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1. Introduction

TourMIS (www.tourmis.infg is amarketing decision support systerthat supports thetourism industry by

collecting, storing, processing, and disseminatimgrism relatedinformation. The system provides free access

to a number of important tourism indicatorsuch asdednights, arrivals and capacities in tourism destinations
(countries, regions, citiespll information can be retrieved in the form of tables and graphsedevelopment

of TourMIS (layout and functionalityg directed bythe needs ofits users andmplemented by researchers at

MODUL University Vienhavhere the TourMIS server is located. The project is financially supported by various
partners such asthe Austrian National Tourist Offic the European Travel CommissignEuropean Cities

Marketing', and a number of other organizations in Austria and worldwided $ S  W{ dzLJLJ2 NIi S N&
www.tourmis.info).

The TourMIS database consists of varidata sources. The aintenance of thedatais carried out in different
formats depending on the origin of the data sourcéssingTouMISis rather intuitiveand thereforedoes not
need much explanatiarThis handbook explains how to use TourMIS aimdparticular, how to ergr data into
the databases under thsupervisionof European CitieMarketing(E®1) and the European Travel Commission
(ETC).
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Figure 1: The TourMIS homepage

2. Access to TourMIS
Although access to TourMIS is free, every umsast registerwith the system

1. Go to TourMIS (entevww.tourmis.infoin a standardnternet browser)
2. Switch to the English version by clicking onBhiéshflag (optional).
od { B¢ 0OhG2 WYk @ehd N

4. Complete all fieldand presOKat the bottom of the page

5. You will eceive your password within a few seconds via email.

www.modul.ac.at
www.austria.info
www.etc-corporate.org

1
2
3
* www.europeancitiesmarketing.com
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Figure 2: The registration forn#ow to registefp

Figure 3: Email sent by TourMIS (example)

After you have received your personal (randeedi) passwordsee Figure 3you can login intdrourMISTo do
this, go to www.tourmis.infoand select_oginfrom the menu. Enter your uséb and password an® f O&)]
Thewelcome page will appeafter a few seconsl

Youwill probably want to change your password to a monemorable2 y S &  Edit userCpiofile®inder
Weneral Informatiorfin order to change your personal settings including your passwodotforget to save
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Figure 4: Changing the random passwordier Edit user profil€@

2.1.Authorizationfor data input

Entering and editing data in TourMIS is restricted to authorized usendy. This requirement is necessary
order to maintain the high level of data integrignd correctness. Members &uropean CitieMarketing, the
European Travel Commissignor other interestedorganizationsor companies withexpertise m tourism
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statisticsmust request permissioto edit data related to their tourism destinatiorQualifiedindividualswho
may becomeTourMISdata inputters

1 havea minimum level of knowledgef tourism statistics irtheir city/country (particularly personsvho
know where toobtaininformation about accommodation capacities, number of overnights, arrietds);

1 havea personal email address;

1 arewilling to entertourism statistics on a regular basis.

The contact person who fulfils all of the above requirementsst
(1) register with TourMISsee previous sectiorgnd

(2) send an email téhe TourMIS team at MODWUniversity Vienn@ourmis@modul.ac.gtand ask
for the specialauthorization for entering data for your city, region, orcountry.

The TourMIS team will reply to your request within 24 hours. Once you have edadia inputauthorization,
you will find an additionatemW5 I G Sy idNEBQ Ay GKS YIFIAYy ¢2dz2NhRL{ YSydz
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Figure 5Menu itemWPata entrin the main menu(for users with data input rights only)
All TourMIS users with data entry rights will find followomionsdzy” R Balth) etnD

Nights and arrivals

Accommodation supply

Attractions and sights

Shopping barometerofly for ECMdata inputters)
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Availability of data/dehitions (Datanput Timetable)
Enter/edit latest available figuresifly for ETC data inputte)s
Enter/edit annual and/or monthly figures

Availability and definitions (Data Input Timetable)
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2.2.TheW&ta Input Timetabl&

All users with dta entry rights must start using TourMIS by defining the availability of their statistics in the

Data Input Timetable2 KSy &2dz Of A01 2y W! @FLAtlLoAftAdGe FTYR RSTAY
destinationfor whichyou are authorized to enter datiato TourMISTourMIS users who have access rights for

more than one destination will be asked to select the destination to be editadhe Data Input Timetable

(Figure 7)you need to specify which of these measures are available in your destinatibwizen new figures

usually becomeavailable In addition, you need to specjfif the data allowsdifferentiation between domestic

and foreign markets. Unleské availability of youstatisticschanges, the information in this foronly needs

to be enteed once.
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The European Travel Commission compiles data according to the folleigimglefinitions:

Arrivals of visitors at frontiers

Arrivals of tourists at frontiers

Arrivalsof tourists in all paid forms of accommodation establishments

Arrivals of tourists in hotels and similar establishments

Bednights of tourists in all paid forms of accommodation establishments
Bednidnts of tourists in hotels and similar establishments

Capacities (and occupancy) in all paid forms of accommodation establishments
Capacities (and occupancy) in hotels and similar establishments

N~ LODNE

European Cities Marketing compiles data according to follod8wefinitions:

Arrivals of all visitors (touristsnd day visitors) in city area only

Arrivals of all visitors (tourists and day visitors) in greater city area

Arrivals in all accommodation establishments incl. VFR in city area only

Arrivals in all accommodation establishments incl. VFR in greateredy a

Arrivals in all paid forms of accommodation establishments in city area only
Arrivals in all paid forms of accommodation in greater city area

Arrivals in hotels and similar establishments in city area only

Arrivals in hotels and similar establishmeirtgreater city area

Bednights in all accommodation establishments incl. VFR in city area only

10. Bednights in all accommodation establishments incl. VFR in greater city area
11. Bednights in all paid forms of accommodation establishments in city area

12. Bednightsn all paid forms of accommodation establishments in greater city area
13. Bednights in hotels and similar establishments in city area only

14. Bednights in hotels and similar establishments in greater city area

15. Capacities (and occupancy) in all paid forms of acoodation establishments in city area only

©CoNo~WNRE




16. Capacities (and occupancy) in all paid forms of accommodation establishments in greater city area
17. Capacities (and occupancy) in hotels and similar establishments in city area only
18. Capacities (and occupancy) in histand similar establishments in greater city area

In the first column, you enable or disable a certain category (Yes/No). In the second columispgmify
whether domestic figures are included in your total figures, or n@e. residents of your countryravelling
within your destination) In the third and fourthcolumn,you entera periodwhen the data usually arrives at
your desk. In the third columrf I 6 St f SR, yo lenfey ttiehmbrithéw@en your annual figures become
available; in the fourtltolumn, you enter thetime lagwhen your monthly data (usually) become available.

Example(illustrated in Figurd):
The person responsible f@ermanyhas specified the following measurasavailable in TourMIS:

1. Arrivalsin all forms of paid accommodatioestablishmentsThe total figures include information on
the domestic market. The datare usually available id\pril of the following year (e.g. 2@ data are
usuallypublished(by the official statistical office or market research company3pnil 2015). Monthly
REGE T2 NalydrméNPpaid atcammodation establishmedts | NB | yy2dzy OSR 6 A G K
five months (e.g. data for JuB014 are usually announced iRebruary2015).

2. Bednights in all forms of paid accommodation establishments:tdtal figures include information on
the domestic market. Thdata areusually available in April of the following year (e.g. 28ata are
usuallypublished(by the official statistical office or market research company) in April 2015). Monthly
dataforW. SRYAIKG& Ay Fff F2N¥Ya 27T LiudlisRedhitd®Bnervg RIF G A2 Y
of five months (e.g. data for JuB0l1l4are usuallypublishedin February 2015).

3. Number of accommodation suppliers, number of bedspaces, amia bedoccupancyexist for all
forms of accommodatioestablishments andata become availablie April of the following year.

TourMIS is programmed to remind authorized TourMIS users who have not entered their data in time. TourMIS
uses information from theData Input Tingetable in order to check the status of the database and to remind
datainputterswhen they have not entered their data. This check is triggered every second week.




IMPORTANTIt is very important that the Data Input Timetable is accuraté!youincorrectly specifyentries
in the Data Input Timetableyou will not beable to enter data and TourMIS users will not be able to access
them. On the other handfiyou define something you do nohave data availabléor, other users will think that
you are notfulfilling your data sharing responsibilities and TourMIS will unnecessarily remind you to entef your
data into the database.

If you are not confidenabout the definitions used igour statistics, read Chapt&which includes information
on common standads published by theUN World Tourism Orgasation (UNWTO). Carefully compare these
definitions with the documentationwhich is provided by your data sourcéf you are still not sure which
definitions your data refer to, contact the originators of yotatistics (e.g. statistical officenarket research
company,university department, etc.) and try to clarify trszope of your datalf you still have doulst then
contact the TourMIS teamdurmis@modul.ac.gtandask for support

3. Terms anddefinitions used intourism statistics®

What is the difference between\asitor and atourist?

A visitor is any person who travels to a place other than that in whieky have theirusual residence but
outsidetheir usual ervironment for a period not exceeding 12 months and whose main purpose is other than
performingan activity remuneratedht the place visitedA sameday visitor is a visitor who does not spend a
night at collective or private accommodation in the place teidi A tourist is a visitor who stays at least one
night at collective or private accommodation in the place visit&hth tourists and samday visitors are
visitors. Hence, number of visitors = number of tourists + number of sdmevisitors. Thereforethe number

of tourists is always a proportion of the number of visitors.

Not ncluded
| Travelers '._. in tourism Border workers
stabistics

emporary
immigrants *

Leisure, In tourism statistics
recraation e

and holidays

i

Visiting
friends —
and relatives

piskhadoast [Touse | | "o | i 2
professional passeng
Purpose Refugees’
freatment of visk
| ER‘?MWM:: I gt f;l:iommls Members of the
= nalionals | . armed forces’

abroad

Others i ‘
"_I- Crew membars epresantation

Nomade®

i

L]
{non-resilents)* of consulates
1 I L Diplomats®
Cruise I,_ g I Doy
s || Crews .
PB;.’:EHE&S viskors®

! visitors who spend at least one night in the country visited, but less than one year.
2 Visitors who arrive and leave the same day for leisure, recreation and holidays; Vigéily and relatives; business and professional health
treatment; religion/pilgrimages and other tourism purposes, including transit day visitorseuteto or from their destination contries.
% Persons who arrive in a country aboard cruise shipséfisati by the International Maritime Organization (IMO), 1965) and who spent the night
aboard ship even when disembarking for one or more day visits.
* Foreign air or ship crews docked or in lay over and who use the accommodation establishments of thewisited.
5 Crews who are not residents of the country visited and who stay in the country for the day.
% As defined by the United Nations.
"Who do not leave the transit area of the airport or the port, including transfer between airports or ports.
8 As defined by the United Nations High Commission for Refugees, 1967.
®When they travel from their country of origin to the duty station and weesa (including household servants atependentsaccompanying or
joining them).
Figure8: Classification ohternational Visitorsl NWorld Tourism Organization)

® If you are familiar with tourism statistics , you can skip this Chapter.
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What is the difference between hotels and similar establishments and all accommodation
establishments?

All accommodation establishmentsiclude private accommodations and collective establishméRtsure 9).
Private accommodationincludes private rental and nerental accommodation (i.e. rented and/or owned).
Collective establishmenténclude hotels and similar establishments (motels, etc.), specialized establishments
(holiday camps, conference cenggretc.) and other collective establishments (tourist campsites, holiday
dwellings, etc.).

Hotels and similar establishments one type of collective tourism establishmeonly incluces hotels and
similar establishments. Thereforéhe numbers d hotelsand similar establishments are always a proportion of
the numbers éall accommodation establishments in a specific region/country.

What is the difference between arrivals at frontiers and arrivals at a place of
accommodation?

The evaluation of arrivals classifieds bllowing:

1. by information collected from inbound visitobmsed orexit or embarkation forms or

2. by information collected from inbound visitobased orentry or debarkation forms or

3. byinformation recorded by border control officialfrom passports of departing or arriving inbound
visitors, or

4. by any other information collected by generating countries on inbound visitors to the destination in
guestion (e.g. street surveys), or

5. by information on touristsecorded by operators of colldtve accommodations

Sources (#) arecommonlyreferred to asarrivals at frontiers Source (5) isommonlyreferred to asarrivals

at a place of accommodatioiffor more details on the various forms of accommodation see the definition of
types of accommoadtion). The latter can account for information on domestic tourism, whereas the former
cannot.

Source (1) is preferred over (2) because it gathers data on actual behavior of inbound visitors as they are
leaving the country. Source (2) relies on visitoeirtions, which may not be a realistic guide to actual behavior.
Forms used in (1) and (2) usually comprise information on country of residence, purpose of trip, length of stay,
last port of embarkation and next port of debarkatid®urce (3) consists ohformation that is more limited;
sometimes it provides only data for country of residence, gender, and age.

In source (4)countries generating visitors casometimesprovide visitor data for another destination. For
example, the Canadian government gatheatata on Canadian residents returning from visits to the United
States and this information is shared with the US national tourism authorities.

Source (5) is the last resort when no border crossing data are available. Compared to the other sources, with
this method it is possible to count arrivals generated by domestic tourists. However, this method is also subject
to three important limitations: (a) it does not cover saway visitors; (b) it does not cover types of
accommodation where registration is nabmpulsory, such as homes of friends and relatives; and (c) this
method cannot provide an unduplicated count of visitors to the country to the extent that tourists stay in
various places before leaving. However, if a large proportion of inbound touddiset country stay at these
establishments, the collection of visitor statistics from accommodation establishment records will become
more useful.
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Figure9: Classification of Accommodation Establishments

Howto measure the number afightstourists stayin a destination?

The number of (ove)nights a tourist spends at a place of accommodation can be measured fotwats

1. Bednights the number of beds occupied by accommodation establishments
2. Roomnights the number of rooms occupied by accommodatastablishments

The number ofoomnightsis always less than the number loédnights The number obednightsdivided by

the number ofroomnightsis the double-room ratio. The number of bednights divided by the number of
arrivals at the same accommodati@stablishments (not by border control!) is tlaverage duration of stay
Together with information about the accommodation establishments' capacities (C), number of beds or
number of rooms bednightsor roomnights (N) can be used for calculatirged or roan occupancy(O),
respectively. Hence, the average occupancy over a specific period (p), usually nofmbdays, can be
calculated bymeans ofO = N / C * fNote: most publications on annual occupancy ratios by national statistical
offices use 360 days tine number of opening days).

How to define City Tourism?

In addition to the definitions commonly used for national statistics, city tourism has a few more variations that
are taken into account by ECM. Following practices in many cities in the Unitegtétm and Ireland, ECM
decided to differentiate betweerpaid and unpaid forms of accommodationthe latter including data on
tourists visiting friends and relatives (VFRand to differentiate between statistics capturing tbkser/inner-
city/downtown area, typically relevant for city breaksversus statisticsncluding tourist activities in the
surrounding suburbs anaheighborhood A summary of these amendments on general definitions of tourism
statistics igrovidedin Figure 10.

10



Accommeadation defined

Definition of tourism measures of demand

Definition of city

Demand Supply Scope
Visitors All forms of accommadation Objective criteria
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Figure 10: A framewordf city tourism statistics

4. Arrivals andbednights

ETC and ECM acerrently compiling arrivals and bednights foore than5002 dzy i NA S& 2 F 2NRIAY 6
an annual and on a monthly basige data can be entered three different ways

1. By enteing figures into an online form provided by TourMIS
2. By entering figures o a special Excel template provided on the TourMIS website

3. By defining an Excel interface which allows TourMIS to understand the format of any standard Excel
file you may use fortsring your data

NOTEEnteling the data by defining your own Excel interfa€tion 3) is the quickest and most reliable form
of entering your data into TourMIS.

4.1.Updatingarrivals andbednightsusing theTourMISonline form

Thischapter explains hovto use the online fornto enter your annualand/or monthlyfigures on arrivals and
bednightsinto TourMIS

IMPORTANT: Before you start entering your dataake sure that the Data Input Timetable reflects the
definitions and methodologies used for collecti tourism statistics in youdestination (see Chapte@ and3).
On the other hand, do not change entries in the Data Input Timetable unless there is a significant reaspn (e.g.
change inmethodology ofyour statistical system$ince this could make existindata unavailable to other
TourMIS users

{ St Brededit®nnual and/or monthly bednights or arrivalQand specify the information and the year you
want to enterthen O f A QOKIsBeyFigie 11)
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Figurell: Selecting the type of information (iaition) to be entered

Next, theData Input Fornfor entering arrivals or bednights dasill appear (Figure 12).

- csstrlan National i
- Toutist Office . i ?

Ganeeal Informative - onE Germany [DE]
European Countries - ’ . ) 2015
Cities + nelmy Bednights in all farms of paid accommodation
Austite Y Market r— :';l‘.' Ton rob War F— Py oo o . ter - Dew
My TowMis & oo [ | |
Data matry - Syt T =T T I
S hgvts av e arrveh ey
' eere r = Al
» 2w i | |
. e i |
s | |
™ | | |
o { | |
pah San i | | |
x i | { |
..... | | | |
P | | | | |
Poece [ | | | |
o3 | | | | |
Gammary | | | { |
~as { | |
-3 { | |
| | |
|

Figurel2: Data Input Fornfor entering arrivals or bednights

This Pata Input Forn® | fybu2t@sedater annual (first column next to # list of countries of origin) and

monthly data for the year you have selectedou can change the year by clicking on the arratibe top of

the page

Enter your statisticgvith as muchdetail as possibledo not round your dataas this will cause ptdems when
percentages (e.g. relative change to previous year) are calculated by TourMIS. Howenean skip markets

for which you have no information available

Depending on your selection in the Data Infitnetable,you caneither enter annual or mothly datg or both

IMPORTANT: You must enter a figure in thest N2 ¢ 0 Réfeigriand Domesti2 NJ W¢ 2 § |). ff yo©
KIS RA&lFOf SR WR2YSaidA Owu vilyhot hekedle 1 leriier a figufel foizifotame
market and thefirst row will displayW ¢ 2 G I £ T2 NBWEAY @I 0 A FANSA Ryu vhllyadR beR

able to save your dataf you have not enteredany datain the first row!
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Figurel3a: The ETC Annual data Input Form (bottom)

There are a number of featusen TourMIS which witlelp youto enter your data correctly:

1

,2dz Ydzad Sy GSNJ RIFGEFE Ay GKS FANRG NBg O Whexdidmh C2NBA
Y1 yydzZ heO 22fNdYAYya WWE Yy Qa2 T We 3@ Kb &RENBEaASTYR OHiySRR  542¢ 2 Sia i A -
82dz SYGdSNI RIFGIE F2NJ 82dzNJ R2YS&E&GAO YIFEN]JSGEZ GKSy ¢ 2 dzNE
0KS &ar@gAy3a LINPOSaad LT e2dz KIS aSt SOUSR WwW52YSaiaAao
firstrowwillbeW¢ 2 G f C2NBAIYyQ | yR &2dz dtheddbmesti@niarkét.S 6t S G2
tfSFaS y2G8 GKS AYLERNIFIYyGd RAFFSNBYyOS 06SisSSy wnQ ol
assumes that you have observed arrivals/bednights for a partidar period and market. If you enter null

(or delete any value in a cell), this will be interpreted by TourMIS as itlée is unknown (i.e. not

measured by your destination). You can alwelgsr (or delete data i) column or the entire spreadsheet

byOf AO1AYy3 2y W tSIND G GKS o62G02Y 2F (GKS FT2N¥Yo
LT @2dz SyiSN Y2y (Kt &), tRénTdurMis il auttavigfically @hdHegAt thasevalties S O Q
Ay GKS 024 tzy ¢xaials & &hi Icdlumm will not be saved unless this is requestedhieyuser

(read below)

¢2dzNaL{ gAft Fdzi2YFGAOFT & | 33NS 3étd) SheFthediseNdtars 6 &8 02
' @Ffdz2S Ayidi2 WhiKSNI 0O2yidAySyde YIN]SGiaQdotdld & 2dz

all markets for the respective continent.

¢2dzNaL{ Attt Fftaz OFftOdZ IS (GKS FTAStR W yalLlSOATASR
(first row) minus any data you entéor individualY I NJ S & ¢ W! dzatd)NJehs@mote tHat fotrd A dzY Q =
total numberof market Ydza G y2iG SEOSSR &2dzNJ G201 f ydzyoSNI 6 FANA
not be negative.

Yy
y

w

At the bottom of the formyou will find a number obther helpful functions an@ptions(see Figure 1:

|l

il

hLIGA2YY W/ 2 d2¥lyraonthB [(J¢eg 820 6 @Il nhogie Wars SO0 | YR LY Q2 FIZINI 1B 2 dz
Iy y dzl . ThR loplidndecides which data should be savieyd TourMISas your annual data. You can

select between theotal of monthly data automatically calculated by TourMISqe®¥ly W4 2@ 1Q00 L y R K
RFEGlF @2dz YIé KIF@S YlydzZdtte SyiSNBR Ay GKS FANmRG O2
offices sometimes revise their annual data at the end of the year without adjusting the monthly data they
published previosly.¢ KS RSFl dzAf G A& W/ 2 dzvYy & SOD O Psdnii@hds oltiyk R | €
enabled when you have entered monthly data for an entire year.

/| KSO102EY W! LIRFGS [ lodhsiér BTGa@ inputiets)dlfty@u erftell mainthlydatand & Q

tick this box TourMIS will automatically calculate @ércentagechange rates required by the ETC data

GrotS WwWlFHiSad !'@lrAatHotsS {GriradadaqQ 6asSS / KIF LI SNJ
Check and saveWhen you click this buttorifourMIS willcheckfor typosand saveyour entriesto the

TourMIS database. TourMIS will check data integrity by calculating change rates and report on significant
deviations(possible typos)TourMIS will provide a warning message if data anomalies are idengtfessl
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Figure 13h)Nevertheless, TourMISilhalways save the data and warning messages can be igifoifeel
deviations are justified.

1 Save w/o checkClick this button only when you are absolutely sure that the data you have enteeed
correct.

1 Excel Interface This option allows you to uploagur data using dlexible Excel Interfacewhich allows
youto upload your data from any type of Excel spreadsheet you maagavailable(for more information
read Chapten.3).

1 Excel TemplateThis option allows you to upload your data using the statideourMIS Excel template
which can be downloaded from theebsite(for more information read Chaptet.2).

1 Edit footnotes Click this option if you want to enter remarkshich TourMIS should show to TourMIS

users when retrieving your data (for more infioation read Chapte4.5).

Print. Click this option if you want to print the current form.

Return w/o save Click this option if you want to return to the previous page without saving your entries

(similartoOtf AO1 Ay 3 2y (GKS Wo I dthangeiziilileo). 2 F &2 dzNJ 6 NB 6 a SNE

Gensral Inlormation * Ploave check lunlhawing vadues
~
European Coustries L3
Clties L3 .
Anstrin * g’ Monaco [MC|
‘3 . . 2015

Ny TowrMis L Y Bednights in hotels and similar establishments
Dete ""”’ . Markel -~ ] P s ar e ey - b [y, e e Moe Do

Yotal Parvige wnd — 1

— binardins vaane | i
Lrapacd ad reiter [ s vz

o

Figure 13b: A warning messaggpearswhen TourMIS detects major deviations from previous year

4.2 .Updating data using the standard ourMISExcelkemplate

Annual and monthly statisticen arrivals and bednightsan also be upladed to tre TourMIS database by
means of two differenMicrosoft Excel uploadihctions The Excel template upload option is for data inputters
who find it more conveniento enter data intoa spreadsheethan edting forms on the Internet. ploadingthe
standard Excel template to the online form in TourMIS takes only a few seconds.

IMPORTANT: For uploading your datath this feature provided by TourMISou need thestandard Excel

template for ETCor ECMmembers You can download this template from TouBvby clicking on th
NBALISOGUAGS aeyvyozft Ay GKS W¢ 2 dzNR L fhandnSeau BN Sidtedthalf NB I o |
there are two different templates for ET@ountries)and ECM membergities), respectively! Also note that

whenever there arehanges in the list of markets, the template will be updated. TourMIS checks automatically

if youare usngthe most upto-date template.

¢tKS aLINBIFIRaAKSSG Oz2yillAya G2 62Nl aKkSSGay om0 Lyaid Nz
displayed inFigures 14a and 14b

1. Select your destination in the ptdown menu in [D1].
2. If your statisticscontainA Y F2 NYF GA 2y F2NJ GKS R2YSaAadGAO0 YIFIN]JSGzE (K¢
(please note thatfie¢ 2dz aSt{ KOS Wy2D fAyS QNBYAFE  TRE R2¥WESAIEAOQ
F2NBAIY QO P
Select the year your data refers to in [D3].
4. Annualdata areentered in the area [D5D71]; Monthly data areentered in the area [F5Q71]. When the

total of your monthly data matches your annual data at the efdhe year, then you do not need to

w
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complete the annual data column as TourMIS is able to use the aggregates presented in colwBf]ES
(yellow cells indicate aggregates that are calculated automatically by the spread$heet).
5. You must enter data foyour overall%otakY= line [#]). The total of all markets must not exceed the total
entered in this line. Any differences reflected inW! y aLJISOAFTASR YIN] SiaQ odKAA T,
null). Violations against any of these rules liéld toan error during the uploading process.
6. Save your spreadsheet on your loB&before you upload it to TourMIS. To avoid any mistakes during the
uploading process, provide a filename, which clearly describes the data, e.g
W/ NBFGALF gF NNA @I £ aplpfotEd A Q@2 Y W2 RI2IA 2KfyS RIEGEF F2N aSa
complete multiple spreadsheets and upload them consecutively.

IMPORTANT: Do not try to make any chandesthe structure/format of the spreadsheet; otherwisethe
template cannot be usedor uploadingdata.

= < o ‘ E ¥ [ " i i
w0t e

£l |

=
41363
|

3 |g§!@§l§'

Figure 14: Standard Excel template for uploading data to Tour{tsp)

4] E 3 < " 3 J
Cermeny > A0 B R0E AT FRANTIGE R0 SERIND DiNe Wil £OL 16 LOVB0NT 10 18 XD DECH)
Voo - o
% .
— — e ia - . —— e
= [ -

L]

5

2E

*’T'a_r\ég]_E

=2 e Z

o -8 ﬁ' [

5 I 5

.-

5 . 2
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0 U [
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L2 LY

3
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:z F2] w

w N [ 1S
W

" TR 2]
” 0 13N £
3 G0N 9 & 2
1 20 LA TR

Figure 14b: Standard Excel template for uploading data to TourMIS (Bottom)

Every time you have entered new data in your spreadshget can uploag your ata to the TourMIS data
SYGNB FT2N¥ o6& OfAO1AYy3a 2y (KS WOEOSt ¢SYLX I GSQ odzii2,y
G2 dzLJt 2+ R 6a4SS CA3IdzZNB mpod /A0l 2y W.NRgaSQ | yR aSt S

® Some statistical offices r  evise their annual figures at the end of the year without revising their monthly
figures. In this case the revised figures will be entered in column [D5...D71]. The TourMIS database is able to
host both annual and monthly data even if they do not match.
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Figure 15: Uplading a Standard Excel Template file to TourMIS
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Figure 16: Uploading a Standard Excel Template file to TourMIS (step 1)

The name of the file yobhaveselected will be shownWhen you clic yOK¥Open) the file will be uploaded
to the TourMIS onlinéorm (see Figure 17).

o> sustrian National P
-y outist Office A IO
a- !Il mis inte ———

Seloct Tourmis Excel template file for wpload

General Information

Fumpean Coustries % CmngiGemany_sl_pes_fama_w_sacal | Boowe [ O] a
Clties #
Austria =
My TourN1s
Data wstry 2

SR A0 et
e T ]
P ARratavs erd aghts

Loqose

Figure 17: Uploading a Standard Excel Template file to TourMIS (step 2)
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Figure 18: Uploading a Standard Excel Template file to TourMIS (step 3)

The upload will take up towo seconds. A message box will appear to remind yochieck your figures before
saving them to tk TourMIS database (Figure 18).
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Figure 19: Uploading a Standard Excel Template file to TourMIS (step 4)

4.3.Updating datausing the flexible Excel interface

Probably the most convenient way of uploading your data to TourMIS is by using the very flexible Excel
interface option available in TourMIS. Many tourism orgations receive their data ithe form of Excel
spreadsheets and the format of these spreadsheets is usually the same over the time and sometimes even for
several destinations (e.g. cities) within a coyntFigure 20 (a and b) shows an exangfi¢he spreadsheet
provided by the German Statistical Office for Germany and foitsallities and regions. This spreadsheet
includes dataon all forms of accommodation establishments and three indicatdfgrival€(column B),
Wednight£Xcolumn D), andPVerage length of sta)column F). The spreadsheet includes several worksheets,
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with every worksheet refaing to one particular month: worksheet 1 = January, worksheet 2 = February, etc.
The German statisticalffice cdlects data for several markets, not identical, but very similar to the list of
markets available in TourMIS.
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Figure 20a: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay oburists in all forms of accommodation establishmentp]
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Figure 20b: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay of tourists in all forms of accommodation establishmeotteih)
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Figure 21: Defining a flexible Excel Interface

In the case of the spreadsheet provided by the statistical office of Germany, cell B:62 refers to the number of
arrivals of Japanese tourists to Germany; d2Il5 refers to the total number of foreignnd domestic

bednights, etc¢ KS W5SFAy S a{ 9EOS tatalenfrii Sttibnl oODAMIR (sdie Figuye 28,y (K S
allows data inputters to instruct TourMIS how to read (gripcel filewith tourism statistics when the format

of the spreadsheet pndded bythe statistical officeloes not change over time
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IMPORTANT: Using the Excel Interface optmmly makes sense if the spreadsheet you receive from yqur

statistical office (or any other data provider) does nétequently changein terms ofits structure. TourMIS

canalsoonly read Excel spreadsheets in xlIs formé#tyour data file is an xlIsx file, then you must open and

saveitintheWa { 9 EHOWSo T2 N 0221 Q F2NXI G 0SFTF2NB Al Ol y

UnderW5 STAY S a{ 9 E QSdm offeys theddptioFeORguréd S &

1 New. Select this option if yowant to create an interface for the first time or yfou want to create an
entirely new interfacelf you select this optioryou will see a form similar to Figure @2b).

1 Edit Select this option if you want to revise copy an existing interfacd?lease note that you can copy
but not change aninterface, which has been created byanother TourMIS user TourMIS users have
access to all templates of regions in their countGopyng an interface which has been created by
someone else is useful when the structuresoineone els@ gpreadsheet is identicab your spreadsheet
(e.g. the structure of the spreadsheet of Munich is the saméhasfor Berlin).If you select this option
you will see a form similar to Figure 23.

1 Delete Select this option if you want to delete an interfacéou can only delete interfaces you have

0SS dzLJt

created.If you select thisoptiop@ 2 dz gAftf 06S Fal1SR G2 O2yFTANY &2@IzNJ R

then the respective interface will be deletggbur current data will not be affected.
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s & Destisation [r—

Austria *

Ny TourNIS + "

Dats watry

Figure 22: Defining anew Excel Interface
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Figure 22b: Defining a new Excel Interface

When you define a new Excwiterface, you need to inform TourMIS wheri¢ can find your data in your
spreadsheet. The Excel interface definition screen is illustrated in Figyjeehd2
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1. Enteraname¥ 2 NJ @2 dzNJ AYGSNF I OS 62 @S N¥ NEeé Sigu @i yoS &eé vy I YS 2
editing an existing interfacghen& 2dz ¢gAft FAYR (62 RAFFSNBYyG al @S 0 dz
02G02Y 2F (GKS LI 3IS 64aSS CA FodiNKS HOdeNINDG yWi{ AFSIB NF I @ARNS
you can create a copy of the interfgoshich can save you a lot of time whenwavant to create an
interface which is very similar to an existing onethe latter case make sure that you use a different
namein order for you to be able to differentiate between interfaces

2. You need to inform TourMI8 your spreadsheet includettal figures for continents. You may select
betweenWhave figures for continent§TourMIS will calculatd h § K SNJ Y I NJ] SG & Uldowati 2 YI GA Ol
have figures for continents(if information on 'Other markets' (for each continent) is provided, then
TouMIS will calculate figures for continen) 6 8SS CA3IdzZNB HHIF U

3. You must define each cell depending on the availability of your data in your spreadsheet. For instance, in
Figure 20atotal foreign and domestiarrivals in Germany for January 20nkinfte,Insgesamt, Januar
2010)is available ircell B15

a {StSOG WwWe2Glrt T2tNSrarBey | YR R2YSadGA0Q T2NJ

b. { St SOG Winepgra NB Q T2 NJ

c. { St S Oiithe Workdheek &iNde the data for Januaage includedin the first worksheet in the
spreadsheet)

d. Selectd. QtheEdulh

e. 9y SNJthemowQ F2NJ

f. tNBaa W{lI 8SQd LT (KS OKSO1062E W{I@dSQ ra GAO]SR
2FFSNBR || ySg tAySed LT &2dz RAaloftS GKS OK 102E

4. Continue withstep 3 until allthe data in your spreadsheetre assigned properly to the markets an
definitions available in TourMIS.

o [0
O

Remarks:

91 If your spreadsheet includes data for continents, then you can ignore data for markets not available in
¢2dzNAL{® ¢2dz2NERLENB HORY OR ¥ Oyzfi B 0S| tzh 8 KrespdctDe rhatkéts 6 ' W¢e 2
entered by the user).

9 If your spreadsheet does not include data for continents, but includes data for marskbkish are not
available in TourMIS, then you should assijrofthese mt NJ S a G2 GKS WhiKSNI w02y
C2NJ AyaildlyOSz AT &2dz KIS RIGF F2NJ G2dzNRada FTNRY Wb
P TNRAOI Qb ¢RNBKL & 6@K &S O t O dztmeanSotthe total Kf $hBlinack@Ldgfingdy Sy (i 8 Q
in the interface and then calculate the total continent byeans ofthe total of the Y NJ SG & LJ dz& Wh
w02y liAySyisgQo

f 'yé RAFFSNBYOS 0SGsSSy 6RMINZ (Wet2 1CF NBCARINWE AIFWR) REIVLEYRM G
W5 G Ly lf)BEd thdtdfad éf lalbmarkets entereds Af £ 6S &l SR & W! yaLlSo
TourMIS.

1 When defining several interfaces (e.g. for each month of the yeamaif be necessary to make bulk
changes to the settings. There are three possibilities toljgicd OK I y 3 S Perfod) WorgBliek® 5 a T2 NJ
' yRoluW 0a4SS CATdzZNBE HHOOD C2NJ Ay ail lwobbheerhakeydug dz 4 y i
4SSt SO A 20¥fange GlEvéluesia? Wotksheet@®  Icliékonthe OKbutton right next to thisoption.

Donot forget to save these changes.

Once you have set up your interfagemu canupload your data to the TourMIS data entry form by clicking on

iKS WOEOSt LyGSNFIOSQ 0 dzii 2 whickhfle§& wanhtd uahdl (seigured?®3) ¢ 2 dzNAh L {
and which interface you want to use for processing your spreadshéei SS CA I dzNBE HoO ® / f A O]
select the template you want to upload (Figure 16).
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{ St SveniritedALL datan form with data from Excel fil@ A ¥ @& efdacé the/data fbraan entire year
gAOGK GKS RIEGFE FNRY @&Mldaia &dodNekcel RIé t SrSaiFexigim)dasS 6 R Qfff | d2f (0 @
you want to add new monthly data to the database, you treedect the second option.

The upload will take up ttwo seconds. A message box will appear to remind you to check your figures before
saving them to the TourMIS database (Figure 18).

Uploading data to the online form does not save the datato thefdh 6 8 S® | 2dz Ydzad &S
2N W{I @S k2 OKSO1Q Ay 2NRSNJ G2 al @S &2dz2NJ OKI yH

4.4.Accommodation Supply Data

ETC and ECMso compit numbers on accommodation units, bedspaces] &nformation on occupancratios
on an annual basig.he bllowingdata arecurrently collected by TourMiS

1 Number of accommodation unitaccording to the category selected (i.e. either all formpaiti
accommodation establishments hotels and similar establishments only).

1 Number of beds (bedspacesYhis figure may vary according to the number of opening days of
accommodation units (particularly for destinations who do not evaluate their capacities on a monthly basis
and which experiencestrong seasonal variations in touridavelg. Depending on the methodology
applied, the figure frequently refers to (1) the maximum number of bedspaces available during a year; (2)
the minimum number of bedspaces; (3) the average number of bedspaces; or (4) any weighted figure
reflecting varations in the number of opening days. If availalgl®) should enter the maximum number
of bedspaces available in your countrif this isnot availablethen you should enter any other data and
add a remark in thedotnote section (see Chapter).

1 Averagye annuabccupancy rab. Although the occupancy ratcould be calculated by the number of
bedspaces and the number of bednights, countries frequently evaluate this important ratio by carrying out
additional market research surveys (e.g. by asking a Eaofccommodation providers). The advantage
of thesesurveybased evaluations is that they are less sensitive to the problem of changes in operation of
accommodation unitgnd, therefore, frequently preferred by tourism managers. The occupandy matist
be entered as a percentage with a range Q.

{ St 8ddammedation suppl2 FNR Y G KS Y ABhterédityanfzual cipAcities riiyoccupancy
ratesQ® { St 800 Fye 2F GKS RSTFAYAGA2YA &2dz KI@&hy®y l 6f SR .
have data available (see Figure 24).
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Figure 24: Entering accommodation supply data

The input form for entering supply data is illustrated in Figure Bt rumber of accommodation unitgs
SYGSNBR Ay (KS thenhibér of @aspadeisgntediéet id iheSsecdrd Eolumn, occupancy rates

are entered in the third column. Enter your datath asmuchdetail as possile. Depending otyour personal
aSGaGAYy3Ia Ay (GKS dzaSNDE& LINE T AYSHyERIE NYEBESRQ (O d SpNd B
round your data(it isanticipatedthat youwill enter occupancy ratios with orgeecimal placg
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Figure 3: Entering accommodation supply data

4.5.Footnotes (Meta-Data)

All major deviations from the common definitions on t@m statistics and other important remarks should be
entered in thefootnotes sectionin TourMIS. Thi$ 2 NI  2-R I Gshp&tictlarly important since TourMIS is
very powerfulat comparing data from different originsvhich may cause errors in intergegion when users
are notmade aware ofariations.

The optionof entering footnotes is available in the data input forms for arrivals and bednights (see Figure 19)
as well agor accommodation supply data (see Figure 25). If you select this option, Ylosee the footnotes

input form for arrivals and bednights (Figure 26) or supply data (FigureH2r@you can enter the following

notes:

 TheSourcer X aKz2dzZ R 0SS GKS FANRG SyaNER Ay (GKS F22idy2i
organizatiorresponsible for the figures (e.g. your National Statistical Office).

1 Changes in definitions or survey methodologiekich make comparisons with previous years difficult or
impossible.

' When information for one markealso captures data for another market @® WCA 3 dzNBEa F2NJ { ¢
Ay Ot dzRS [ ASOKGSYyaidSAyQou

1 Any other anomalies.
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Figure 27: Entering footnotes for supply data

In order to adda new footnote, you need to enter your text in theffilR Y SFBafnoteitextQW | gfei thé
period this footnote refers tan the 02 t dzYy W@k 2 KRt séfebtBali'the different definitions this
footnote appliesto Ay (1 KS 02 f didkyfhe Hegpective Befinfi@)dN@vays enter your fodnotes in
English only!

IMPORTANT: Do not enter informatiotiat is obvious orevident from the definitions/options available in
TourMISO S®3d R2 y20 SYyiSN) Wb2 RFEGF FT@FAfFofS F2N [(IK
FOO2YY2RI GA2YQ

w
puls
No
-

Of course, you can also edit an existing footnote or you can delete a footnote by enabling the checkbox
W5 S { BhiciSiSnext to it. You can only enter one new footnote at a time. If you need to enter multiple
footnotes, then you have to repeat thisrpcedure after saving.

5. Latest Available Fgures (ETC only)

In addition, the European Travel Commissi®@TC)also compiles data omthe latest available changein
bednights and arrivals for a subset mhportant markets. This allows member countries whave only
quarterly or seasonal data availalite still participate in the data exchange proce$his tapter explains how
G2 SYyGSNI Ww[FdSad @FrAtlofS OKFy3aSaQ Ayid2 ¢2dz2NRL{ @

' YRS NI W5 | efett WighysianBaftival® FNRY GKS YI A Eneneditylatest lavdiRbled KSy W
figured { St SOG | LIS NAAiRbledam $keFigiie@K & 2dz KI @S
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ETC compiles onipe relative changesof a small number of imprtant markets (see Figure 29). The relative
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The definitions in the latestvailable figures section may vary from the monthly and annual statistics entered in
the main data input form (Figusel8 and 19. Therefore, you must select the appropriate type of definition
used for the latest available figures at the top of the forng(ie 29).

At the bottom of the form you are asked to specify the aceyraf your data (arrivals and bednights). Various
typesof datacan be specified:

1 Actual values Select this optionif your percentagechange rates are based on final data providegdybur
statistical office othe research organization responsible for tourism statistics in your destination.

1 Preliminary actual valuesSelect this optionif your percentagechange rates are based @novisional data
(e.g. initial results based on a sar® survey) provided by your statistical office tre research

organization responsible for tourism statistics in your destination.
1 Estimates Slect this optionif your percentagechange rates are based on estimates, either provided by

some official extanal sources or by your organization.
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6a4SS CA3TdzNBE mopy FyR aStSOG G(GKS GewlsS 2F RIEGE owW! O dz f
before saving your entrieF.ourMIS will then autmatically update your latest available statistics tables.

IMPORTANT2 KSy @&2dz aStSOG GKS W/ LRFGS frdSad | grAfjlotS a
the correct definition. TourMIS does not use th@eferred definition specified in the Data Input Timetable
GKSY NBGIGNASGAY3I RIEGE Ay (GKS W[ IFGSad !'@rAftlrotS CAIdNBa

Example:

a) In March 2007you receive information on the number of arrivals recorded in January 2007. You visit
TourMIS and enter the relative changestween January 2006 and January 2007.

b) One month later (somté@me in April 2007)you receive information on the number of arrivals recorded in
February 2007. You visit TourMIS and enter the relative changes between the period Jaslargry
2006 and Janug-February 2007.

c) X YR a2 2y X

d) Once the December data arriva your office (presumably in February 2008)u visit TourMIS and enter
the relative change between the annual data 2006 and 2007. Next month you will start entering your data
for 2008 (starwith a) again).

If monthly data arenot available, you may also decide to update ybatest Available Figuresn a quarterly

(or seasonal) basis. Members who have various definitions for arrivals or bednights in their country (e.g.

WI NNRAGFE D HYRTNRBWNAPNAE a G K230Sta FyR AAYAfTLFNI | O02YY
appropriate definition for the monthly update (e.g. the gmehich is updated more frequently).

If you do not havethe information for certain markets ordefinitions, leave theinput fields empty. You
shouldnot enter azerosince thiswill be interpreted as 0%!

You are asked to enter your statistiosasmuchdetail as possibleDepending on your personal settings in the
dza SND& LINPFAL ST @ 2%k (yKSSA\R |{i&d2 YSE/HIENQ 262PenNaotRobpidiyoun data 2 NJ WE E
(it isanticipatedthat you enter relative changes with omecimal placg

6. Shopping Barometer (ECM only)

The members of European Cities Marketing (ECM) Research & Statistipsh@veinitiated a project aimed at
benchmarking city tourism destinations in Europe based upon a price level. The pnt¢ectsto shed light on

the cost differermes existing across cities in Europe, collecting publicly available data for a spectidteens

among those commonly consumed by visitors. Titénate goal of the project is not to rank destinations

according to their costliness, but to gain a deeper insighd A & A G2 NBEQ LISNODSLIIAZ2Y 27F
experience in a city. Transpargy is a fundamental feature of this initiative. Al ECM members are encouraged

to participate in the project.

On the lefthand panel, selectPata entrfxo expand the list of options.“Then selé8hopping Baromet€lnd
Ot A01 2y W9/ a I A.GleNR NRBRebiEN K geldl #kiyhich you would like to enter data
(Figure 30).
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Sector Definitions Comments
Taxi from airport to city centre (1 person including luggage) If the city has more than one airport, the
researcher has to select the airport recognized as
Local Train from airport to city centre (1 ticket, 2nd class) the one where the majority of international guests
transport ; 3 ; ; arrive. The name of the airport has to be specified
OR public transport bus from the airport to the city center (1 ticket, regular) 2 i
in the notes.
1 day ticket for the local public transport
Price for a business lunch of 3 courses, no drinks, in the restaurant of a 4-star hotel in The restaurant can be part of one of the hotels
the city centre contacted for the room rates.
Price for a dinner of 3 courses, no drinks, in the restaurant of a 4-star hotel in the city
centre
Price of a classic pizza, Margherita with 2 toppings, for 1 person Price collected at a Pizza Hut in the city centre
If a 0,33 | Coke is not available, the price should
ke, 0,331, inaPizzaH a (1t in the city centr : 5 .
Food and Atake; 0,33, ina Plza HutFestaurantin the'city cetre refer to a medium size Coke (or other soft-drink).
Beverage

A Beer, 0,33 |, in a Pizza Hut restaurant in the city centre

1f a 0,33 | beer is not available, the price should
refer to a medium size beer.

Big Mac meal at McDonalds in the city center

The price refers to a Big Mac menu, including 1 Big
Mac, french fries and one drink at a regular price
(no special offers)

Espresso in the lobby bar of a 4-star hotel

The bar can be part of one of the hotels contacted
for the room rates.

Entertainm
ent

Regular price for 1 ticket for the opera, 1 adult, no reductions.

Regular price for 1 ticket for a classical concert, 1 adult, no reductions.

Regular price for the entrance to the biggest/main museum (permanent collection),
for 1 adult, no reductions.

Regular price of 1 ticket for the hop-on hop-off sightseeing bus, 1 adult, no reductions

Zoo, entrance of 1 adult, no reductions.

The opera should be a classical piece. The seat
should be in the parterre, 5th row in the middle.

The seat should be in the parterre, 5th row in the
middle. If the concert takes place in different
venues, select the price which represents the
average between the different venues.

The price should refer to the regular entrance fee

and should not be collected on days with special
offers.

If the hop-on hop-off bus is not available, another
similar sightseeing tour (e.g. tourist train) can be
used and specified in the notes.

If the zoo is not available a similar attraction can
be used (e.g. Tropicario, Mini Europe).

Figure 31: ECM Shopping Barometer Items (ECM only)

The shopping bundle (Figure 319vers the main service categories required by tourists at the destination

(food and beverage, entertainment and local transport) besicommodation. The costs of accommodation,
transportation to the destination, and intermediation services are beyonel skope of this project. Some

shopping items are monitored in different quality categories in order to reflect the consumption of different

city visitor types (e.g. businessavelers weekend city breakers or backpackers). The actual list of shopping

items is common to the majority of cities in Europe and includes standardized products and siereicrto

YAYAYAT S LINAROS RAFFSNBYGAIt& FGGNROdzilI 0t S (2 AGSYaqQ A
024l LIIZNOK |

The prices collectedsingthe Shopping Barometer reflect the findl2 y & dzY S N & -2 7

related services in different European cities. All the prices collected for this study:

reflect the final price (i.e. include VAT aaudytourists taxes);

NEFSNI G2 GKS NBEIdzZ I NI LINA Quts fér gridpsioy sRecidl takiegdariels &dnotO 2 v & dzY L.
currently beingnvestigated);

are collected from businesses in the city center;

are collected in the local currencip( comparisonsTourMIS wilconvertpricesinto Eurousing exchange

ratesfor the respectve yeay;

(if applicable) refer to a ongear period;

are collected at a specific time of the year.

1
1

=a =4

=a =4
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Figure 2: ECM Shopping Barometer Form (ECM only)
To enter shopping iterdata (Figure 32¥ollow the instructionselowfor each item:

1. Enter the prce of the item in local currency

2. Specify the type of currency by making a selection from the -dimpn menu
3. Specify the month for which the data was collected

4. Add any notes to qualify the data (optional)

Whenyou havefinished entering data, clickn BaeCto submit entries to the database.

7. Entering data for attractions and ghts

Sincel981,the Austrian National Tourist Offideas beencompiling figures on the number of visits to Austrian
sights From the beginning of this initiatiyéhe Austrian Nabnal Tourist Officdnas beensupported by all nine
regionaltourist boards who agreed to submit their statistics on an annual baSiace 200]1this databaséhas
alsobeenavailable to other European tourism organizations, in particular to members@&Bd ECM.

Compiling number of visits to cultural and other tourisetated sghts is a challenging task. There are a
number of different perceptions and methodological issugkich need to be considered. The most significant
problems are related to (he measurement of visitors; and (2) the classification gits In 2003, the Vienna
Toursm Board and the Schdnbrunn Betriebsgesellschaft Ges.m.b.H. decided to extend and improve the
methodology and the system supporting the compilation process. Asnaecoience the compilation of
monthly statistics was introduced his option is currently only available to cultural suppliers in Austria.

The following three paragraphs describe how to enter number of visitors to attractions ghts $or three
different types of TourMIS users: (1) International tourism organizations (ETC and ECM members), (2) Tourism
organizations in Austria, and (3) Individual cultural tourism suppliers in Austria.

7.1.International Tourism Organization&=[TC and ECM membgrs
On the lefthandpanel, selectPata entrgto expand the list of options. Then seléttractions and sigh&and

you will find three options which allow you to add, edit, and delete attractions/sights and to enter visitor
numbers for each of the attractions/sighgsu define(Figure 3).
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Figure 33: Attractions and Sights (ETC and ECM members)

Figure 34 illustrates the form for adding or changing an attraction/sight. N@meal and English descriptign)
location, type of attraction, and available informationearequired input fieldsall other fields are optional
When adding or changing a name of an attractipou must make sure that it does not already exist in the

database.
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Figure 34: Adding or Editing an Attraction/Sight (ETC and ECM members)
W1 GlefinfoimatiorQ 2 FFSNAR GKNBS RAFTFSNBYyG RSTlLdzZ G O f dzSa

1. Paying visitors Select this when your visitor numbeaefer to visits by people who normally purchase
a ticketin order toenter the attraction/sight. Thisption should also be selectezlen if a fev tickets
are givernawayfor free.

2. Free visitors Select this if the majorityof visitors enter the attraction/sight for free (e.g. being

counted by a turnstile).
3. Both. Select this if your visitor numbers incluttee sum ofboth paying and nospaying vidors.

The actual visitor numbers aregh entered by selectingth2 LJG A 2y WO Y i SNJ GA&A (2N ydzyo SN
availableon the main menu (Figure 33). The input form is illustrated in Figure 35. Next to the visitor numbers

input field, the user an also enter the number of opening days-3@5) which allows more accurate
comparisons of the performances of cultural attractions/sights.
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Figure 35: Visitor Numbers Input Form (ETC and ECM members)

7.2.Tourism Organizations in Austria (ANTO partners)
On the lefthand panel, selectPata entrnto expand the list of options. Then selégtttractions and sights

Austrieand you will findfour options which allow you to add, edit, and delete attractions/sigatsyour
destinationand to enter visitor nmbers for individual or for all attractions/sights you have defined (Figure 36).
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Figure 36: Attractions and Sights (Tourism Organizations in Austria)

Figure 37 illustrates the form for adding or changing an attraction/sight. Name (local and Engtigptides,
location, type of attraction, and available information are required input fieldsother fields are optional.
When adding or changinpe name of an attractionyou must make sure that it does not already exist in the
database.

Thechoice® YSI adzNSa 2F GA&aAG2N ydzYo SNE 0 Windfad®tergafiondl y F 2 NI I (
tourism organizationssgeFigures 34 and 37). It also allowgou toenter annual and monthly data and reminds
data inputers if they do not enter their dati time.

1 Number of free uncontrolled acces&/ncontrolled, unpaid access. Select this wideta arebased on a
pure estimate of visitor numbers.

1 Number of free controlled acces&npaid access, but numbers are generated by some technical

equipment thatprovides accurate figures (e.qg. turnstile, photo sensor, or similar).

Total number of free access Number of free uncontrolled access + number of free controlled access

Number of visitors paying reducegrices Number of visitors paying a reducedcefor entering the

attraction/sight (e.g. students, retirees, etc.).

=a =
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1 Number of visitors paying fulprices Number of visitors paying the fyiricefor entering the
attraction/sight.

1 Number of extraordinary paying visitorfNumber of visitors paying a spegmlcefor entering the
attraction/sight (e.g. participants of special everdss.).

1 Total number of paying visitors Number of visitors paying reducedces+ number of visitors paying full
prices+ number of extraordinary paying visitors

1 Total numberof visitors= Total number of paying visitors + total number of free access

Ly GKS , G2 fed@Egentd the month when your annual figures become available; in the column
W 2 v (yEu@anhenter the time lag when your monthly data (usually) beccemailable.
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Figure 37: Adding or Editing an Attraction/Sight (Tourism Organizations in Austria)

The actual visitor numbers can then be entered in two different form&igher by entering monthly and
annual data for one particular attraction/sight (Figu38), or by entering annual data (only) for multiple

attractions/sights (Figure 39). The former also allows adding a long and a short text for a footnote (English and

German). It is recommended to enter text in both fields. Next to the visitor numbers fireld, the user can
also enter the number of opening days365) which allows more accurate comparisons of the performances
of cultural attractions/sights.

Figure 38: Visitor Numbers Input Form for One Attraction/Sight (Tourism Organizationstiia)A
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