in hotels and similar establishments  
5. Bednights of tourists in all paid forms of accommodation establishments  
6. Bednights of tourists in hotels and similar establishments  
7. Capacities (and occupancy) in all paid forms of accommodation establishments  
8. Capacities (and occupancy) in hotels and similar establishments 

 
European Cities Marketing compiles data according to following 18 definitions: 
 

1. Arrivals of all visitors (tourists and day visitors) in city area only 
2. Arrivals of all visitors (tourists and day visitors) in greater city area 
3. Arrivals in all accommodation establishments incl. VFR in city area only 
4. Arrivals in all accommodation establishments incl. VFR in greater city area 
5. Arrivals in all paid forms of accommodation establishments in city area only 
6. Arrivals in all paid forms of accommodation in greater city area 
7. Arrivals in hotels and similar establishments in city area only 
8. Arrivals in hotels and similar establishments in greater city area 
9. Bednights in all accommodation establishments incl. VFR in city area only 
10. Bednights in all accommodation establishments incl. VFR in greater city area 
11. Bednights in all paid forms of accommodation establishments in city area 
12. Bednights in all paid forms of accommodation establishments in greater city area 
13. Bednights in hotels and similar establishments in city area only 
14. Bednights in hotels and similar establishments in greater city area 
15. Capacities (and occupancy) in all paid forms of accommodation establishments in city area only 
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16. Capacities (and occupancy) in all paid forms of accommodation establishments in greater city area 
17. Capacities (and occupancy) in hotels and similar establishments in city area only 
18. Capacities (and occupancy) in hotels and similar establishments in greater city area 

 
In the first column, you enable or disable a certain category (Yes/No). In the second column you specify 
whether domestic figures are included in your total figures, or not (i.e. residents of your country travelling 
within your destination). In the third and fourth column, you enter a period when the data usually arrives at 
your desk. In the third column, ƭŀōŜƭƭŜŘ Ψ!ƴƴǳŀƭƭȅΩ, you enter the month when your annual figures become 
available; in the fourth column, you enter the time lag when your monthly data (usually) become available. 
 
Example (illustrated in Figure 7): 
 
The person responsible for Germany has specified the following measures as available in TourMIS:  
 

1. Arrivals in all forms of paid accommodation establishments: The total figures include information on 
the domestic market. The data are usually available in April of the following year (e.g. 2014 data are 
usually published (by the official statistical office or market research company) in April 2015). Monthly 
Řŀǘŀ ŦƻǊ Ψ!ǊǊƛǾŀƭǎ in all forms of paid accommodation establishmentsΩ ŀǊŜ ŀƴƴƻǳƴŎŜŘ ǿƛǘƘ ŀ ǘƛƳŜ ƭŀƎ ƻŦ 
five months (e.g. data for July 2014 are usually announced in February 2015). 

2. Bednights in all forms of paid accommodation establishments: The total figures include information on 
the domestic market. The data are usually available in April of the following year (e.g. 2014 data are 
usually published (by the official statistical office or market research company) in April 2015). Monthly 
data for Ψ.ŜŘƴƛƎƘǘǎ ƛƴ ŀƭƭ ŦƻǊƳǎ ƻŦ ǇŀƛŘ ŀŎŎƻƳƳƻŘŀǘƛƻƴ ŜǎǘŀōƭƛǎƘƳŜƴǘǎΩ ŀǊŜ published with a time lag 
of five months (e.g. data for July 2014 are usually published in February 2015). 

3. Number of accommodation suppliers, number of bedspaces, and annual bed-occupancy exist for all 
forms of accommodation establishments and data become available in April of the following year. 

 
TourMIS is programmed to remind authorized TourMIS users who have not entered their data in time. TourMIS 
uses information from the Data Input Timetable in order to check the status of the database and to remind  
data inputters when they have not entered their data. This check is triggered every second week.  
  



 

  8 

IMPORTANT: It is very important that the Data Input Timetable is accurate! If you incorrectly specify entries 
in the Data Input Timetable, you will not be able to enter data and TourMIS users will not be able to access 
them. On the other hand, if you define something you do not have data available for, other users will think that 
you are not fulfilling your data sharing responsibilities and TourMIS will unnecessarily remind you to enter your 
data into the database. 

 
If you are not confident about the definitions used in your statistics, read Chapter 3 which includes information 
on common standards published by the UN World Tourism Organisation (UNWTO). Carefully compare these 
definitions with the documentation, which is provided by your data source. If you are still not sure which 
definitions your data refer to, contact the originators of your statistics (e.g. statistical office, market research 
company, university department, etc.) and try to clarify the scope of your data. If you still have doubts, then 
contact the TourMIS team (tourmis@modul.ac.at) and ask for support. 
 

3. Terms and definitions used in tourism statistics5 
 

What is the difference between a visitor and a tourist? 
 
A visitor is any person who travels to a place other than that in which they have their usual residence but 
outside their usual environment for a period not exceeding 12 months and whose main purpose is other than 
performing an activity remunerated at the place visited. A same-day visitor is a visitor who does not spend a 
night at collective or private accommodation in the place visited. A tourist is a visitor who stays at least one 
night at collective or private accommodation in the place visited. Both tourists and same-day visitors are 
visitors. Hence, number of visitors = number of tourists + number of same-day visitors. Therefore, the number 
of tourists is always a proportion of the number of visitors. 

 
 

1 Visitors who spend at least one night in the country visited, but less than one year. 
2 Visitors who arrive and leave the same day for leisure, recreation and holidays; visiting friends and relatives; business and professional health 
treatment; religion/pilgrimages and other tourism purposes, including transit day visitors en route to or from their destination countries. 
3 Persons who arrive in a country aboard cruise ships (as defined by the International Maritime Organization (IMO), 1965) and who spent the night 
aboard ship even when disembarking for one or more day visits. 
4 Foreign air or ship crews docked or in lay over and who use the accommodation establishments of the country visited. 
5 Crews who are not residents of the country visited and who stay in the country for the day. 
6 As defined by the United Nations. 
7 Who do not leave the transit area of the airport or the port, including transfer between airports or ports. 
8 As defined by the United Nations High Commission for Refugees, 1967. 
9 When they travel from their country of origin to the duty station and vice-versa (including household servants and dependents accompanying or 
joining them). 

Figure 8: Classification of International Visitors (UN World Tourism Organization) 

 

                                           
5 If you are familiar with tourism statistics , you can skip this Chapter.  

mailto:tourmis@modul.ac.at
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What is the difference between hotels and similar establishments and all accommodation 
establishments? 
 
All accommodation establishments include private accommodations and collective establishments (Figure 9). 
Private accommodation includes private rental and non-rental accommodation (i.e. rented and/or owned). 
Collective establishments include hotels and similar establishments (motels, etc.), specialized establishments 
(holiday camps, conference centers, etc.) and other collective establishments (tourist campsites, holiday 
dwellings, etc.). 
Hotels and similar establishments is one type of collective tourism establishment; only includes hotels and 
similar establishments. Therefore, the numbers of hotels and similar establishments are always a proportion of 
the numbers of all accommodation establishments in a specific region/country. 
 

What is the difference between arrivals at frontiers and arrivals at a place of 
accommodation? 
 
The evaluation of arrivals is classified as following: 

1. by information collected from inbound visitors based on exit or embarkation forms, or  
2. by information collected from inbound visitors based on entry or debarkation forms, or  
3. by information recorded by border control officials from passports of departing or arriving inbound 

visitors, or  
4. by any other information collected by generating countries on inbound visitors to the destination in 

question (e.g. street surveys), or  
5. by information on tourists recorded by operators of collective accommodations. 

Sources (1-4) are commonly referred to as arrivals at frontiers. Source (5) is commonly referred to as arrivals 
at a place of accommodation (for more details on the various forms of accommodation see the definition of 
types of accommodation). The latter can account for information on domestic tourism, whereas the former 
cannot. 

Source (1) is preferred over (2) because it gathers data on actual behavior of inbound visitors as they are 
leaving the country. Source (2) relies on visitor intentions, which may not be a realistic guide to actual behavior. 
Forms used in (1) and (2) usually comprise information on country of residence, purpose of trip, length of stay, 
last port of embarkation and next port of debarkation. Source (3) consists of information that is more limited; 
sometimes it provides only data for country of residence, gender, and age. 

In source (4), countries generating visitors can sometimes provide visitor data for another destination. For 
example, the Canadian government gathers data on Canadian residents returning from visits to the United 
States and this information is shared with the US national tourism authorities. 

Source (5) is the last resort when no border crossing data are available. Compared to the other sources, with 
this method it is possible to count arrivals generated by domestic tourists. However, this method is also subject 
to three important limitations: (a) it does not cover same-day visitors; (b) it does not cover types of 
accommodation where registration is not compulsory, such as homes of friends and relatives; and (c) this 
method cannot provide an unduplicated count of visitors to the country to the extent that tourists stay in 
various places before leaving. However, if a large proportion of inbound tourists to the country stay at these 
establishments, the collection of visitor statistics from accommodation establishment records will become 
more useful. 
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Figure 9: Classification of Accommodation Establishments 
 

How to measure the number of nights tourists stay in a destination? 
 
The number of (over-)nights a tourist spends at a place of accommodation can be measured in two formats: 
 

1. Bednights, the number of beds occupied by accommodation establishments  
2. Roomnights, the number of rooms occupied by accommodation establishments 

 
The number of roomnights is always less than the number of bednights. The number of bednights divided by 
the number of roomnights is the double-room ratio. The number of bednights divided by the number of 
arrivals at the same accommodation establishments (not by border control!) is the average duration of stay. 
Together with information about the accommodation establishments' capacities (C), number of beds or 
number of rooms, bednights or roomnights (N) can be used for calculating bed or room occupancy (O), 
respectively. Hence, the average occupancy over a specific period (p), usually number of days, can be 
calculated by means of O = N / C * p (Note: most publications on annual occupancy ratios by national statistical 
offices use 360 days or the number of opening days). 
 

How to define City Tourism? 
 
In addition to the definitions commonly used for national statistics, city tourism has a few more variations that 
are taken into account by ECM. Following practices in many cities in the United Kingdom and Ireland, ECM 
decided to differentiate between paid and unpaid forms of accommodation, the latter including data on 
tourists visiting friends and relatives (VFR); and to differentiate between statistics capturing the closer/inner-
city/downtown area, typically relevant for city breaks, versus statistics including tourist activities in the 
surrounding suburbs and neighborhood. A summary of these amendments on general definitions of tourism 
statistics is provided in Figure 10. 
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Figure 10: A framework of city tourism statistics 
 
 

4. Arrivals and bednights 
 
ETC and ECM are currently compiling arrivals and bednights for more than 50 ŎƻǳƴǘǊƛŜǎ ƻŦ ƻǊƛƎƛƴ όΨƳŀǊƪŜǘǎΩύ ƻƴ 
an annual and on a monthly basis. The data can be entered in three different ways: 
 

1. By entering figures into an online form provided by TourMIS 
2. By entering figures into a special Excel template provided on the TourMIS website 
3. By defining an Excel interface which allows TourMIS to understand the format of any standard Excel 

file you may use for storing your data 
 

NOTE: Entering the data by defining your own Excel interface (Option 3) is the quickest and most reliable form 
of entering your data into TourMIS. 

 
 

4.1. Updating arrivals and bednights using the TourMIS online form 
 
This chapter explains how to use the online form to enter your annual and/or monthly figures on arrivals and 
bednights into TourMIS. 
 

IMPORTANT: Before you start entering your data, make sure that the Data Input Timetable reflects the 
definitions and methodologies used for collecting tourism statistics in your destination (see Chapter 2 and 3). 
On the other hand, do not change entries in the Data Input Timetable unless there is a significant reason (e.g. 
change in methodology of your statistical system) since this could make existing data unavailable to other 
TourMIS users. 

 
{ŜƭŜŎǘ ΨEnter/edit annual and/or monthly bednights or arrivalsΩ, and specify the information and the year you 
want to enter then ŎƭƛŎƪ ƻƴ ΨOKΩ (see Figure 11).  
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Figure 11: Selecting the type of information (definition) to be entered 

 
Next, the Data Input Form for entering arrivals or bednights data will appear (Figure 12). 
 

 

Figure 12: Data Input Form for entering arrivals or bednights 
 
This ΨData Input FormΩ ŀƭƭƻǿǎ you to enter annual (first column next to the list of countries of origin) and 
monthly data for the year you have selected. You can change the year by clicking on the arrows at the top of 
the page.  
 
Enter your statistics with as much detail as possible: Do not round your data as this will cause problems when 
percentages (e.g. relative change to previous year) are calculated by TourMIS. However, you can skip markets 
for which you have no information available. 
 
Depending on your selection in the Data Input Timetable, you can either enter annual or monthly data, or both.  
 

IMPORTANT: You must enter a figure in the first Ǌƻǿ όΨ¢ƻǘŀƭ Foreign and DomesticΩ ƻǊ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴΩ). If you 
ƘŀǾŜ ŘƛǎŀōƭŜŘ ΨŘƻƳŜǎǘƛŎΩ ƛƴ ǘƘŜ 5ŀǘŀ LƴǇǳǘ ¢ƛƳŜǘŀōƭŜ, you will not be able to enter a figure for your home 
market and the first row will display Ψ¢ƻǘŀƭ ŦƻǊŜƛƎƴΩ όƛƴǎǘŜŀŘ of Ψ¢ƻǘŀƭ ŦƻǊŜƛƎƴ ŀƴŘ ŘƻƳŜǎǘƛŎΩύΦ You will not be 
able to save your data if you have not entered any data in the first row! 
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Figure 13a: The ETC Annual data Input Form (bottom) 
 
There are a number of features in TourMIS which will help you to enter your data correctly: 
 

¶ ¸ƻǳ Ƴǳǎǘ ŜƴǘŜǊ Řŀǘŀ ƛƴ ǘƘŜ ŦƛǊǎǘ Ǌƻǿ όΨ¢ƻǘŀƭ CƻǊŜƛƎƴ ŀƴŘ 5ƻƳŜǎǘƛŎΩ ƻǊ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴΩύΣ ŜƛǘƘŜǊ ƛƴ the column 
Ψ!ƴƴǳŀƭΩ ƻǊ ƛƴ the ŎƻƭǳƳƴǎ ΨWŀƴΩ ǘƻ Ψ5ŜŎΩ όƻǊ ōƻǘƘύΦ LŦ ȅƻǳ ƘŀǾŜ ǎŜƭŜŎǘŜŘ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴ ŀƴŘ 5ƻƳŜǎǘƛŎΩ ŀƴŘ 
ȅƻǳ ŜƴǘŜǊ Řŀǘŀ ŦƻǊ ȅƻǳǊ ŘƻƳŜǎǘƛŎ ƳŀǊƪŜǘΣ ǘƘŜƴ ¢ƻǳǊaL{ ǿƛƭƭ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ŎŀƭŎǳƭŀǘŜ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴΩ ŘǳǊƛƴƎ 
ǘƘŜ ǎŀǾƛƴƎ ǇǊƻŎŜǎǎΦ LŦ ȅƻǳ ƘŀǾŜ ǎŜƭŜŎǘŜŘ Ψ5ƻƳŜǎǘƛŎ ƛǎ ƴƻǘ ŀǾŀƛƭŀōƭŜΩ ƛƴ ǘƘŜ 5ŀǘŀ LƴǇǳǘ ¢ƛƳŜǘŀōƭŜΣ ǘƘŜƴ ȅƻǳǊ 
first row will be Ψ¢ƻǘŀƭ CƻǊŜƛƎƴΩ ŀƴŘ ȅƻǳ ǿƛƭƭ ƴƻǘ ōŜ ŀōƭŜ ǘƻ ŜƴǘŜǊ ŀƴȅǘƘƛƴƎ ŦƻǊ the domestic market.  

¶ tƭŜŀǎŜ ƴƻǘŜ ǘƘŜ ƛƳǇƻǊǘŀƴǘ ŘƛŦŦŜǊŜƴŎŜ ōŜǘǿŜŜƴ ΨлΩ όȊŜǊƻύ ŀƴŘ ōƭŀƴƪ όƴǳƭƭύΦ LŦ ȅƻǳ ŜƴǘŜǊ ȊŜǊƻΣ ǘƘŜƴ ¢ƻǳǊaL{ 
assumes that you have observed no arrivals/bednights for a particular period and market. If you enter null 
(or delete any value in a cell), this will be interpreted by TourMIS as if the data is unknown (i.e. not 
measured by your destination). You can always clear (or delete data in) a column or the entire spreadsheet 
by ŎƭƛŎƪƛƴƎ ƻƴ Ψ/ƭŜŀǊΩ ŀǘ ǘƘŜ ōƻǘǘƻƳ ƻŦ ǘƘŜ ŦƻǊƳΦ 

¶ LŦ ȅƻǳ ŜƴǘŜǊ ƳƻƴǘƘƭȅ Řŀǘŀ όŎƻƭǳƳƴǎ ΨWŀƴΩ ǘƻ Ψ5ŜŎΩ), then TourMIS will automatically aggregate these values 
ƛƴ ǘƘŜ ŎƻƭǳƳƴ Ψ¢ƻǘŀƭ L-·LLΩΤ ǘƘŜ totals in this column will not be saved unless this is requested by the user 
(read below). 

¶ ¢ƻǳǊaL{ ǿƛƭƭ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ŀƎƎǊŜƎŀǘŜ ŦƛƎǳǊŜǎ ōȅ ŎƻƴǘƛƴŜƴǘǎ όΨ9ǳǊƻǇŜΩΣ Ψ!ƳŜǊƛŎŀΩΣ etc.) when the user enters 
ŀ ǾŀƭǳŜ ƛƴǘƻ ΨhǘƘŜǊ ώŎƻƴǘƛƴŜƴǘϐ ƳŀǊƪŜǘǎΩΦ LŦ ȅƻǳ ŜƴǘŜǊ ΨлΩ ƛƴ ǘƘŜ ŦƛŜƭŘΣ ǘƘŜƴ ¢ƻǳǊaL{ ǿƛƭƭ ŎŀƭŎǳƭŀǘŜ ǘƘŜ total of 
all markets for the respective continent. 

¶ ¢ƻǳǊaL{ ǿƛƭƭ ŀƭǎƻ ŎŀƭŎǳƭŀǘŜ ǘƘŜ ŦƛŜƭŘ Ψ¦ƴǎǇŜŎƛŦƛŜŘ ƳŀǊƪŜǘǎΩΣ ǿƘƛŎƘ ƛǎ ǘƘŜ ǘƻǘŀƭ ƴǳƳōŜǊ ƻŦ ŀǊǊƛǾŀƭǎκōŜŘƴƛƎƘǘǎ 
(first row) minus any data you enter for individual ƳŀǊƪŜǘǎ όΨ!ǳǎǘǊƛŀΩΣ Ψ.ŜƭƎƛǳƳΩΣ etc.). Please note that your 
total number of marketǎ Ƴǳǎǘ ƴƻǘ ŜȄŎŜŜŘ ȅƻǳǊ ǘƻǘŀƭ ƴǳƳōŜǊ όŦƛǊǎǘ ǊƻǿύΣ ƘŜƴŎŜ Ψ¦ƴǎǇŜŎƛŦƛŜŘ ƳŀǊƪŜǘǎΩ Ƴǳǎǘ 
not be negative.  

 
At the bottom of the form you will find a number of other helpful functions and options (see Figure 13a): 
 

¶ hǇǘƛƻƴΥ Ψ/ƻƭǳƳƴǎ Ψ!ƴƴǳŀƭΩ ŀƴŘ all months (Jan-5ŜŎύΩ hw ΨAll months (Jan-5ŜŎύ ŀƴŘ Ψ¢ƻǘŀƭ L-·LLΩ ŦƻǊ ȅƻǳǊ 
ŀƴƴǳŀƭ ŘŀǘŀΩ. This option decides which data should be saved by TourMIS as your annual data. You can 
select between the total of monthly data automatically calculated by TourMIS (colǳƳƴ Ψ¢ƻǘŀƭ L-·LLΩύ ŀƴŘ ǘƘŜ 
Řŀǘŀ ȅƻǳ Ƴŀȅ ƘŀǾŜ Ƴŀƴǳŀƭƭȅ ŜƴǘŜǊŜŘ ƛƴ ǘƘŜ ŦƛǊǎǘ ŎƻƭǳƳƴ όΨ!ƴƴǳŀƭΩύΦ ¢Ƙƛǎ ŎƻǳƭŘ ōŜ ƛƳǇƻǊǘŀƴǘ ŀǎ ǎǘŀǘƛǎǘƛŎŀƭ 
offices sometimes revise their annual data at the end of the year without adjusting the monthly data they 
published previously. ¢ƘŜ ŘŜŦŀǳƭǘ ƛǎ Ψ/ƻƭǳƳƴǎ Ψ!ƴƴǳŀƭΩ ŀƴŘ ŀƭƭ ƳƻƴǘƘǎ όWŀƴ-5ŜŎύΩΣ ōǳǘ ǘƘis option is only 
enabled when you have entered monthly data for an entire year. 

¶ /ƘŜŎƪōƻȄΥ Ψ¦ǇŘŀǘŜ [ŀǘŜǎǘ !ǾŀƛƭŀōƭŜ {ǘŀǘƛǎǘƛŎǎΩ (only for ETC data inputters). If you enter monthly data and 
tick this box, TourMIS will automatically calculate all percentage change rates required by the ETC data 
ǘŀōƭŜ Ψ[ŀǘŜǎǘ !ǾŀƛƭŀōƭŜ {ǘŀǘƛǎǘƛŎǎΩ όǎŜŜ /ƘŀǇǘŜǊ 5). 

¶ Check and save. When you click this button, TourMIS will check for typos and save your entries to the 
TourMIS database. TourMIS will check data integrity by calculating change rates and report on significant 
deviations (possible typos). TourMIS will provide a warning message if data anomalies are identified (see 
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Figure 13b). Nevertheless, TourMIS will always save the data and warning messages can be ignored if the 
deviations are justified. 

¶ Save w/o check. Click this button only when you are absolutely sure that the data you have entered are 
correct.  

¶ Excel Interface. This option allows you to upload your data using a flexible Excel Interface, which allows 
you to upload your data from any type of Excel spreadsheet you may have available (for more information 
read Chapter 4.3). 

¶ Excel Template. This option allows you to upload your data using the standard TourMIS Excel template, 
which can be downloaded from the website (for more information read Chapter 4.2). 

¶ Edit footnotes. Click this option if you want to enter remarks, which TourMIS should show to TourMIS 
users when retrieving your data (for more information read Chapter 4.5). 

¶ Print. Click this option if you want to print the current form. 

¶ Return w/o save. Click this option if you want to return to the previous page without saving your entries 
(similar to ŎƭƛŎƪƛƴƎ ƻƴ ǘƘŜ ΨōŀŎƪ ōǳǘǘƻƴΩ ƻŦ ȅƻǳǊ ōǊƻǿǎŜǊΣ all changes will be lost). 

 

 

Figure 13b: A warning message appears when TourMIS detects major deviations from previous year 
 
 

4.2. Updating data using the standard TourMIS-Excel template 
 
Annual and monthly statistics on arrivals and bednights can also be uploaded to the TourMIS database by 
means of two different Microsoft Excel upload functions. The Excel template upload option is for data inputters 
who find it more convenient to enter data into a spreadsheet than editing forms on the Internet. Uploading the 
standard Excel template to the online form in TourMIS takes only a few seconds. 
 

IMPORTANT: For uploading your data with this feature provided by TourMIS you need the standard Excel 
template for ETC or ECM members. You can download this template from TourMIS by clicking on the 
ǊŜǎǇŜŎǘƛǾŜ ǎȅƳōƻƭ ƛƴ ǘƘŜ Ψ¢ƻǳǊaL{ wŜǎƻǳǊŎŜǎΩ ŀǊŜŀ όŀǘ ǘƘŜ ōƻǘǘƻƳ ƻŦ ǘƘŜ ƭŜŦǘ-hand menu). Please note that 
there are two different templates for ETC (countries) and ECM members (cities), respectively!  Also note that 
whenever there are changes in the list of markets, the template will be updated. TourMIS checks automatically 
if you are using the most up-to-date template. 

 
¢ƘŜ ǎǇǊŜŀŘǎƘŜŜǘ Ŏƻƴǘŀƛƴǎ ǘǿƻ ǿƻǊƪǎƘŜŜǘǎΥ όмύ LƴǎǘǊǳŎǘƛƻƴǎΤ ŀƴŘ όнύ 5ŀǘŀΦ {ŜƭŜŎǘ ǘƘŜ ǿƻǊƪǎƘŜŜǘ Ψ5ŀǘŀΩ ŀǎ 
displayed in Figures 14a and 14b. 
 
1. Select your destination in the pull-down menu in [D1]. 
2. If your statistics contain ƛƴŦƻǊƳŀǘƛƻƴ ŦƻǊ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳŀǊƪŜǘΣ ǘƘŜƴ ǎŜƭŜŎǘ ΨȅŜǎΩ ƛƴ ώ5нϐΣ ƻǘƘŜǊǿƛǎŜ ΨƴƻΩ 

(please note that if ȅƻǳ ǎŜƭŜŎǘ ΨƴƻΩ, ǘƘŜ ƭŀǎǘ ƭƛƴŜ ŎƘŀƴƎŜǎ ŦǊƻƳ Ψ¢ƻǘŀƭ ŦƻǊŜƛƎƴ ŀƴŘ ŘƻƳŜǎǘƛŎΩ ǘƻ Ψ¢ƻǘŀƭ 
ŦƻǊŜƛƎƴΩύΦ 

3. Select the year your data refers to in [D3]. 
4. Annual data are entered in the area [D5...D71]; Monthly data are entered in the area [F5...Q71]. When the 

total of your monthly data matches your annual data at the end of the year, then you do not need to 
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complete the annual data column as TourMIS is able to use the aggregates presented in column [E5...E71] 
(yellow cells indicate aggregates that are calculated automatically by the spreadsheet).

6
  

5. You must enter data for your overall ΨTotalΩ (= line [74]). The total of all markets must not exceed the total 
entered in this line. Any difference is reflected in Ψ¦ƴǎǇŜŎƛŦƛŜŘ ƳŀǊƪŜǘǎΩ όǘƘƛǎ ŦƛƎǳǊŜ Ƴǳǎǘ ōŜ ǇƻǎƛǘƛǾŜ ƻǊ 
null). Violations against any of these rules will lead to an error during the uploading process. 

6. Save your spreadsheet on your local PC before you upload it to TourMIS. To avoid any mistakes during the 
uploading process, provide a filename, which clearly describes the data, e.g. 
Ψ/ǊƻŀǘƛŀψŀǊǊƛǾŀƭǎψŀƭƭψŀŎŎƻƳƳƻŘŀǘƛƻƴψнллрΦȄƭǎΩΦ LŦ ȅƻǳ ƘŀǾŜ Řŀǘŀ ŦƻǊ ǎŜǾŜǊŀƭ ŘŜŦƛƴƛǘƛƻƴǎΣ ǘƘŜƴ ȅƻǳ ƴŜŜŘ ǘƻ 
complete multiple spreadsheets and upload them consecutively. 

 

IMPORTANT: Do not try to make any changes to the structure/format of the spreadsheet; otherwise, the 
template cannot be used for uploading data.  

 

 

Figure 14a: Standard Excel template for uploading data to TourMIS (Top) 
 
 

 

Figure 14b: Standard Excel template for uploading data to TourMIS (Bottom) 
 
Every time you have entered new data in your spreadsheet, you can upload your data to the TourMIS data 
ŜƴǘǊȅ ŦƻǊƳ ōȅ ŎƭƛŎƪƛƴƎ ƻƴ ǘƘŜ Ψ9ȄŎŜƭ ¢ŜƳǇƭŀǘŜΩ ōǳǘǘƻƴ όǎŜŜ CƛƎǳǊŜ моύΦ ¢ƻǳǊaL{ ǿƛƭƭ ŀǎƪ ȅƻǳ ǿƘƛŎƘ ŦƛƭŜ ȅƻǳ ǿŀƴǘ 
ǘƻ ǳǇƭƻŀŘ όǎŜŜ CƛƎǳǊŜ мрύΦ /ƭƛŎƪ ƻƴ Ψ.ǊƻǿǎŜΩ ŀƴŘ ǎŜƭŜŎǘ ǘƘŜ ǘŜƳǇƭŀǘŜ ȅƻǳ ǿŀƴǘ ǘƻ ǳǇƭƻŀŘ όCƛƎǳǊŜ мсύΦ 
 

                                           
6 Some statistical offices r evise their annual figures at the end of the year without revising their monthly 
figures. In this case the revised figures will be entered in column [D5...D71]. The TourMIS database is able to 
host both annual and monthly data even if they do not match.  
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Figure 15: Uploading a Standard Excel Template file to TourMIS 

 

 

Figure 16: Uploading a Standard Excel Template file to TourMIS (step 1) 

 
 
The name of the file you have selected will be shown. When you click ƻƴ ΨOKΩ (Open), the file will be uploaded 
to the TourMIS online form (see Figure 17). 
 

 

Figure 17: Uploading a Standard Excel Template file to TourMIS (step 2) 
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Figure 18: Uploading a Standard Excel Template file to TourMIS (step 3) 
 
The upload will take up to two seconds. A message box will appear to remind you to check your figures before 
saving them to the TourMIS database (Figure 18). 
 

UǇƭƻŀŘƛƴƎ Řŀǘŀ ǘƻ ǘƘŜ ƻƴƭƛƴŜ ŦƻǊƳ ŘƻŜǎ ƴƻǘ ǎŀǾŜ ǘƘŜ Řŀǘŀ ǘƻ ǘƘŜ ŘŀǘŀōŀǎŜΦ ¸ƻǳ Ƴǳǎǘ ǎŜƭŜŎǘ Ψ/ƘŜŎƪ ŀƴŘ ǎŀǾŜΩ 
ƻǊ Ψ{ŀǾŜ ǿκƻ ŎƘŜŎƪΩ ƛƴ ƻǊŘŜǊ ǘƻ ǎŀǾŜ ȅƻǳǊ ŎƘŀƴƎŜǎ ǘƻ ǘƘŜ ¢ƻǳǊaL{ Řŀǘŀōŀǎe (see Figure 19)! 

 

 

Figure 19: Uploading a Standard Excel Template file to TourMIS (step 4) 
 
 

4.3. Updating data using the flexible Excel interface 
 
Probably the most convenient way of uploading your data to TourMIS is by using the very flexible Excel 
interface option available in TourMIS. Many tourism organizations receive their data in the form of Excel 
spreadsheets and the format of these spreadsheets is usually the same over the time and sometimes even for 
several destinations (e.g. cities) within a country. Figure 20 (a and b) shows an example of the spreadsheet 
provided by the German Statistical Office for Germany and for all its cities and regions. This spreadsheet 
includes data on all forms of accommodation establishments and three indicators: ΨArrivalsΩ (column B), 
Ψ.ednightsΩ (column D), and Ψ!verage length of stayΩ (column F). The spreadsheet includes several worksheets, 
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with every worksheet referring to one particular month: worksheet 1 = January, worksheet 2 = February, etc. 
The German statistical office collects data for several markets, not identical, but very similar to the list of 
markets available in TourMIS. 
 

 

Figure 20a: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights, 
average length of stay of tourists in all forms of accommodation establishments (top) 

 

Figure 20b: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights, 
average length of stay of tourists in all forms of accommodation establishments (bottom) 

 

 

Figure 21: Defining a flexible Excel Interface 
 
In the case of the spreadsheet provided by the statistical office of Germany, cell B:62 refers to the number of 
arrivals of Japanese tourists to Germany; cell D:15 refers to the total number of foreign and domestic 
bednights, etc. ¢ƘŜ Ψ5ŜŦƛƴŜ a{ 9ȄŎŜƭ LƴǘŜǊŦŀŎŜΩ ƻǇǘƛƻƴ ƛƴ ǘƘŜ data entry section of TourMIS (see Figure 21), 
allows data inputters to instruct TourMIS how to read (any!) Excel files with tourism statistics when the format 
of the spreadsheet provided by the statistical office does not change over time. 
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IMPORTANT: Using the Excel Interface option only makes sense if the spreadsheet you receive from your 
statistical office (or any other data provider) does not frequently change in terms of its structure. TourMIS 
can also only read Excel spreadsheets in xls format. If your data file is an xlsx file, then you must open and 
save it in the Ψa{ 9ȄŎŜƭ фт-нлло ²ƻǊƪōƻƻƪΩ ŦƻǊƳŀǘ ōŜŦƻǊŜ ƛǘ Ŏŀƴ ōŜ ǳǇƭƻŀŘŜŘ ǘƻ ¢ƻǳǊaL{Φ 

 
Under Ψ5ŜŦƛƴŜ a{ 9ȄŎŜƭ LƴǘŜǊŦŀŎŜΩΣ ǘƘŜ ǎystem offers three options (see Figure 21): 
 

¶ New. Select this option if you want to create an interface for the first time or if you want to create an 
entirely new interface. If you select this option, you will see a form similar to Figure 22 (a-b).  

¶ Edit. Select this option if you want to revise or copy an existing interface. Please note that you can copy 
but not change an interface, which has been created by another TourMIS user. TourMIS users have 
access to all templates of regions in their country. Copying an interface, which has been created by 
someone else is useful when the structure of someone elseΩǎ spreadsheet is identical to your spreadsheet 
(e.g. the structure of the spreadsheet of Munich is the same as that for Berlin). If you select this option, 
you will see a form similar to Figure 23. 

¶ Delete. Select this option if you want to delete an interface. You can only delete interfaces you have 
created. If you select this option, ȅƻǳ ǿƛƭƭ ōŜ ŀǎƪŜŘ ǘƻ ŎƻƴŦƛǊƳ ȅƻǳǊ ŘŜŎƛǎƛƻƴ όCƛƎǳǊŜ нпύΦ LŦ ȅƻǳ ǎŜƭŜŎǘ ΨȅŜǎΩΣ 
then the respective interface will be deleted; your current data will not be affected. 

 

 

Figure 22a: Defining a new Excel Interface 
 

 

Figure 22b: Defining a new Excel Interface 
 
When you define a new Excel interface, you need to inform TourMIS where it can find your data in your 
spreadsheet. The Excel interface definition screen is illustrated in Figure 22 (a-b). 
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1. Enter a name ŦƻǊ ȅƻǳǊ ƛƴǘŜǊŦŀŎŜ όƻǾŜǊǿǊƛǘŜ Ψώ9ƴǘŜǊ ƴŀƳŜ ƻŦ ƴŜǿ ǘŜƳǇƭŀǘŜϐΩ, see Figure 22a). If you are 
editing an existing interface, then ȅƻǳ ǿƛƭƭ ŦƛƴŘ ǘǿƻ ŘƛŦŦŜǊŜƴǘ ǎŀǾŜ ōǳǘǘƻƴǎ Ψ{ŀǾŜ ƴŜǿΩ ŀƴŘ Ψ{ŀǾŜΩ ŀǘ ǘƘŜ 
ōƻǘǘƻƳ ƻŦ ǘƘŜ ǇŀƎŜ όǎŜŜ CƛƎǳǊŜ ннōύΦ Ψ{ŀǾŜΩ ǎŜŎǳǊŜǎ ŀƭƭ ŎƘŀƴƎŜǎ to ǘƘŜ ŎǳǊǊŜƴǘ ƛƴǘŜǊŦŀŎŜΤ ǿƛǘƘ Ψ{ŀǾŜ bŜǿΩ 
you can create a copy of the interface, which can save you a lot of time when you want to create an 
interface which is very similar to an existing one. In the latter case, make sure that you use a different 
name in order for you to be able to differentiate between interfaces. 

2. You need to inform TourMIS if your spreadsheet includes total figures for continents. You may select 
between ΨI have figures for continents (TourMIS will calculate ϥhǘƘŜǊ ƳŀǊƪŜǘǎϥ ŀǳǘƻƳŀǘƛŎŀƭƭȅύΩ ŀƴŘ ΨI do not 
have figures for continents (if information on 'Other markets' (for each continent) is provided, then 
TourMIS will calculate figures for continents)Ω όǎŜŜ CƛƎǳǊŜ ннŀύ. 

3. You must define each cell depending on the availability of your data in your spreadsheet. For instance, in 
Figure 20a, total foreign and domestic arrivals in Germany for January 2010 (Ankünfte, Insgesamt, Januar 
2010) is available in cell B15: 

a. {ŜƭŜŎǘ Ψ¢ƻǘŀƭ ŦƻǊŜƛƎƴ ŀƴŘ ŘƻƳŜǎǘƛŎΩ ŦƻǊ the market, 
b. {ŜƭŜŎǘ ΨWŀƴǳŀǊȅΩ ŦƻǊ the period, 
c. {ŜƭŜŎǘ ΨмΩ ŦƻǊ the worksheet (since the data for January are included in the first worksheet in the 

spreadsheet), 
d. Select Ψ.Ω ŦƻǊ the column, 
e. 9ƴǘŜǊ ΨмрΩ ŦƻǊ the row, 
f. tǊŜǎǎ Ψ{ŀǾŜΩΦ LŦ ǘƘŜ ŎƘŜŎƪōƻȄ Ψ{ŀǾŜΩ ƛǎ ǘƛŎƪŜŘ όŘŜŦŀǳƭǘύΣ ȅƻǳǊ ŜƴǘǊȅ ǿƛƭƭ ōŜ ǎŀǾŜŘ ŀƴŘ ȅƻǳ ǿƛƭƭ ōŜ 
ƻŦŦŜǊŜŘ ŀ ƴŜǿ ƭƛƴŜΦ LŦ ȅƻǳ ŘƛǎŀōƭŜ ǘƘŜ ŎƘŜŎƪōƻȄ Ψ{ŀǾŜΩΣ ǘƘŜ ƭƛƴŜ ǿƛƭƭ ōŜ ŘŜƭŜǘŜŘΦ 

4. Continue with step 3 until all the data in your spreadsheet are assigned properly to the markets and 
definitions available in TourMIS. 

 
Remarks: 
 

¶ If your spreadsheet includes data for continents, then you can ignore data for markets not available in 
¢ƻǳǊaL{Φ ¢ƻǳǊaL{ ǿƛƭƭ ŎŀƭŎǳƭŀǘŜ ΨhǘƘŜǊ ώŎƻƴǘƛƴŜƴǘϐΩ ŀǳǘƻƳŀǘƛŎŀƭƭȅ όҐ Ψ¢ƻǘŀƭ ŎƻƴǘƛƴŜƴǘΩ ς respective markets 
entered by the user). 

¶ If your spreadsheet does not include data for continents, but includes data for markets, which are not 
available in TourMIS, then you should assign all of these mŀǊƪŜǘǎ ǘƻ ǘƘŜ ΨhǘƘŜǊ ώŎƻƴǘƛƴŜƴǘϐΩ ǊŜǎǇŜŎǘƛǾŜƭȅΦ 
CƻǊ ƛƴǎǘŀƴŎŜΣ ƛŦ ȅƻǳ ƘŀǾŜ Řŀǘŀ ŦƻǊ ǘƻǳǊƛǎǘǎ ŦǊƻƳ ΨbƛƎŜǊƛŀΩ ŀƴŘ ΨYŜƴȅŀΩ ȅƻǳ ǎƘƻǳƭŘ ŀǎǎƛƎƴ ǘƘŜ ŦƛƎǳǊŜǎ ǘƻ ΨhǘƘŜǊ 
!ŦǊƛŎŀΩΦ Lƴ ǘƘƛǎ ŎŀǎŜ, ¢ƻǳǊaL{ ǿƛƭƭ ŎŀƭŎǳƭŀǘŜ ΨhǘƘŜǊ ώŎƻƴǘƛƴŜƴǘϐΩ ōȅ means of the total of the markets defined 
in the interface and then calculate the total continent by means of the total of the ƳŀǊƪŜǘǎ Ǉƭǳǎ ΨhǘƘŜǊ 
ώŎƻƴǘƛƴŜƴǘϐΩΦ 

¶ !ƴȅ ŘƛŦŦŜǊŜƴŎŜ ōŜǘǿŜŜƴ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴ ŀƴŘ 5ƻƳŜǎǘƛŎΩ όƻǊ Ψ¢ƻǘŀƭ CƻǊŜƛƎƴΩ ŘŜǇŜƴŘƛƴƎ ƻƴ ǘƘŜ ǎŜǘǘƛƴƎ ƛƴ ǘƘŜ 
Ψ5ŀǘŀ LƴǇǳǘ ¢ƛƳŜǘŀōƭŜΩύ and the total of all markets entered ǿƛƭƭ ōŜ ǎŀǾŜŘ ŀǎ Ψ¦ƴǎǇŜŎƛŦƛŜŘ ƳŀǊƪŜǘǎΩ ƛƴ 
TourMIS. 

¶ When defining several interfaces (e.g. for each month of the year), it may be necessary to make bulk 
changes to the settings. There are three possibilities to quicƪƭȅ ŎƘŀƴƎŜ ŀƭƭ ŜƴǘǊƛŜǎ ŦƻǊ ΨPeriodΩΣ ΨWorksheetΩΣ 
ŀƴŘ ΨColumnΩ όǎŜŜ CƛƎǳǊŜ ннōύΦ CƻǊ ƛƴǎǘŀƴŎŜΣ ƛŦ ȅƻǳ ǿŀƴǘ ǘƻ ŎƘŀƴƎŜ ŀƭƭ ŜƴǘǊƛŜǎ ŦƻǊ ΨWorksheetΩ, make your 
ǎŜƭŜŎǘƛƻƴ ƴŜȄǘ ǘƻ ΨChange all values of Worksheet toΩ ŀƴŘ click on the OK button right next to this option. 
Do not forget to save these changes. 

 
Once you have set up your interface, you can upload your data to the TourMIS data entry form by clicking on 
ǘƘŜ Ψ9ȄŎŜƭ LƴǘŜǊŦŀŎŜΩ ōǳǘǘƻƴ όǎŜŜ CƛƎǳǊŜ моύΦ ¢ƻǳǊaL{ ǿƛƭƭ ŀǎƪ ȅƻǳ, which file you want to upload (see Figure 23) 
and which interface you want to use for processing your spreadsheet όǎŜŜ CƛƎǳǊŜ ноύΦ /ƭƛŎƪ ƻƴ Ψ.ǊƻǿǎŜΩ ŀƴŘ 
select the template you want to upload (Figure 16). 
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Figure 23: Upload procedure using the Excel Interface 
 
{ŜƭŜŎǘ ΨOverwrite ALL data in form with data from Excel fileΩ ƛŦ ȅƻǳ ǿŀƴǘ ǘƻ replace the data for an entire year 
ǿƛǘƘ ǘƘŜ Řŀǘŀ ŦǊƻƳ ȅƻǳǊ ǎǇǊŜŀŘǎƘŜŜǘΣ ƻǊ ǎŜƭŜŎǘ ΨAdd data from Excel file to already existing dataΩ όŘŜŦŀǳƭǘύΦ If 
you want to add new monthly data to the database, you must select the second option.  
 
The upload will take up to two seconds. A message box will appear to remind you to check your figures before 
saving them to the TourMIS database (Figure 18).  
 

Uploading data to the online form does not save the data to the daǘŀōŀǎŜΦ ¸ƻǳ Ƴǳǎǘ ǎŜƭŜŎǘ Ψ/ƘŜŎƪ ŀƴŘ ǎŀǾŜΩ 
ƻǊ Ψ{ŀǾŜ ǿκƻ ŎƘŜŎƪΩ ƛƴ ƻǊŘŜǊ ǘƻ ǎŀǾŜ ȅƻǳǊ ŎƘŀƴƎŜǎ ǘƻ ǘƘŜ ¢ƻǳǊaL{ ŘŀǘŀōŀǎŜ όǎŜŜ CƛƎǳǊŜ мфύΗ 

 
 

4.4. Accommodation Supply Data 
 
ETC and ECM also compile numbers on accommodation units, bedspaces, and information on occupancy ratios 
on an annual basis. The following data are currently collected by TourMIS: 
 

¶ Number of accommodation units according to the category selected (i.e. either all forms of paid 
accommodation establishments or hotels and similar establishments only). 

¶ Number of beds (bedspaces). This figure may vary according to the number of opening days of 
accommodation units (particularly for destinations who do not evaluate their capacities on a monthly basis 
and which experience strong seasonal variations in tourism levels). Depending on the methodology 
applied, the figure frequently refers to (1) the maximum number of bedspaces available during a year; (2) 
the minimum number of bedspaces; (3) the average number of bedspaces; or (4) any weighted figure 
reflecting variations in the number of opening days. If available, you should enter the maximum number 
of bedspaces available in your country; if this is not available, then you should enter any other data and 
add a remark in the footnote section (see Chapter 4.5). 

¶ Average annual occupancy ratio. Although the occupancy ratio could be calculated by the number of 
bedspaces and the number of bednights, countries frequently evaluate this important ratio by carrying out 
additional market research surveys (e.g. by asking a sample of accommodation providers). The advantage 
of these survey-based evaluations is that they are less sensitive to the problem of changes in operation of 
accommodation units and, therefore, frequently preferred by tourism managers. The occupancy ratio must 
be entered as a percentage with a range of 0-100. 

 
{ŜƭŜŎǘ ΨAccommodation supplyΩ ŦǊƻƳ ǘƘŜ Ƴŀƛƴ ƳŜƴǳ ŀƴŘ ǘƘŜƴ ΨEnter/edit annual capacities and occupancy 
ratesΩΦ {ŜƭŜŎǘ ŀƴȅ ƻŦ ǘƘŜ ŘŜŦƛƴƛǘƛƻƴǎ ȅƻǳ ƘŀǾŜ ŜƴŀōƭŜŘ ƛƴ ǘƘŜ Ψ5ŀǘŀ LƴǇǳǘ ¢ƛƳŜǘŀōƭŜΩ ŀƴŘ ŀ ǇŜǊƛƻŘ ŦƻǊ which you 
have data available (see Figure 24). 
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Figure 24: Entering accommodation supply data 
 
The input form for entering supply data is illustrated in Figure 25. The number of accommodation units is 
ŜƴǘŜǊŜŘ ƛƴ ǘƘŜ ŦƛǊǎǘ ŎƻƭǳƳƴ ΨIƻǘŜƭǎΩΣ the number of bedspaces is entered in the second column, occupancy rates 
are entered in the third column. Enter your data with as much detail as possible. Depending on your personal 
ǎŜǘǘƛƴƎǎ ƛƴ ǘƘŜ ǳǎŜǊΩǎ ǇǊƻŦƛƭŜΣ ȅƻǳ ƴŜŜŘ ǘƻ ŜƴǘŜǊ ȅƻǳǊ Řŀǘŀ ŜƛǘƘŜǊ ŀǎ ΨȄȄΦȄΩ (e.g. 50.3) ƻǊ ΨȄȄΣȄΩ όŜΦƎΦ рлΣоύΦ Do not 
round your data (it is anticipated that you will enter occupancy ratios with one decimal place). 
 

 

Figure 25: Entering accommodation supply data 
 

4.5. Footnotes (Meta-Data) 
 
All major deviations from the common definitions on tourism statistics and other important remarks should be 
entered in the footnotes section in TourMIS. This ŦƻǊƳ ƻŦ ΨƳŜǘŀ-ŘŀǘŀΩ is particularly important since TourMIS is 
very powerful at comparing data from different origins, which may cause errors in interpretation when users 
are not made aware of variations. 
 
The option of entering footnotes is available in the data input forms for arrivals and bednights (see Figure 19) 
as well as for accommodation supply data (see Figure 25). If you select this option, you will see the footnotes 
input form for arrivals and bednights (Figure 26) or supply data (Figure 27). Here you can enter the following 
notes: 
 

¶ The SourceΥ Χ ǎƘƻǳƭŘ ōŜ ǘƘŜ ŦƛǊǎǘ ŜƴǘǊȅ ƛƴ ǘƘŜ ŦƻƻǘƴƻǘŜ ŦƛŜƭŘΦ ¦ǎŜǊǎ ǎƘƻǳƭŘ ōŜ ŀōƭŜ ǘƻ ƛŘŜƴǘƛŦȅ ǘƘŜ 
organization responsible for the figures (e.g. your National Statistical Office). 

¶ Changes in definitions or survey methodologies, which make comparisons with previous years difficult or 
impossible. 

¶ When information for one market also captures data for another market (e.ƎΦ ΨCƛƎǳǊŜǎ ŦƻǊ {ǿƛǘȊŜǊƭŀƴŘ 
ƛƴŎƭǳŘŜ [ƛŜŎƘǘŜƴǎǘŜƛƴΩύ 

¶ Any other anomalies. 
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Figure 26: Entering footnotes for arrivals and/or bednights 
 

 

Figure 27: Entering footnotes for supply data 
 
In order to add a new footnote, you need to enter your text in the fieƭŘ ƴŜȄǘ ǘƻ ΨFootnote textΩ ŀƴŘ ǎelect the 
period this footnote refers to in the ŎƻƭǳƳƴ ΨǾŀƭƛŘ ŦǊƻƳ ς ǘƻΩ. Next, select all the different definitions this 
footnote applies to ƛƴ ǘƘŜ ŎƻƭǳƳƴ ΨǾŀƭƛŘ ŦƻǊΩ (tick the respective definitions). Always enter your footnotes in 
English only! 
 

IMPORTANT: Do not enter information that is obvious or evident from the definitions/options available in 
TourMIS όŜΦƎΦ Řƻ ƴƻǘ ŜƴǘŜǊ Ψbƻ Řŀǘŀ ŀǾŀƛƭŀōƭŜ ŦƻǊ ǘƘŜ ŘƻƳŜǎǘƛŎ ƳŀǊƪŜǘΩ ƻǊ Ψ!ǊǊƛǾŀƭǎ ŀǊŜ ŎƻǳƴǘŜŘ ŀǘ ǘƘŜ ǇƭŀŎŜ ƻŦ 
ŀŎŎƻƳƳƻŘŀǘƛƻƴΩ) 

 
Of course, you can also edit an existing footnote or you can delete a footnote by enabling the checkbox 
Ψ5ŜƭŜǘŜΩ, which is next to it. You can only enter one new footnote at a time. If you need to enter multiple 
footnotes, then you have to repeat this procedure after saving. 
 
 

5. Latest Available Figures (ETC only) 
 
In addition, the European Travel Commission (ETC) also compiles data on the latest available changes in 
bednights and arrivals for a subset of important markets. This allows member countries who have only 
quarterly or seasonal data available to still participate in the data exchange process. This chapter explains how 
ǘƻ ŜƴǘŜǊ Ψ[ŀǘŜǎǘ ŀǾŀƛƭŀōƭŜ ŎƘŀƴƎŜǎΩ ƛƴǘƻ ¢ƻǳǊaL{Φ 
 
¦ƴŘŜǊ Ψ5ŀǘŀ ŜƴǘǊȅΩ ǎelect ΨNights and arrivalsΩ ŦǊƻƳ ǘƘŜ Ƴŀƛƴ ƳŜƴǳ ŀƴŘ ǘƘŜƴ ΨEnter/edit latest available 
figuresΩΦ {ŜƭŜŎǘ ŀ ǇŜǊƛƻŘ ŦƻǊ ǿƘƛŎƘ ȅƻǳ ƘŀǾŜ available data (see Figure 28). 
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Figure 28: Enter/edit latest available figures under ΨbƛƎƘǘǎ ŀƴŘ ŀǊǊƛǾŀƭǎΩ όƳŀƛƴ ƳŜƴǳύ 

 
ETC compiles only the relative changes of a small number of important markets (see Figure 29). The relative 
changes represent the percentage change in arrivals and bednights compared to the same period of the 
previous year!  
 

 

 
 

Figure 29: The latest available figures form (ETC only) 
 
The definitions in the latest available figures section may vary from the monthly and annual statistics entered in 
the main data input form (Figures 18 and 19). Therefore, you must select the appropriate type of definition 
used for the latest available figures at the top of the form (Figure 29).  
 
At the bottom of the form you are asked to specify the accuracy of your data (arrivals and bednights). Various 
types of data can be specified: 
 

¶ Actual values. Select this option if your percentage change rates are based on final data provided by your 
statistical office or the research organization responsible for tourism statistics in your destination. 

¶ Preliminary actual values. Select this option if your percentage change rates are based on provisional data 
(e.g. initial results based on a sample survey) provided by your statistical office or the research 
organization responsible for tourism statistics in your destination. 

¶ Estimates. Select this option if your percentage change rates are based on estimates, either provided by 
some official external sources or by your organization. 

 
LŦ ȅƻǳ ǊŜƎǳƭŀǊƭȅ ŜƴǘŜǊ ƳƻƴǘƘƭȅ ǎǘŀǘƛǎǘƛŎǎ ƛƴǘƻ ¢ƻǳǊaL{ ŀƴŘ ǿŀƴǘ ǘƻ ǳǎŜ ǘƘƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ŀƭǎƻ ŦƻǊ ǘƘŜ ά[ŀǘŜǎǘ 
ŀǾŀƛƭŀōƭŜ ǎǘŀǘƛǎǘƛŎǎέ ǘŀōƭŜΣ ǘƘŜƴ ȅƻǳ do not have to enter relative percentage change rates manually. In this 
case, tick the checkbox Ψ¦ǇŘŀǘŜ ΨƭŀǘŜǎǘ ŀǾŀƛƭŀōƭŜ ǎǘŀǘƛǎǘƛŎǎΩ ŀǎ ...Ω at the bottom of the main data input form 
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όǎŜŜ CƛƎǳǊŜ мфύ ŀƴŘ ǎŜƭŜŎǘ ǘƘŜ ǘȅǇŜ ƻŦ Řŀǘŀ όΨ!Ŏǘǳŀƭ ǾŀƭǳŜǎΩΣ ΨtǊŜƭƛƳƛƴŀǊȅ ŀŎǘǳŀƭ ǾŀƭǳŜǎΩΣ Ψ9ǎǘƛƳŀǘŜǎΩύ ƴŜȄǘ ǘƻ ƛǘ 
before saving your entries. TourMIS will then automatically update your latest available statistics tables.  
 

IMPORTANT: ²ƘŜƴ ȅƻǳ ǎŜƭŜŎǘ ǘƘŜ Ψ¦ǇŘŀǘŜ ƭŀǘŜǎǘ ŀǾŀƛƭŀōƭŜ ǎǘŀǘƛǎǘƛŎǎΩ ƻǇǘƛƻƴΣ ƳŀƪŜ ǎǳǊŜ ǘƘŀǘ ȅƻǳ ŀǊŜ ǳǎƛƴƎ 
the correct definition.  TourMIS does not use the preferred definition specified in the Data Input Timetable 
ǿƘŜƴ ǊŜǘǊƛŜǾƛƴƎ Řŀǘŀ ƛƴ ǘƘŜ Ψ[ŀǘŜǎǘ !ǾŀƛƭŀōƭŜ CƛƎǳǊŜǎΩ ǎŜŎǘƛƻƴΗ 

 
Example: 
 
a) In March 2007, you receive information on the number of arrivals recorded in January 2007. You visit 

TourMIS and enter the relative changes between January 2006 and January 2007. 
b) One month later (sometime in April 2007), you receive information on the number of arrivals recorded in 

February 2007. You visit TourMIS and enter the relative changes between the period January-February 
2006 and January-February 2007. 

c) Χ ŀƴŘ ǎƻ ƻƴ Χ 
d) Once the December data arrive at your office (presumably in February 2008), you visit TourMIS and enter 

the relative change between the annual data 2006 and 2007. Next month you will start entering your data 
for 2008 (start with a) again). 

 
If monthly data are not available, you may also decide to update your Latest Available Figures on a quarterly 
(or seasonal) basis. Members who have various definitions for arrivals or bednights in their country (e.g. 
Ψ!ǊǊƛǾŀƭǎ ŀǘ ŦǊƻƴǘƛŜǊǎΩ ŀƴŘ Ψ!ǊǊƛǾŀƭǎ ŀǘ ƘƻǘŜƭǎ ŀƴŘ ǎƛƳƛƭŀǊ ŀŎŎƻƳƳƻŘŀǘƛƻƴ ŜǎǘŀōƭƛǎƘƳŜƴǘǎΩύ Ƴŀȅ ǎŜƭŜŎǘ ǘƘŜ Ƴƻǎǘ 
appropriate definition for the monthly update (e.g. the one, which is updated more frequently).  
 

If you do not have the information for certain markets or definitions, leave the input fields empty. You 
should not enter a zero since this will be interpreted as 0%! 

 
You are asked to enter your statistics in as much detail as possible. Depending on your personal settings in the 
ǳǎŜǊΩǎ ǇǊƻŦƛƭŜΣ ȅƻǳ ƴŜŜŘ ǘƻ ŜƴǘŜǊ ȅƻǳǊ Řŀǘŀ ŜƛǘƘŜǊ ŀǎ ΨȄȄΦȄΩ όŜΦƎΦ рлΦоύ ƻǊ ΨȄȄΣȄΩ όŜΦƎΦ рлΣоύ. Do not round your data 
(it is anticipated that you enter relative changes with one decimal place). 
 
 

6. Shopping Barometer (ECM only) 
 
The members of European Cities Marketing (ECM) Research & Statistics Group have initiated a project aimed at 
benchmarking city tourism destinations in Europe based upon a price level. The project intends to shed light on 
the cost differences existing across cities in Europe, collecting publicly available data for a specific set of items 
among those commonly consumed by visitors. The ultimate goal of the project is not to rank destinations 
according to their costliness, but to gain a deeper insight into ǾƛǎƛǘƻǊǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǘƘƛǎ ŀǎǇŜŎǘ ƻŦ ǘƘŜƛǊ 
experience in a city. Transparency is a fundamental feature of this initiative. All ECM members are encouraged 
to participate in the project. 
 
On the left-hand panel, select ΨData entryΩ to expand the list of options. Then select ΨShopping BarometerΩ and 
ŎƭƛŎƪ ƻƴ Ψ9/a /ƛǘȅ .ǊŜŀƪ {ƘƻǇǇƛƴƎ .ŀǊƻƳŜǘŜǊΩΦ bŜȄǘ, specify the year for which you would like to enter data 
(Figure 30). 
 

 

Figure 30: ECM Shopping Barometer (ECM only) 
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Sector Definitions Comments 

 

Figure 31: ECM Shopping Barometer Items (ECM only) 
 
The shopping bundle (Figure 31) covers the main service categories required by tourists at the destination 
(food and beverage, entertainment and local transport) besides accommodation. The costs of accommodation, 
transportation to the destination, and intermediation services are beyond the scope of this project. Some 
shopping items are monitored in different quality categories in order to reflect the consumption of different 
city visitor types (e.g. business travelers, weekend city breakers or backpackers). The actual list of shopping 
items is common to the majority of cities in Europe and includes standardized products and services in order to 
ƳƛƴƛƳƛȊŜ ǇǊƛŎŜ ŘƛŦŦŜǊŜƴǘƛŀƭǎ ŀǘǘǊƛōǳǘŀōƭŜ ǘƻ ƛǘŜƳǎΩ ƛƴǘǊƛƴǎƛŎ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎΦ 
 
The prices collected using the Shopping Barometer reflect the final ŎƻƴǎǳƳŜǊΩǎ Ŏƻǎǘ ƻŦ ǇǳǊŎƘŀǎƛƴƎ ƘƻƭƛŘŀȅ-
related services in different European cities. All the prices collected for this study: 
 

¶ reflect the final price (i.e. include VAT and any tourists taxes); 

¶ ǊŜŦŜǊ ǘƻ ǘƘŜ ǊŜƎǳƭŀǊ ǇǊƛŎŜ ŦƻǊ ƛƴŘƛǾƛŘǳŀƭΩǎ ŎƻƴǎǳƳǇǘƛƻƴ όŘƛǎŎƻunts for groups or special categories are not 
currently being investigated); 

¶ are collected from businesses in the city center; 

¶ are collected in the local currency (for comparisons, TourMIS will convert prices into Euro using exchange 
rates for the respective year); 

¶ (if applicable) refer to a one-year period; 

¶ are collected at a specific time of the year. 
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Figure 32: ECM Shopping Barometer Form (ECM only) 
 
To enter shopping item data (Figure 32), follow the instructions below for each item: 
 
1. Enter the price of the item in local currency 
2. Specify the type of currency by making a selection from the drop-down menu 
3. Specify the month for which the data was collected 
4. Add any notes to qualify the data (optional) 
 
When you have finished entering data, click on ΨSaveΩ to submit entries to the database. 
 

7. Entering data for attractions and sights 
 
Since 1981, the Austrian National Tourist Office has been compiling figures on the number of visits to Austrian 
sights. From the beginning of this initiative, the Austrian National Tourist Office has been supported by all nine 
regional tourist boards, who agreed to submit their statistics on an annual basis. Since 2001, this database has 
also been available to other European tourism organizations, in particular to members of ETC and ECM. 
 
Compiling number of visits to cultural and other tourism-related sights is a challenging task. There are a 
number of different perceptions and methodological issues, which need to be considered. The most significant 
problems are related to (1) the measurement of visitors; and (2) the classification of sights. In 2003, the Vienna 
Tourism Board and the Schönbrunn Betriebsgesellschaft Ges.m.b.H. decided to extend and improve the 
methodology and the system supporting the compilation process. As a consequence, the compilation of 
monthly statistics was introduced. This option is currently only available to cultural suppliers in Austria. 
 
The following three paragraphs describe how to enter number of visitors to attractions and sights for three 
different types of TourMIS users: (1) International tourism organizations (ETC and ECM members), (2) Tourism 
organizations in Austria, and (3) Individual cultural tourism suppliers in Austria. 
 

7.1. International Tourism Organizations (ETC and ECM members) 
 
On the left-hand panel, select ΨData entryΩ to expand the list of options. Then select ΨAttractions and sightsΩ and 
you will find three options which allow you to add, edit, and delete attractions/sights and to enter visitor 
numbers for each of the attractions/sights you define (Figure 33). 
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Figure 33: Attractions and Sights (ETC and ECM members) 
 
Figure 34 illustrates the form for adding or changing an attraction/sight. Name (local and English description), 
location, type of attraction, and available information are required input fields; all other fields are optional. 
When adding or changing a name of an attraction, you must make sure that it does not already exist in the 
database.  
 

 

Figure 34: Adding or Editing an Attraction/Sight (ETC and ECM members) 
 
Ψ!Ǿŀƛƭŀōle informationΩ ƻŦŦŜǊǎ ǘƘǊŜŜ ŘƛŦŦŜǊŜƴǘ ŘŜŦŀǳƭǘ ǾŀƭǳŜǎ: 
 

1. Paying visitors. Select this when your visitor numbers refer to visits by people who normally purchase 
a ticket in order to enter the attraction/sight. This option should also be selected even if a few tickets 
are given away for free. 

2. Free visitors. Select this if the majority of visitors enter the attraction/sight for free (e.g. being 
counted by a turnstile).  

3. Both. Select this if your visitor numbers include the sum of both paying and non-paying visitors. 
 
The actual visitor numbers are then entered by selecting the ƻǇǘƛƻƴ Ψ9ƴǘŜǊ ǾƛǎƛǘƻǊ ƴǳƳōŜǊǎ ƛƴ ŀǘǘǊŀŎǘƛƻƴǎκǎƛƎƘǘǎΩ 
available on the main menu (Figure 33). The input form is illustrated in Figure 35. Next to the visitor numbers 
input field, the user can also enter the number of opening days (0-365) which allows more accurate 
comparisons of the performances of cultural attractions/sights.  
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Figure 35: Visitor Numbers Input Form (ETC and ECM members) 
 
 

7.2. Tourism Organizations in Austria (ANTO partners) 
 
On the left-hand panel, select ΨData entryΩ to expand the list of options. Then select ΨAttractions and sights 
AustriaΩ and you will find four options which allow you to add, edit, and delete attractions/sights at your 
destination and to enter visitor numbers for individual or for all attractions/sights you have defined (Figure 36). 
 

 

Figure 36: Attractions and Sights (Tourism Organizations in Austria) 
 
Figure 37 illustrates the form for adding or changing an attraction/sight. Name (local and English description), 
location, type of attraction, and available information are required input fields; all other fields are optional. 
When adding or changing the name of an attraction, you must make sure that it does not already exist in the 
database. 
 
The choice oŦ ƳŜŀǎǳǊŜǎ ƻŦ ǾƛǎƛǘƻǊ ƴǳƳōŜǊǎ όΨǘȅǇŜ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴΩύ ƛǎ ƳƻǊŜ ŎƻƳǇǊŜƘŜƴǎƛǾŜ than for international 
tourism organizations (see Figures 34 and 37). It also allows you to enter annual and monthly data and reminds 
data inputters if they do not enter their data in time. 
 

¶ Number of free uncontrolled access. Uncontrolled, unpaid access. Select this when data are based on a 
pure estimate of visitor numbers.  

¶ Number of free controlled access. Unpaid access, but numbers are generated by some technical 
equipment that provides accurate figures (e.g. turnstile, photo sensor, or similar). 

¶ Total number of free access = Number of free uncontrolled access + number of free controlled access 

¶ Number of visitors paying reduced prices. Number of visitors paying a reduced price for entering the 
attraction/sight (e.g. students, retirees, etc.). 
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¶ Number of visitors paying full prices. Number of visitors paying the full price for entering the 
attraction/sight. 

¶ Number of extraordinary paying visitors. Number of visitors paying a special price for entering the 
attraction/sight (e.g. participants of special events, etc.). 

¶ Total number of paying visitors = Number of visitors paying reduced prices + number of visitors paying full 
prices + number of extraordinary paying visitors 

¶ Total number of visitors = Total number of paying visitors + total number of free access 
 
Lƴ ǘƘŜ ŎƻƭǳƳƴ Ψ¸ŜŀǊΩΣ you can enter the month when your annual figures become available; in the column 
ΨaƻƴǘƘΩΣ you can enter the time lag when your monthly data (usually) become available. 
 

 

Figure 37: Adding or Editing an Attraction/Sight (Tourism Organizations in Austria) 
 
The actual visitor numbers can then be entered in two different formats. Either by entering monthly and 
annual data for one particular attraction/sight (Figure 38), or by entering annual data (only) for multiple 
attractions/sights (Figure 39). The former also allows adding a long and a short text for a footnote (English and 
German). It is recommended to enter text in both fields. Next to the visitor numbers input field, the user can 
also enter the number of opening days (0-365), which allows more accurate comparisons of the performances 
of cultural attractions/sights.  
 

 

Figure 38: Visitor Numbers Input Form for One Attraction/Sight (Tourism Organizations in Austria) 
 




















