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1. Introduction

TourMIS (www.tourmis.info) is a marketing decision support system that supports the tourism industry by
collecting, storing, processing, and disseminating tourism related information. The system provides free access
to a number of important tourism indicators such as bednights, arrivals and capacities in tourism destinations
(countries, regions, cities). All information can be retrieved in the form of tables and graphs. The development
of TourMIS (layout and functionality) is directed by the needs of its users and implemented by researchers at
MODUL University Vienna® where the TourMIS server is located. The project is financially supported by various
partners such as the Austrian National Tourist Office?, the European Travel Commission3, City Destinations
Alliance? and a number of other organizations in Austria and worldwide>.

The TourMIS database consists of various data sources. The maintenance of the data is carried out in different
formats depending on the origin of the data sources. Using TourMIS is rather intuitive and therefore does not
need much explanation. This handbook explains how to use TourMIS and, in particular, how to enter data into
the databases under the supervision of City Destinations Alliance (CityDNA) and the European Travel
Commission (ETC).
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Figure 1: The TourMIS homepage
2. Access to TourMIS
Although access to TourMIS is free, every user must register with the system:

1. Go to TourMIS (enter www.tourmis.info in a standard Internet browser)
2. Switch to the English version by clicking on the British flag (optional).

3. Select ‘How to register’ from the menu

4. Complete all fields and press OK at the bottom of the page

5. You will receive your password within a few seconds via email.

! www.modul.ac.at

2 www.austria.info

3 www.etc-corporate.org

4 https://citydestinationsalliance.eu/

5 see ‘Supporters’ on www.tourmis.info
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» About TourMIS How to register X
»How to register In order to get access to the TourMIS tourism statistics you need to have a valid user-id and password. If you already own a user-id and password, you can directly enter the system.

} Supporters (Click on Login)

¥ Guestbook

If you do not have a user-id and password, you can register here. Please complete all fields and press OK at the bottom of this page! If you do not use TourMIS for more than 6 months

*Related links your user-id will automatically be deleted!

¥Login

TourMIS Resources User-1D required

- For your user-1D select a personal name or abbreviation (e.g. your first name]
T8 TourMIS white paper or your u P (e.g. v )

@ mr. O
mData Input Manual {for ECM ¥ Mr. LIMs

and ETC members) First name Claus | required
THEurocity Manual Last name Santa | required
mThe definition and compilation ~

of City Tourism E-mail santa.claus@gmx.net required
EEx:e\ data upload form for Homepage http://www.christmasland.info

ETC members
EEXE&\ data upload form for Company name Wonderful Christmasland

ECM members User group Mational Tourism Organization (headquarter) ™| required
Osterreich Werbung Newsletter b4 Subscribers accasionally receive invitations to participate in surveys

B2C: www.austria.info

O German -E'
B2B: www.austriatourism.com Preferred language o English

© Next TourMIS  ECM Benchmarking
Workshop

Figure 2: The registration form (‘How to register’)

Dear Mr. Santa Claus

¥ou have successfully registered with TourMIS.
Your password was randomly selected. You may change your password by
clicking on "Edit user profile"™ after log on at http://www.tourmis.info.

Your user-id is: santaclaus
Your password is: ydu%43hm

his e-mail was automatically sent to you by TourMIS.

Figure 3: Email sent by TourMIS (example)

After you have received your personal (randomized) password (see Figure 3), you can login into TourMIS. To do
this, go to www.tourmis.info and select Login from the menu. Enter your user ID and password and click ‘OK’.
The welcome page will appear after a few seconds.

You will probably want to change your password to a more memorable one. Select ‘Edit user profile’ under
‘General Information’ in order to change your personal settings including your password. Do not forget to save
the changes by clicking on ‘OK’.
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Figure 4: Changing the random password under ‘Edit user profile’
2.1.Authorization for data input
Entering and editing data in TourMIS is restricted to authorized users only. This requirement is necessary in

order to maintain the high level of data integrity and correctness. Members of City Destinations Alliance, the
European Travel Commission, or other interested organizations or companies with expertise in tourism
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statistics must request permission to edit data related to their tourism destination. Qualified individuals who
may become TourMIS data inputters:

e have a minimum level of knowledge of tourism statistics in their city/country (particularly persons who
know where to obtain information about accommodation capacities, number of overnights, arrivals, etc.);

e have a personal email address;

e are willing to enter tourism statistics on a regular basis.

The contact person who fulfils all of the above requirements must
(1) register with TourMIS (see previous section) and

(2) send an email to the TourMIS team at MODUL University Vienna (support@tourmis.info) and ask
for the special authorization for entering data for your city, region, or country.

The TourMIS team will reply to your request within 24 hours. Once you have received data input authorization,
you will find an additional item ‘Data entry’ in the main TourMIS menu.
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Figure 5: Menu item ‘Data entry’ in the main menu (for users with data input rights only)
All TourMIS users with data entry rights will find following options under ‘Data entry’:

e Nights and arrivals

e Accommodation supply

e  Attractions and sights

e Shopping barometer (only for CityDNA data inputters)

When you click on ‘Nights and arrivals’ you will find following options:

1. Availability of data/definitions (Data Input Timetable)

2. Enter/edit latest available figures (only for ETC data inputters)
3. Enter/edit annual and/or monthly figures

4. Availability and definitions (Data Input Timetable)

General Information & Data entry >> European Countries

European Countries = Availability of data/definitions (Data Input Timetable) Destination Germany ~
Cities = Entar/adit [atast svailzble figuras

Austria = Enter/edit annual and/or manthly bednights or arrivals

My TourMIS = Define MS Excel interface

Data entry =

¥ Nights and arrivals

¥ Accommodation supply
» Attractions and sights
Logout

Figure 6: ‘Data entry’ options
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2.2.The ‘Data Input Timetable’

All users with data entry rights must start using TourMIS by defining the availability of their statistics in the
Data Input Timetable. When you click on ‘Availability and definitions’ you will be asked to confirm the
destination for which you are authorized to enter data into TourMIS (TourMIS users who have access rights for
more than one destination will be asked to select the destination to be edited). In the Data Input Timetable
(Figure 7), you need to specify which of these measures are available in your destination and when new figures
usually become available. In addition, you need to specify, if the data allows, differentiation between domestic
and foreign markets. Unless the availability of your statistics changes, the information in this form only needs
to be entered once.

=== Austrian National f
= Tourist Office -
www.tourmis.info
General Information ~ [#]  Availability of data/definitions for Germany (DE)
~
E Countri _
uropean Countries e Arrivals Available Time(-lag) Preferred definition
Cities = Annually  Monthly
. - of visitors at frontiers (AV) No ™| n.a. Vi[n.a. v
Austria [# K
& - of tourists at frontiers (AT) No Vln.a. V|n.a. v
My TourMIS - All forms of paid accommaodation (4A) [Incl. domestic || April ~v[+s v ®
Data entry = - Hotels and similar (26)[No ~n.a. “na v g
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» Accommedation supply Bednights Available T"""“("“) 1y Preferred definition
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- otels and siwla estabishiments

= Number of accommodation suppliers (HG)| n.a. bl

> Number of bedspaces (KG) n.a. v

> Average annual bed-occupancy (0G) n.a. v

Figure 7: European Travel Commission’s Data Input Timetable in TourMIS
The European Travel Commission compiles data according to the following eight definitions:

Arrivals of visitors at frontiers

Arrivals of tourists at frontiers

Arrivals of tourists in all paid forms of accommodation establishments

Arrivals of tourists in hotels and similar establishments

Bednights of tourists in all paid forms of accommodation establishments
Bednights of tourists in hotels and similar establishments

Capacities (and occupancy) in all paid forms of accommodation establishments
Capacities (and occupancy) in hotels and similar establishments

NN A WNE

City Destinations Alliance compiles data according to following 18 definitions:

Arrivals of all visitors (tourists and day visitors) in city area only
Arrivals of all visitors (tourists and day visitors) in greater city area
Arrivals in all accommodation establishments incl. VFR in city area only
Arrivals in all accommodation establishments incl. VFR in greater city area
Arrivals in all paid forms of accommodation establishments in city area only
Arrivals in all paid forms of accommodation in greater city area
Arrivals in hotels and similar establishments in city area only
Arrivals in hotels and similar establishments in greater city area
Bednights in all accommodation establishments incl. VFR in city area only
. Bednights in all accommodation establishments incl. VFR in greater city area
. Bednights in all paid forms of accommodation establishments in city area
. Bednights in all paid forms of accommodation establishments in greater city area
. Bednights in hotels and similar establishments in city area only
. Bednights in hotels and similar establishments in greater city area
. Capacities (and occupancy) in all paid forms of accommodation establishments in city area only
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16. Capacities (and occupancy) in all paid forms of accommodation establishments in greater city area
17. Capacities (and occupancy) in hotels and similar establishments in city area only
18. Capacities (and occupancy) in hotels and similar establishments in greater city area

In the first column, you enable or disable a certain category (Yes/No). In the second column you specify
whether domestic figures are included in your total figures, or not (i.e. residents of your country travelling
within your destination). In the third and fourth column, you enter a period when the data usually arrives at
your desk. In the third column, labelled ‘Annually’, you enter the month when your annual figures become
available; in the fourth column, you enter the time lag when your monthly data (usually) become available.

Example (illustrated in Figure 7):
The person responsible for Germany has specified the following measures as available in TourMIS:

1. Arrivals in all forms of paid accommodation establishments: The total figures include information on
the domestic market. The data are usually available in April of the following year (e.g. 2014 data are
usually published (by the official statistical office or market research company) in April 2015). Monthly
data for ‘Arrivals in all forms of paid accommodation establishments’ are announced with a time lag of
five months (e.g. data for July 2014 are usually announced in February 2015).

2. Bednights in all forms of paid accommodation establishments: The total figures include information on
the domestic market. The data are usually available in April of the following year (e.g. 2014 data are
usually published (by the official statistical office or market research company) in April 2015). Monthly
data for ‘Bednights in all forms of paid accommodation establishments’ are published with a time lag
of five months (e.g. data for July 2014 are usually published in February 2015).

3. Number of accommodation suppliers, number of bedspaces, and annual bed-occupancy exist for all
forms of accommodation establishments and data become available in April of the following year.

TourMIS is programmed to remind authorized TourMIS users who have not entered their data in time. TourMIS
uses information from the Data Input Timetable in order to check the status of the database and to remind
data inputters when they have not entered their data. This check is triggered every second week.




IMPORTANT: It is very important that the Data Input Timetable is accurate! If you incorrectly specify entries
in the Data Input Timetable, you will not be able to enter data and TourMIS users will not be able to access
them. On the other hand, if you define something you do not have data available for, other users will think that
you are not fulfilling your data sharing responsibilities and TourMIS will unnecessarily remind you to enter your
data into the database.

If you are not confident about the definitions used in your statistics, read Chapter 3 which includes information
on common standards published by the UN World Tourism Organisation (UNWTOQ). Carefully compare these
definitions with the documentation, which is provided by your data source. If you are still not sure which
definitions your data refer to, contact the originators of your statistics (e.g. statistical office, market research
company, university department, etc.) and try to clarify the scope of your data. If you still have doubts, then
contact the TourMIS team (support@tourmis.info) and ask for support.

3. Terms and definitions used in tourism statistics®

What is the difference between a visitor and a tourist?

A visitor is any person who travels to a place other than that in which they have their usual residence but
outside their usual environment for a period not exceeding 12 months and whose main purpose is other than
performing an activity remunerated at the place visited. A same-day visitor is a visitor who does not spend a
night at collective or private accommodation in the place visited. A tourist is a visitor who stays at least one
night at collective or private accommodation in the place visited. Both tourists and same-day visitors are
visitors. Hence, number of visitors = number of tourists + number of same-day visitors. Therefore, the number
of tourists is always a proportion of the number of visitors.

Not included
in tourism Border workers
statistics

Temporary
immigrants ¢

ncluded

i

Leisure, in tourism statistics
recreation = Permanent
and holidays immigrants ®
friends  f= Nomads®
and relatives

— Same-day Transit

1

|Eusmes§ - |— | SO | | visitors passengers’

professional
Main

| tre:t::e]nt } Purpose Refugees?
of visit

Religion/ Nationals

| pilgrimages | Non- residing Membersofthge
nationals | abroad armed forces

| Others |—

Crew members Represen atlor;
| (non-residents)* I of consulates

Cruise Day
Crews® | | .~
| passengers® visitors?

i

Diplomats?

1Visitors who spend at least one night in the country visited, but less than one year.
2 Visitors who arrive and leave the same day for leisure, recreation and holidays; visiting friends and relatives; business and professional health
treatment; religion/pilgrimages and other tourism purposes, including transit day visitors en route to or from their destination countries.
3 Persons who arrive in a country aboard cruise ships (as defined by the International Maritime Organization (IMO), 1965) and who spent the night
aboard ship even when disembarking for one or more day visits.
4 Foreign air or ship crews docked or in lay over and who use the accommodation establishments of the country visited.
5 Crews who are not residents of the country visited and who stay in the country for the day.
6 As defined by the United Nations.
7Who do not leave the transit area of the airport or the port, including transfer between airports or ports.
8 As defined by the United Nations High Commission for Refugees, 1967.
9 When they travel from their country of origin to the duty station and vice-versa (including household servants and dependents accompanying or
joining them).
Figure 8: Classification of International Visitors (UN World Tourism Organization)

6 If you are familiar with tourism statistics, you can skip this Chapter.



mailto:support@tourmis.info

What is the difference between hotels and similar establishments and all accommodation
establishments?

All accommodation establishments include private accommodations and collective establishments (Figure 9).
Private accommodation includes private rental and non-rental accommodation (i.e. rented and/or owned).
Collective establishments include hotels and similar establishments (motels, etc.), specialized establishments
(holiday camps, conference centers, etc.) and other collective establishments (tourist campsites, holiday
dwellings, etc.).

Hotels and similar establishments is one type of collective tourism establishment; only includes hotels and
similar establishments. Therefore, the numbers of hotels and similar establishments are always a proportion of
the numbers of all accommodation establishments in a specific region/country.

What is the difference between arrivals at frontiers and arrivals at a place of
accommodation?

The evaluation of arrivals is classified as following:

1. by information collected from inbound visitors based on exit or embarkation forms, or

by information collected from inbound visitors based on entry or debarkation forms, or

3. by information recorded by border control officials from passports of departing or arriving inbound
visitors, or

4. Dby any other information collected by generating countries on inbound visitors to the destination in
question (e.g. street surveys), or

5. by information on tourists recorded by operators of collective accommodations.

N

Sources (1-4) are commonly referred to as arrivals at frontiers. Source (5) is commonly referred to as arrivals
at a place of accommodation (for more details on the various forms of accommodation see the definition of
types of accommodation). The latter can account for information on domestic tourism, whereas the former
cannot.

Source (1) is preferred over (2) because it gathers data on actual behavior of inbound visitors as they are
leaving the country. Source (2) relies on visitor intentions, which may not be a realistic guide to actual behavior.
Forms used in (1) and (2) usually comprise information on country of residence, purpose of trip, length of stay,
last port of embarkation and next port of debarkation. Source (3) consists of information that is more limited;
sometimes it provides only data for country of residence, gender, and age.

In source (4), countries generating visitors can sometimes provide visitor data for another destination. For
example, the Canadian government gathers data on Canadian residents returning from visits to the United
States and this information is shared with the US national tourism authorities.

Source (5) is the last resort when no border crossing data are available. Compared to the other sources, with
this method it is possible to count arrivals generated by domestic tourists. However, this method is also subject
to three important limitations: (a) it does not cover same-day visitors; (b) it does not cover types of
accommodation where registration is not compulsory, such as homes of friends and relatives; and (c) this
method cannot provide an unduplicated count of visitors to the country to the extent that tourists stay in
various places before leaving. However, if a large proportion of inbound tourists to the country stay at these
establishments, the collection of visitor statistics from accommodation establishment records will become
more useful.
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Figure 9: Classification of Accommodation Establishments

How to measure the number of nights tourists stay in a destination?

The number of (over-)nights a tourist spends at a place of accommodation can be measured in two formats:

1. Bednights, the number of beds occupied by accommodation establishments
2. Roomnights, the number of rooms occupied by accommodation establishments

The number of roomnights is always less than the number of bednights. The number of bednights divided by
the number of roomnights is the double-room ratio. The number of bednights divided by the number of
arrivals at the same accommodation establishments (not by border control!) is the average duration of stay.
Together with information about the accommodation establishments' capacities (C), number of beds or
number of rooms, bednights or roomnights (N) can be used for calculating bed or room occupancy (O),
respectively. Hence, the average occupancy over a specific period (p), usually number of days, can be
calculated by means of O =N / C * p (Note: most publications on annual occupancy ratios by national statistical
offices use 360 days or the number of opening days).

How to define City Tourism?

In addition to the definitions commonly used for national statistics, city tourism has a few more variations that
are taken into account by CityDNA. Following practices in many cities in the United Kingdom and Ireland,
CityDNA decided to differentiate between paid and unpaid forms of accommodation, the latter including data
on tourists visiting friends and relatives (VFR); and to differentiate between statistics capturing the
closer/inner-city/downtown area, typically relevant for city breaks, versus statistics including tourist
activities in the surrounding suburbs and neighborhood. A summary of these amendments on general
definitions of tourism statistics is provided in Figure 10.

10
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Definition of tourism measures of demand

Definition of city

accommodation (VFR) |

Demand Supply Scope
Visitors All forms of accommadation Objective criteria
Frmmm—— - - m—— -1 T "
: | |All paid forms of = Size ) )
- accommodation = Accommodation capacity
PR S — N, #  Congress faciliies
' Same day visitors { Hotels and similar forms of } »  Transporation faciliies
lememsmmem s ——— ! accommedation H »  Cultural supply
L= PP p———————
gremsmammemamsmse e m——————— prmmmmnm——— = mmmmman
i Other travellers ; i Otherpaidformsof &
H accommedation _E Wisitors' perceptions
L T T !
: Unpaid forms of : City's self-image

Y
‘ Area

> Amivals ) Greater city area
¥ Bed/Roomnights |—]
¥ Expenditures/Revenues City trip relevant area

Figure 10: A framework of city tourism statistics

4. Arrivals and bednights

ETC and CityDNA are currently compiling arrivals and bednights for more than 50 countries of origin (‘markets’)
on an annual and on a monthly basis. The data can be entered in three different ways:

1. By entering figures into an online form provided by TourMIS

By entering figures into a special Excel template provided on the TourMIS website

3. By defining an Excel interface which allows TourMIS to understand the format of any standard Excel
file you may use for storing your data

N

NOTE: Entering the data by defining your own Excel interface (Option 3) is the quickest and most reliable form
of entering your data into TourMIS.

4.1.Updating arrivals and bednights using the TourMIS online form

This chapter explains how to use the online form to enter your annual and/or monthly figures on arrivals and
bednights into TourMIS.

IMPORTANT: Before you start entering your data, make sure that the Data Input Timetable reflects the
definitions and methodologies used for collecting tourism statistics in your destination (see Chapter 2 and 3).
On the other hand, do not change entries in the Data Input Timetable unless there is a significant reason (e.g.
change in methodology of your statistical system) since this could make existing data unavailable to other
TourMIS users.

Select ‘Enter/edit annual and/or monthly bednights or arrivals’, and specify the information and the year you
want to enter then click on ‘OK’ (see Figure 11).
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Data entry >> European Countries

General Information

European Countries & Availability of data/definitions (Data Input Timstable) Destination Germany A
= W8] Bednights in all forms of paid accommodation kg
Cities = Enter/edit |atest available figuras [Bednights in all forms of paid accommodation ||
dit | and, hly bednighi I Year 2015 v
Austria 0] Enter/edit annual and/er manthly bednights or arrivals —
My TourMIS ] Dafine MS Excel interface [ ok |
Data entry =

» Nights and arrivals
» Accommaodation supply
» Attractions and sights

Logout

Figure 11: Selecting the type of information (definition) to be entered

Next, the Data Input Form for entering arrivals or bednights data will appear (Figure 12).

=== pustrian_ National
= Tourist Office

www.tourmis. info

General Information ] [ET ] Germany [DE] . A
European Countries [ - | e ) ] 2015
Citios = Bednights in all forms of paid accommodation ~
Austria = Market Annual Toet Jan Feb Mar Apr May Jun Jul Aug Sep oct Nov Dec
My TourMIS [ o fersignond | [ [ [ [ [ [ [ [ [ [ [ [ [
Data entry (=] Unspecified markets | [ [ [ [ [ [ [ [ [ I [ [ [
¥ Nights and arrivals EUROPE
» Accommadation supply Austriz I [ [ l I [ [ | [ | [ [ | [
» Attractions and sights Belgium [ [ I [ [ [ [ [ [ [ [ [ [ [
; Bosnia and I ‘ I I ] I | ] [ I [ [ [ [
ogout Herzegavina
Bulgaria [ [ [ [ [ [ [ [ [ [ [ [ [ [
Crostia
Cyprus
Czech Rep.
Denmark
Estonia
Finland
France
Georgia
Germany
Greace
Hungary [ [ [ [ [ [ [ [ [ [ [ [ [ [
Tesland [ [ [ [ [ [ [ [ [ [ [ [ [ [
Ireland Rep [ [ [ [ [ [ [ [ [ [ [ [ [ [
Ttaly
Latvia
Liechtenstein [
Lithuania
< >

Figure 12: Data Input Form for entering arrivals or bednights

This ‘Data Input Form’ allows you to enter annual (first column next to the list of countries of origin) and
monthly data for the year you have selected. You can change the year by clicking on the arrows at the top of
the page.

Enter your statistics with as much detail as possible: Do not round your data as this will cause problems when
percentages (e.g. relative change to previous year) are calculated by TourMIS. However, you can skip markets

for which you have no information available.

Depending on your selection in the Data Input Timetable, you can either enter annual or monthly data, or both.

IMPORTANT: You must enter a figure in the first row (‘Total Foreign and Domestic’ or ‘Total Foreign’). If you
have disabled ‘domestic’ in the Data Input Timetable, you will not be able to enter a figure for your home
market and the first row will display ‘Total foreign’ (instead of ‘Total foreign and domestic’). You will not be
able to save your data if you have not entered any data in the first row!
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== A, strian National
== Tourist Office ol
ww

ww.tourmis.info

General Information s,‘:‘i’;m’i“” [ [ [ [ [ [ [ [ [ [

America I [ I [ I [ [ I [ I
ASIA
Chinz

European Countries

Cities

Austria

My TourMIS
Data entry

» Nights and arrivals Korea Rep.

Saudi Arabia
Thailand

United Arab Emirates

India
Israel

Japan

0 FHFH

» Accommaodation supply
» Attractions and sights

Logout

Other
Asia
AFRICA

Egypt

South Africa Rep.

[

[

Other African I
marktes

[

|

[

n markets

Africa

OCEANIA

e | [orcimione | © columns ‘Annual ond all months Can - Dec)
all months (Jan - Dec) and "Total I-XII' for your annual data Cait footnates
Excel Templats ‘ | Save w/o check | . ¥ R Return vi/
| wes fEmeE =vE e chee [J Undate of 'Latest available statistics as' [ Actual data ~ m e e w

Figure 13a: The ETC Annual data Input Form (bottom)
There are a number of features in TourMIS which will help you to enter your data correctly:

e You must enter data in the first row (‘Total Foreign and Domestic’ or ‘Total Foreign’), either in the column
‘Annual’ or in the columns ‘Jan’ to ‘Dec’ (or both). If you have selected ‘Total Foreign and Domestic’ and
you enter data for your domestic market, then TourMIS will automatically calculate ‘Total Foreign’ during
the saving process. If you have selected ‘Domestic is not available’ in the Data Input Timetable, then your
first row will be ‘Total Foreign’ and you will not be able to enter anything for the domestic market.

e Please note the important difference between ‘0’ (zero) and blank (null). If you enter zero, then TourMIS
assumes that you have observed no arrivals/bednights for a particular period and market. If you enter null
(or delete any value in a cell), this will be interpreted by TourMIS as if the data is unknown (i.e. not
measured by your destination). You can always clear (or delete data in) a column or the entire spreadsheet
by clicking on ‘Clear’ at the bottom of the form.

e If you enter monthly data (columns ‘Jan’ to ‘Dec’), then TourMIS will automatically aggregate these values
in the column ‘Total I-XII’; the totals in this column will not be saved unless this is requested by the user
(read below).

e  TourMIS will automatically aggregate figures by continents (‘Europe’, ‘America’, etc.) when the user enters
a value into ‘Other [continent] markets’. If you enter ‘0’ in the field, then TourMIS will calculate the total of
all markets for the respective continent.

e TourMIS will also calculate the field ‘Unspecified markets’, which is the total number of arrivals/bednights
(first row) minus any data you enter for individual markets (‘Austria’, ‘Belgium’, etc.). Please note that your
total number of markets must not exceed your total number (first row), hence ‘Unspecified markets’ must
not be negative.

At the bottom of the form you will find a number of other helpful functions and options (see Figure 13a):

e  Option: ‘Columns ‘Annual’ and all months (Jan-Dec)’ OR ‘All months (Jan-Dec) and ‘Total I-XII’ for your
annual data’. This option decides which data should be saved by TourMIS as your annual data. You can
select between the total of monthly data automatically calculated by TourMIS (column ‘Total I-XII’) and the
data you may have manually entered in the first column (‘Annual’). This could be important as statistical
offices sometimes revise their annual data at the end of the year without adjusting the monthly data they
published previously. The default is ‘Columns ‘Annual’ and all months (Jan-Dec)’, but this option is only
enabled when you have entered monthly data for an entire year.

e Checkbox: ‘Update Latest Available Statistics’ (only for ETC data inputters). If you enter monthly data and
tick this box, TourMIS will automatically calculate all percentage change rates required by the ETC data
table ‘Latest Available Statistics’ (see Chapter 5).

e Check and save. When you click this button, TourMIS will check for typos and save your entries to the
TourMIS database. TourMIS will check data integrity by calculating change rates and report on significant
deviations (possible typos). TourMIS will provide a warning message if data anomalies are identified (see
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Figure 13b). Nevertheless, TourMIS will always save the data and warning messages can be ignored if the
deviations are justified.

e Save w/o check. Click this button only when you are absolutely sure that the data you have entered are
correct.

e Excel Interface. This option allows you to upload your data using a flexible Excel Interface, which allows
you to upload your data from any type of Excel spreadsheet you may have available (for more information
read Chapter 4.3).

o Excel Template. This option allows you to upload your data using the standard TourMIS Excel template,
which can be downloaded from the website (for more information read Chapter 4.2).

e Edit footnotes. Click this option if you want to enter remarks, which TourMIS should show to TourMIS
users when retrieving your data (for more information read Chapter 4.5).

e  Print. Click this option if you want to print the current form.

e Return w/o save. Click this option if you want to return to the previous page without saving your entries
(similar to clicking on the ‘back button’ of your browser, all changes will be lost).

=RosHio e e

Please check following values:
Belgium January 2015: 2000 (2014: 20350) ~
Total foreign and domestic January 2015: 53200 (2014: 534562)

General Information
European Countries
Cities

= Monaco [MC] .
' 2015
Bednights in hotels and similar establishments

Austria

My TourMIS

0 FHFH

Data entry
¥ Nights and arrivals

Annual Total

Market ate I Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Total foreign and [
» Accommodation supply domesti

» Attractions and sights

» Nights and arrivals

» Accommodation supply

¥ Attractions and sights

» Shopping Barometer

» Consumer confidence index

53200 53200 [

we200|  ss200]

[
I
3000 | 3000 | |
2000 [ 2000 | [
[
[
T

Figure 13b: A warning message appears when TourMIS detects major deviations from previous year

4.2.Updating data using the standard TourMIS-Excel template

Annual and monthly statistics on arrivals and bednights can also be uploaded to the TourMIS database by
means of two different Microsoft Excel upload functions. The Excel template upload option is for data inputters
who find it more convenient to enter data into a spreadsheet than editing forms on the Internet. Uploading the
standard Excel template to the online form in TourMIS takes only a few seconds.

::‘;:;tt;“”””s IMPORTANT: For uploading your data with this feature provided by TourMIS you need the
> Supporicrs standard Excel template for ETC or CityDNA members. You can download this template from
» Related links the TourMIS homepage (you need to logoff to see the homepage) by clicking on ‘Excel form
; [L;"’;;m for ETC’ (for country data) and ‘Excel form for CityDNA’ (for city data) at the left-hand menu.

» TourMIS white paper

+ TourMIS Manual

+ Eurocity Manual

» Definitions in city tourism

e Please note that there are two different templates for ETC (countries) and CityDNA
* EeliomiGnis members (cities), respectively! Also note that whenever there are changes in the list of
IE.?;LL“:L'Z‘E;L";?E.ZZ"R markets, the template will be updated. TourMIS checks automatically if you are using the
> Tourtis charis A%t most up-to-date template.

The spreadsheet contains two worksheets: (1) Instructions; and (2) Data. Select the worksheet ‘Data’ as
displayed in Figures 14a and 14b.

1. Select your destination in the pull-down menu in [D1].

2. If your statistics contain information for the domestic market, then select ‘yes’ in [D2], otherwise ‘no’
(please note that if you select ‘no’, the last line changes from ‘Total foreign and domestic’ to ‘Total
foreign’).

3. Select the year your data refers to in [D3].

4. Annual data are entered in the area [D5...D71]; Monthly data are entered in the area [F5...Q71]. When the
total of your monthly data matches your annual data at the end of the year, then you do not need to
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complete the annual data column as TourMIS is able to use the aggregates presented in column [E5...E71]
(vellow cells indicate aggregates that are calculated automatically by the spreadsheet).”

You must enter data for your overall ‘Total’ (= line [74]). The total of all markets must not exceed the total
entered in this line. Any difference is reflected in ‘Unspecified markets’ (this figure must be positive or
null). Violations against any of these rules will lead to an error during the uploading process.

Save your spreadsheet on your local PC before you upload it to TourMIS. To avoid any mistakes during the
uploading  process, provide a filename, which clearly describes the data, e.g.
‘Croatia_arrivals_all_accommodation_2005.xls’. If you have data for several definitions, then you need to
complete multiple spreadsheets and upload them consecutively.

IMPORTANT: Do not try to make any changes to the structure/format of the spreadsheet; otherwise, the

template cannot be used for uplo

ading data.

‘res

2015

Area for personal notes (information entered here will not be uploaded to the database)
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Figure 14b: Standard Excel template for uploading data to TourMIS (Bottom)

Every time you have entered new data in your spreadsheet, you can upload your data to the TourMIS data
entry form by clicking on the ‘Excel Template’ button (see Figure 13). TourMIS will ask you which file you want

to upload (see Figure 15). Click on ‘Browse’ and select the template you want to upload (Figure 16).

7 Some statistical offices revise their annual figures at the end of the year without revising their monthly

figures. In this case the revised figures will be entered in column [D5...D71]. The TourMIS database is able to
host both annual and monthly data even if they do not match.




Select TourMIS Excel template file for upload

General Information

Browse... )

European Countries [#
Cities [#
Austria [#
My TourMIS [#
Data entry =
¥ Nights and arrivals

¥ Accommodation supply

} Attractions and sights

Logout
Figure 15: Uploading a Standard Excel Template file to TourMIS
== Austrian Nation
== Tourist Office
www.tourmis.info
General Information [# Select TourMIS Excel template file for upload
~
European Countries [# Browse...
Cities ] - -
Austria O @ Choose File to Upload =5
My TourMIS [+ @Qv‘ v Computer » Windows (C) » temp » BRE ol
Data entry =
» Nights and arrivals ok
» Accommedation supply & Music “ MName Date modified
» Attractions and sights Picty L4
LIt 71 Goteborg Problem 230120151548 Adobe Acrabat D
Logout B8 videos
aH 71 Bachelor Information Evening Report Jan...  23.01.2015 13:10 Adobe Acrabat D
D";Egmu" T TourMIS Screenshot MS Explorer 230120151210 Adobe Acrabat D
= ':DE E't T8 ECM Benchmark Tool graphs examples  23.01.2015 11:42 Adobe Acrabat D
= :'F: < o (1 EIECM Benchmarl Tool grophs eamples. 23012015 11:42 Microsoft Office .
- O:'US:'SE( ) L Norway data entry problem 23.01.201511:12 Adobe Acrabat D
i'-Narw " = 8] Morway data entry problem 23.01201511:12 Microsoft Office
1 WOOE;EER o ) Norway_hotels_and_similar_establishme... ~ 23.01.2015 10:37 Microsoft Office |
@;’c " ) ‘ =| | &) Germany_all_paid_forms_etc_excel 23.01.201510:36 Microsoft Office |
it
et RM 'ID Em ] IT Werkzuge im Tourismus KW 2015 20012015 16:02 Microsoft Office
e ecycle Bin
= KESylo 10857 71 Final_EY_report_-_ 4_September_2013 07.01.2015 16:18 Adobe Acrobat D
R T8 D-1114-418-MM-HOTREC _and_UEAPME... 07.01.2015 16:15 Adobe AcrobatD ~
- m ] v
File name: Germany_all_paid_forms_etc_excel + [ AllFiles ()
. v

Figure 16: Uploading a Standard Excel Template file to TourMIS (step 1)

The name of the file you have selected will be shown. When you click on ‘OK’ (Open), the file will be uploaded
to the TourMIS online form (see Figure 17).

= rystrian National o]
= Tourist Offic

f e sl { ‘gﬁ
www._tourmis.info

Select TourMIS Excel template file for upload
C:\temp\Germany_all_paid_forms_etc_excel xls Browse... ~

General Information
European Countries
Cities

Austria

My TourMIS

Data entry

» Nights and arrivals

[0 [+ [ ¥ #HH

» Accommaodation supply
» Attractions and sights
Logout

Figure 17: Uploading a Standard Excel Template file to TourMIS (step 2)
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Austrian National
Tourist Office
www.tourmis.info

General Information [# Germany [DE] .
European Countries [# 2015 =
. Bednights in all forms of paid accommodation <

Cities #
Austria o “;‘::‘:' I‘;:]'l' Jan Feb Mar Apr May Jun Jul Aug Sep oct Nov Dec
My TourMIS [# ::::‘:i':i“" and [ of 28350707 1550478[ 1853024 203i7s2| is1a372| 24s3286| s77evaz|  sa7izos|  4o2sess|  zazasen| 1seze7e| 1741788
Data entry E] Unspecified markets | -28229748 620959 32403 | 23488 42072 293247 €6043 | 62006 | 5838 [ 69205 | 57163 | 56854 | 54048
» Nights and arrivals EUROPE
» Accommodation supply Austria | 77303 | 77303 | 1326 2423 23583 2842 | 5121 14308 24628 | 15333 4003 | 2008 | 2728
) Attractions and sights Belgium [ sapaz | 4 Message from webpage - - u 32544 | 18321 5450 [ 2246 | 2442
Logout oot I | I I I

Bulgaria a

Croatia [] L Check the values and press SAVE to store them in the database!

Cyprus 2316 o e 428 184 106 122

Czech Rep. o

Denmark 686741 oed] | 100192 55854 20379 22563 15055

Finland 163726 16: — — - — 41001 22909 12301 7950 7312

France a7z zajs e ) ) ) G 5038 Toz7

Georgia a

Germany 1352243 1352349 25728 30054 47742 22852 100523 291812 355377 225356 83577 25637 18579

Graece 16368 16568 710 501 689 1002 1858 1730 2882 3322 1485 1175 1013

Hungary 17573 17573 771 635 1027 712 1622 2126 3506 3342 1615 1261 1294

Iceland 25328 25338 1977 1917 2107 1281 2359 2211 2622 3346 2167 1463 1636

Ireland Rep 23071 23071 1321 3615 1684 1506 2159 1872 2862 2773 1974 1803 1458

Ttaly 184151 184151 4881 5596 7755 8307 10716 22388 35781 63806 10403 6356 7022

Latvia 32338 22338 1425 1220 2155 2200 2242 4402 5170 4301 2668 2710 2844

Liechtanstein 4260 4360 291 184 264 74 289 702 735 753 226 328 204 v

Lithuania 61459 61459 5271 4600 2479 4661 6131 8033 9323 6713 4218 2697 4327

< >

Figure 18: Uploading a Standard Excel Template file to TourMIS (step 3)

The upload will take up to two seconds. A message box will appear to remind you to check your figures before
saving them to the TourMIS database (Figure 18).

Uploading data to the online form does not save the data to the database. You must select ‘Check and save’
or ‘Save w/o check’ in order to save your changes to the TourMIS database (see Figure 19)!

== Aystrian National
=  Tourist Office
ww

w.tourmis.info

General Information Other American [

[# markets 28955 | 28955 [ 739 833 1566 | 1294 2121 5123 s5173[ 5932 2778 2133 1255 N
European Countries [ America | 507581 [ 507981 [ 15915 | 17463 | 22866 | 18721 50531 [ 8sass| 102308 51323 | 55374 26557 [ 17454
Cities [# ASTA
China 172387 172587 2167 2196 2539 3035 5863 32776 42752 46242 13495 8640 2892
Austria [#
India ]
My TourMIS [ [l
Data entry [=]  2=san 83034 89034 2360 3597 2807 2009 8483 17432 18663 17183 9903 4139 2398
» Nights and arrivals Korea Rep 56107 56107 957 530 1430 2553 5814 12316 13681 10256 4558 1825 747
» Accommodation supply Saudi Arabia @
» Attractions and sights Thailand
Logout United Arab Emirates a
& Other Asian marksts 277172 277172 7053 8766 2839 10588 25598 48380 57716 49725 29186 17294 13027
Asia 594300 594300 12537 15489 16615 18225 43758 111904 132812 123406 63142 31958 19054
AFRICA
Egvet I of I I I I I I I I I I I I
South Africa Rep. | 14254 14254 | 1600 [ EEH| 577 | 230 1070] 1795 2727 2684 | 1129 733 321
Dther Afcan [ 25468 25488 | 63 2557 1333 | 807 2056 | 3842 4759 2288 2606 [ 2056
Africa [ 23722 | 23722 | 2263 | ases | 2310 1037 3126 [ 8256 | 6569 | 7483 | 3417 23329 | 2377
OCEANIA
Australia | 66383 | 66383 | 3150 | 2852 2826 | 2468 | 6267 | 12311 14526 | 10637 | 6702 2873 | 1771
New Zealand [ aof | of of af of of of of af aof of of
ﬁ:‘i;g‘““‘a“ | 24008 [ 24003 | 760 703 87 [ 747 1770 4478 3766 4562 2835 2082 | 1350
Oceania [ 50352 | 50332 3910 | 3555 3723 | 3215 8037 [ 16787 | 18292 15133 | 5558 | asss | 3121

(o]

| Excel Interface ‘ | Check and Save

® columns "Annual’ and all months (Jan - Dec)
all months (Jan - Dec) and ‘Total [-XII' for your annual data
| vio cheek | ¥ Update of 'Latest available statistics as' [TIENEE] ~

| Excel Templats

<

v

Figure 19: Uploading a Standard Excel Template file to TourMIS (step 4)

4.3.Updating data using the flexible Excel interface

Probably the most convenient way of uploading your data to TourMIS is by using the very flexible Excel
interface option available in TourMIS. Many tourism organizations receive their data in the form of Excel
spreadsheets and the format of these spreadsheets is usually the same over the time and sometimes even for
several destinations (e.g. cities) within a country. Figure 20 (a and b) shows an example of the spreadsheet
provided by the German Statistical Office for Germany and for all its cities and regions. This spreadsheet
includes data on all forms of accommodation establishments and three indicators: ‘Arrivals’ (column B),
‘Bednights’ (column D), and ‘Average length of stay’ (column F). The spreadsheet includes several worksheets,

(=Y
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with every worksheet referring to one particular month: worksheet 1 = January, worksheet 2 = February, etc.
The German statistical office collects data for several markets, not identical, but very similar to the list of
markets available in TourMIS.

A B c D E F G H | J K N o P Q
1 1.2 Ankiinfte, Ubernachtungen und Aufenthaltsdauer der Gaste im Januar 2010 in Beherbergungsbetrieben
2 nach dem Herkunftsland der Gaste
E Januar 2010 Januar bis Januar 2010
: Ankiinte Dbermachtungen Ankiinfte Dbermachtungen
: Durch- Durch-
Verande-| Verande-| schnitt- Verande-| Verande-| schnitt-
7 "
5 Herkunftsland rung ge- rung ge- | liche rung ge- rung ge- | liche
: (Standiger Wohnsitz) insgesamt geniiber insgesamt geniiber | Aufent- insgesamt geniber insgesamt geniiber | Aufent-
10 9 dem Vor- 9 dem Vor- halts- 9 dem Vor- 9 dem Vor- halts-
W jahres- jahres- | dauer 1) jahres- jahres- | dauer 1)
12 monat maonat Zeitraum Zeitraum
13 Anzahl % Anzahl % nzahl % Anzahl % Anzahl
15 Insgesamt ... 7.179.397 1.6 19.190.174 15 27 7.179.397 16 19.190.174 15 27
16 = Deutschland . £.886.435 0.9 16.337.741 12 28 £.886.435 0.9 16.337.741 12 28
17 Ausland 1.292.962 4.9 2.852.433 32 22 1.292.962 4.9 2.852.433 32 22
18 Europa 966.258 45 2.121.879 30 22 966.258 45 2.121.879 30 22
19 Belgien 49 488 6.9 101357 29 20 49 488 6.9 101357 29 20
20 Bulgarien 3499 7.9 8.399 1.2 24 3499 7.9 8.399 1.2 24
21 Danemark _ 41.011 35 76.009 4.0 19 4101 35 76.009 4.0 1.9
22 Estland 1810 147 3.391 39 19 1810 47 3.391 39 19
23 Finnland . 12.083 0.2 25695 6.1 21 12.083 0.2 25695 6.1 21
24 Frankraicl 70533 57 137608 51 20 70533 57 137.608 51 20
25  Griechenland . 14.538 3.8 42.197 42 29 14.538 3.8 42.197 42 29
26 Irand 5244 12 18.427 5.1 22 5244 12 18.427 5.1 22
27 Island . 2.042 16.8 4.412 49 22 2.042 16,8 4.412 49 22
28 ltalien . 82.065 75 200452 101 24 82.065 75 200452 101 24
29 Lettlan 2532 17,7 5.056 -19.4 20 2532 17,7 5.056 -19.4 20
W4 W] Januar-2010 - Februar-2010 . Mar-2010 - Aprk2010 - Ma2010 - Junk2010 -~ Jul2010 - Auoust-2010 . Seotemb/I T i T
Figure 20a: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay of tourists in all forms of accommodation establishments (top)
A B C D E F G H | J K N o] P Q R
50| Zypem ... 836 7.3 2019 10,2 24 836 7.3 2.019 10,2 24
51 Sonstige europaische
52 Lander zusammen ........... 18.828 8.1 46.720 3.2 25 18.828 8.1 46.720 -3.2 25
53 Afrika .. 10.495 9.9 28.530 1.9 27 10.495 9.9 28.530 11,9 27
54 Sidafrika 3397 142 7.385 27 22 3397 142 7.385 27 22
55 Sonstige afrikanische
56 Lander zusammen 7.098 8.0 21145 15,6 30 7.098 8.0 21145 15,6 30
57 Asien 115.911 52 270411 72 23 115,911 52 270411 72 23
58 Arabische Golfstaaten . 16.091 174 40518 134 25 16.091 174 40518 134 25
59 China (einschl. Hongkong) 25531 26 60336 86 24 25531 2,6 60.336 86 24
60 Indien 7.974 75 27819 116 35 7.974 75 27819 116 35
61 Israel 7.750 336 18.299 352 24 7.750 336 18.299 352 24
62 Japan . 24 158 27 44 408 6,0 18 24 158 27 44 408 -6,0 18
63 Korea, Republik . 8.944 18.8 17.620 104 20 8.944 18,8 17.620 104 20
64 Taiwan 271 444 6.350 315 23 211 44 4 6.350 315 23
65  Sonstige asiatische
66 Lander zusammen 22742 15,1 55.061 10,3 24 22742 15,1 65.061 10,3 24
67 Amerika 136.588 10.1 305198 44 22 136.588 10,1 305198 44 22
68 Kanada .. 11.364 10,2 23.607 05 21 11.364 10,2 23.607 05 21
69 Vereinigte Staaten _ 104 350 9.2 227793 a7 22 104350 9.2 227793 a7 22
70 Mittelamerika/Karibik - 3418 127 9.015 221 26 3418 127 9.015 221 26
71 Brasilien 10.829 16.5 278617 14,7 26 10.829 16,5 27617 14,7 26
72 Sonstige sudamerikanische
3 Lander zusammen 6.627 127 17.166 3.2 26 6.627 127 17.166 -3.2 26
74 Australien, Ozeanien 16.422 16.5 37.291 16,3 23 16.422 16,5 37.291 16,3 23
75 Australien 14.241 152 32671 181 23 14241 152 32,671 181 23
76  Neuseeland, Ozeanien 2181 256 4.620 52 21 2181 256 4.620 52 21
77 Ohne Angaben ....... 47.288 5.1 89.124 12,2 19 47.288 51 89.124 12,2 1.9
974+ ¥ Januar-2010 . Februar2010 . Mz 2010 . Apit2010 . Mar2010 . Juni2010 . Juk2010 . August2010 . SepternbiNl I I |

Figure 20b: Spreadsheets frequently provided by statistical offices: Example: Germany; arrivals, bednights,
average length of stay of tourists in all forms of accommodation establishments (bottom)
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Figure 21: Defining a flexible Excel Interface

All: Standard sheet excl domestic - 00 Annual el

In the case of the spreadsheet provided by the statistical office of Germany, cell B:62 refers to the number of
arrivals of Japanese tourists to Germany; cell D:15 refers to the total number of foreign and domestic
bednights, etc. The ‘Define MS Excel Interface’ option in the data entry section of TourMIS (see Figure 21),
allows data inputters to instruct TourMIS how to read (any!) Excel files with tourism statistics when the format

of the spreadsheet provided by the statistical office does not change over time.
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IMPORTANT: Using the Excel Interface option only makes sense if the spreadsheet you receive from your
statistical office (or any other data provider) does not frequently change in terms of its structure. TourMIS
can also only read Excel spreadsheets in xlIs format. If your data file is an xlsx file, then you must open and
save it in the ‘MS Excel 97-2003 Workbook’ format before it can be uploaded to TourMIS.

Under ‘Define MS Excel Interface’, the system offers three options (see Figure 21):

e New. Select this option if you want to create an interface for the first time or if you want to create an
entirely new interface. If you select this option, you will see a form similar to Figure 22 (a-b).

e Edit. Select this option if you want to revise or copy an existing interface. Please note that you can copy
but not change an interface, which has been created by another TourMIS user. TourMIS users have
access to all templates of regions in their country. Copying an interface, which has been created by
someone else is useful when the structure of someone else’s spreadsheet is identical to your spreadsheet
(e.g. the structure of the spreadsheet of Munich is the same as that for Berlin). If you select this option,
you will see a form similar to Figure 23.

e Delete. Select this option if you want to delete an interface. You can only delete interfaces you have
created. If you select this option, you will be asked to confirm your decision (Figure 24). If you select ‘yes’,
then the respective interface will be deleted; your current data will not be affected.

== pustrian_ National
== Tourist Office
www._tourmis.info

General Information MS Excel Interface

= ~
European Countries [# Name: |[Enter name of new template]
Cities = Destination: Germany
Austria "5 T
My TourMIS S (®) 1 hava figurss for continents (TaurMIS will caleulsts 'Other marksts' automatically).
our
v (O 1do not have figures for continents (if infarmation on 'Other marksts' (for each continant) ded, then TourMIS will calculate fi
Data entry [=]
* Nights and arrivals #Save Market Period  WorksheetColumn Row
» Accommedation supply 0 [] [Total forsign and domastic ™ |[annual data | [ 4] 1
> Attractions and sights Change all valuss of Period to: [Annual data v | oK
Logout Changa all values of Warkshaet to: oK
Change all valuzs of Column to: oK
Press the SAVE button to save your changes and to get a new line
== pAustrian Nat
= Tourist Offic
www. tourmis.info
General Information [ a0 W [New zealne v[anuary V] s|[ s4s n
European Countries a1 i [Neray vDanwary V] s|| 1626
Cities #  42 M [peland “anuary, v 5| 1874
Austria H 9 o o S| s|[Cisse
My TourMIS F 4 9 o aneary ] <[ i71a
Data entry g Ve [anuary ] <[ 1722
Y ights and arrivals 45 [ [San vanne “Ganeery ] | 70
» Accommodation supply 47 | [Saudi Arabia v |[33nuary ~] s|[ 2726
¥ Attractions and sights 48 ] [serbia  |[3znuary ~] s|| 3710
b Nights and arrvals 20 ] [Slovabs e, ] S|
» Accommedation supply 50 M [Slovenis “aenuary v s|[ 7ez
¥ Attractions and sights 51 [/ [South Africa Rep. v[anuary ] s|[ ses
+ Shopping Barometer 52 ] [Spain VGanwary v ][ 1248
¥ Cansumer confidence index 53 2l [Gmaden S| Aiwon
¥ Attractions and sights Austria -
54 i | vDanuary W] s|[ 2145
}Belgium and Vlaanderen
55 [l [Torkey aneary ] <|[ zes0
} Data import StatCube
56 (] [Ghraine Ganeey ] <|[ 270
Logout
57 W [United Arab Emirates v |[3anuary ~] s|[ 298a
58 [ [United Kingdom v |[33nuary ~] s|[ 3278
50 7] [United states Ve ~| [z v) S| sare
60 [ [United states ey | S| sars
Change 2l values of Period to:| Annual dats | oK
Change all valuss of Worksheat to: oK
Change all values of Calumn to: oK
sovenen || sove
Press the SAVE button to save your changes and to get a new line.
Press the SAVE NEW button when you want to save your changes under a new template name. v

Figure 22b: Defining a new Excel Interface

When you define a new Excel interface, you need to inform TourMIS where it can find your data in your
spreadsheet. The Excel interface definition screen is illustrated in Figure 22 (a-b).
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1. Enter a name for your interface (overwrite ‘[Enter name of new template]’, see Figure 22a). If you are
editing an existing interface, then you will find two different save buttons ‘Save new’ and ‘Save’ at the
bottom of the page (see Figure 22b). ‘Save’ secures all changes to the current interface; with ‘Save New’
you can create a copy of the interface, which can save you a lot of time when you want to create an
interface which is very similar to an existing one. In the latter case, make sure that you use a different
name in order for you to be able to differentiate between interfaces.

2. You need to inform TourMIS if your spreadsheet includes total figures for continents. You may select
between ‘I have figures for continents (TourMIS will calculate 'Other markets' automatically)’ and ‘I do not
have figures for continents (if information on 'Other markets' (for each continent) is provided, then
TourMIS will calculate figures for continents)’ (see Figure 22a).

3. You must define each cell depending on the availability of your data in your spreadsheet. For instance, in
Figure 20a, total foreign and domestic arrivals in Germany for January 2010 (Ankiinfte, Insgesamt, Januar
2010) is available in cell B15:

a. Select ‘Total foreign and domestic’ for the market,

b. Select ‘January’ for the period,

c. Select ‘1’ for the worksheet (since the data for January are included in the first worksheet in the
spreadsheet),

d. Select ‘B’ for the column,
Enter ‘15’ for the row,

f.  Press ‘Save’. If the checkbox ‘Save’ is ticked (default), your entry will be saved and you will be
offered a new line. If you disable the checkbox ‘Save’, the line will be deleted.

4. Continue with step 3 until all the data in your spreadsheet are assigned properly to the markets and
definitions available in TourMIS.

Remarks:

e If your spreadsheet includes data for continents, then you can ignore data for markets not available in
TourMIS. TourMIS will calculate ‘Other [continent]’ automatically (= ‘Total continent’ — respective markets
entered by the user).

e If your spreadsheet does not include data for continents, but includes data for markets, which are not
available in TourMIS, then you should assign all of these markets to the ‘Other [continent]’ respectively.
For instance, if you have data for tourists from ‘Nigeria’ and ‘Kenya’ you should assign the figures to ‘Other
Africa’. In this case, TourMIS will calculate ‘Other [continent]’ by means of the total of the markets defined
in the interface and then calculate the total continent by means of the total of the markets plus ‘Other
[continent]’.

e Any difference between ‘Total Foreign and Domestic’ (or ‘Total Foreign’ depending on the setting in the
‘Data Input Timetable’) and the total of all markets entered will be saved as ‘Unspecified markets’ in
TourMIS.

e  When defining several interfaces (e.g. for each month of the year), it may be necessary to make bulk
changes to the settings. There are three possibilities to quickly change all entries for ‘Period’, ‘Worksheet’,
and ‘Column’ (see Figure 22b). For instance, if you want to change all entries for ‘Worksheet’, make your
selection next to ‘Change all values of Worksheet to’ and click on the OK button right next to this option.
Do not forget to save these changes.

Once you have set up your interface, you can upload your data to the TourMIS data entry form by clicking on
the ‘Excel Interface’ button (see Figure 13). TourMIS will ask you, which file you want to upload (see Figure 23)
and which interface you want to use for processing your spreadsheet (see Figure 23). Click on ‘Browse’ and
select the template you want to upload (Figure 16).
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=== Austrian Natienal py
== Tourist Office [k
www.tourmis.info o]
General Information [# Select Excel file for upload: C\temp\Hungary bednights January 2014.xls Browse.
European Countries [+ Interfal:e:|Hungary Hungary (incl. domestic) - night hotel 2014 01 V\
Cities [+ O Overwrite ALL data in form with data from Excel file (please note that this could result in deleting data already entered!)
Austria w @ Add data from Excel file to already existing data
My TourMIS [#
Data entry =

¥ Nights and arrivals

» Accommadation supply

} Attractions and sights

* Nights and arrivals

» Accommoadation supply

» Attractions and sights

» Shopping Barometer

¥ Consumer confidence index
» Attractions and sights Austria
» Belgium and Viaanderen

} Data import StatCube
Logout

Figure 23: Upload procedure using the Excel Interface

Select ‘Overwrite ALL data in form with data from Excel file’ if you want to replace the data for an entire year
with the data from your spreadsheet, or select ‘Add data from Excel file to already existing data’ (default). If
you want to add new monthly data to the database, you must select the second option.

The upload will take up to two seconds. A message box will appear to remind you to check your figures before
saving them to the TourMIS database (Figure 18).

Uploading data to the online form does not save the data to the database. You must select ‘Check and save’
or ‘Save w/o check’ in order to save your changes to the TourMIS database (see Figure 19)!

4.4. Accommodation Supply Data

ETC and CityDNA also compile numbers on accommodation units, bedspaces, and information on occupancy
ratios on an annual basis. The following data are currently collected by TourMIS:

o Number of accommodation units according to the category selected (i.e. either all forms of paid
accommodation establishments or hotels and similar establishments only).

e Number of beds (bedspaces). This figure may vary according to the number of opening days of
accommodation units (particularly for destinations who do not evaluate their capacities on a monthly basis
and which experience strong seasonal variations in tourism levels). Depending on the methodology
applied, the figure frequently refers to (1) the maximum number of bedspaces available during a year; (2)
the minimum number of bedspaces; (3) the average number of bedspaces; or (4) any weighted figure
reflecting variations in the number of opening days. If available, you should enter the maximum number
of bedspaces available in your country; if this is not available, then you should enter any other data and
add a remark in the footnote section (see Chapter 4.5).

e Average annual occupancy ratio. Although the occupancy ratio could be calculated by the number of
bedspaces and the number of bednights, countries frequently evaluate this important ratio by carrying out
additional market research surveys (e.g. by asking a sample of accommodation providers). The advantage
of these survey-based evaluations is that they are less sensitive to the problem of changes in operation of
accommodation units and, therefore, frequently preferred by tourism managers. The occupancy ratio must
be entered as a percentage with a range of 0-100.

Select ‘Accommodation supply’ from the main menu and then ‘Enter/edit annual capacities and occupancy
rates’. Select any of the definitions you have enabled in the ‘Data Input Timetable’ and a period for which you
have data available (see Figure 24).
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General Information [#] Data entry >> European Countries

European Countries = [ Enter/edit annual capacities and accupancy rates | Destination Germany o
o = Information|All forms of paid accommodation v/

Cities Period 2010 V]-[2015 v

hustria ©

My TourMIS [#

Data entry =

¥ Nights and arrivals

» Accommaodation supply
» Attractions and sights
Logout

Figure 24: Entering accommodation supply data

The input form for entering supply data is illustrated in Figure 25. The number of accommodation units is
entered in the first column ‘Hotels’, the number of bedspaces is entered in the second column, occupancy rates
are entered in the third column. Enter your data with as much detail as possible. Depending on your personal
settings in the user’s profile, you need to enter your data either as ‘xx.x’ (e.g. 50.3) or ‘xx,x’ (e.g. 50,3). Do not
round your data (it is anticipated that you will enter occupancy ratios with one decimal place).

== )\ strian National

= Tourist Office ik,
www._tourmis.info

General Information [#] Hungary [HU]
European Countries [# L&

. e All forms of paid accommodation
Cities [+ pi

: % official % Bed-space

Austria # Year Hotels (1) Bedspaces (2) bed-space  (2) / (1)  Bednights accupancy
My TourMIS [+ accupancy calculated
Data entry = 2010 | 2957 | 311450 | 25.3 105.3 19,554,728 17.4
» Nights and arrivals 2011 | 3278 | 340445 | 23.6 103.9 20,615,517 16.8
¥ Accommodation supply 2012 | 3175 | 336397 | 24.7 106.0 21,805,200 18.0
» Attractions and sights 2013 | 3085 | 365641 | 42.0 118.5 22,968,472 17.4
v

Nights and arrivals 2014 | ‘ I 24,108,841

» Accommodation supply

2015 | [ [
» Attractions and sights

» Consumer confidence index
» Attractions and sights Austria
» Belgium and Viaanderen
» Data import StatCube

Logout

Figure 25: Entering accommodation supply data
4.5.Footnotes (Meta-Data)

All major deviations from the common definitions on tourism statistics and other important remarks should be
entered in the footnotes section in TourMIS. This form of ‘meta-data’ is particularly important since TourMIS is

very powerful at comparing data from different origins, which may cause errors in interpretation when users
are not made aware of variations.

The option of entering footnotes is available in the data input forms for arrivals and bednights (see Figure 19)
as well as for accommodation supply data (see Figure 25). If you select this option, you will see the footnotes

input form for arrivals and bednights (Figure 26) or supply data (Figure 27). Here you can enter the following
notes:

e The Source: ... should be the first entry in the footnote field. Users should be able to identify the
organization responsible for the figures (e.g. your National Statistical Office).

e Changes in definitions or survey methodologies, which make comparisons with previous years difficult or
impossible.

e When information for one market also captures data for another market (e.g. ‘Figures for Switzerland
include Liechtenstein’)

e Any other anomalies.
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ETC
,}a Belgium [BE] Save ” Close

valid from - to Footnotetext valid for

W Arrivals in all farms of paid accommodation
2015 V|- [l rrivals in hotels and similar establishments
Nevwi footnote [¥i] Bednights in all forms of paid accommedation

I Bednights in hotels and similar establishments

Starting 2013 these statistics include bed & breakfasts

[V acrivals in all forms of paid accommodation

2013 v|-[2013 v [V arrivals in hotels and similar establishments

[ patete [ Badnights in all forms of paid aceommadation
¥ ednights in hotels and similar establishments

Source: FPS Economy, Directorate-general Statistics

M Arrivals in all forms of paid accommodation

o v]-[sses v M crivals in hotels and similar establishments
[ petete [ Bednights in all forms of paid accommadation

[ Badnights in hotels and similar astablishments

Figure 26: Entering footnotes for arrivals and/or bednights

44 vungary [HU] [ o [ aee |
wvalid from - to Footnotetext wvalid for

o
=

¥ Number of all forms of paid accommodation establishments

I number of badspacas in all forms of paid accommodation

- [ Annual bed-cccupancy in all forms of paid accommodation
Newi footnote ¥ Mumber of hotels and similar establishments

I number of bedspaces in hotels and similar establishments

I &nnual bed-occupancy in hotsls and similar establishments

Preliminary data. ¥l Number of all forms of paid accommadation establishments

B number of bedspaces in all forms of paid accommodation

- [l annual bed-sccupancy in all farms of paid accommeodatian
[ pelet= M number of hotels and similar establishments

M Number of bedspaces in hotels and similar establishments

M Annual bed-occupancy in hotels and similar establishments

Source: Hungarian Central Statistical Office, Hungarian Tourism Ltd. [ number of all forms of paid accommodation astablishmants

[V Number of bedspaces in all forms of paid accommodation

- ] annual bed-accupancy in =l forms of paid sccommedation
[ petees [ number of hotsls and similsr establishments

¥ number of badspaces in hotels and similar astablishmants

[V Annual bed-occupancy in hotels and similar establishments

As of 31 July. B4 Number of all forms of paid accommodation establishments
[ Number of bedspaces in all forms of paid accommodation
- [l annual bed-accupancy in zll forms of paid accommaodatian
[ ostees I number of hotsls and similsr sstablishments

¥ Number of bedspaces in hotels and similar establishments

[ Annual bed-occupancy in hotels and similar establishments

Figure 27: Entering footnotes for supply data

In order to add a new footnote, you need to enter your text in the field next to ‘Footnote text’ and select the
period this footnote refers to in the column ‘valid from — to’. Next, select all the different definitions this
footnote applies to in the column ‘valid for’ (tick the respective definitions). Always enter your footnotes in
English only!

IMPORTANT: Do not enter information that is obvious or evident from the definitions/options available in
TourMIS (e.g. do not enter ‘No data available for the domestic market’ or ‘Arrivals are counted at the place of
accommodation’)

Of course, you can also edit an existing footnote or you can delete a footnote by enabling the checkbox
‘Delete’, which is next to it. You can only enter one new footnote at a time. If you need to enter multiple
footnotes, then you have to repeat this procedure after saving.

5. Latest Available Figures (ETC only)

In addition, the European Travel Commission (ETC) also compiles data on the latest available changes in
bednights and arrivals for a subset of important markets. This allows member countries who have only
quarterly or seasonal data available to still participate in the data exchange process. This chapter explains how
to enter ‘Latest available changes’ into TourMIS.

Under ‘Data entry’ select ‘Nights and arrivals’ from the main menu and then ‘Enter/edit latest available
figures’. Select a period for which you have available data (see Figure 28).

23




ustrian National
ourist Office
W

ww.tourmis.info

s
—-’$
w

General Information Data entry >> European Countries
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Figure 28: Enter/edit latest available figures under ‘Nights and arrivals’ (main menu)

ETC compiles only the relative changes of a small number of important markets (see Figure 29). The relative
changes represent the percentage change in arrivals and bednights compared to the same period of the
previous year!

= Agstrian Nati
Tourist Office
www.tourmis.info

General Information E Last available figures 2014 for Germany A

European Countries ] Arrivals|Arrivals in all forms of paid accommodation |

Cities # [Bednights in all forms of paid accommodation

Austria [# Period: January - November

My TourMIS ] Market in w‘::’::’;.ls-s.z inB'::r:?;-“il

Data entry Bl total foreign 42 4.6

» Nights and arrivals Austria 5o 52

» Accommaodation supply Canada s 20

¥ Attractions and sights

Logout Switzerland 6.5 6.5
China 18.0 16.8
Germany 32 2.3
Denmark 3.9 5.3
Spain 45 5.5
France 2.5 2.0
India 2.1 5.7
Italy 2.6 3.9
Japan -5.5 -3.8
Netherlands 3.3 0.5
Norway 0.3 1.8
Poland 9.7 11.0
Sweden -0.6 0.4
Russia -7.2 -6.0
United Kingdom 23 4.4
United States 2.1 4.6 v
Type of Data Actual values ~|[Actual values v

Return w/fo save

Notes: Preliminary actual values = provisional data "

TourMIS calculates mean values of change rates for comparing the performance of destinations.

Figure 29: The latest available figures form (ETC only)

The definitions in the latest available figures section may vary from the monthly and annual statistics entered in
the main data input form (Figures 18 and 19). Therefore, you must select the appropriate type of definition
used for the latest available figures at the top of the form (Figure 29).

At the bottom of the form you are asked to specify the accuracy of your data (arrivals and bednights). Various
types of data can be specified:

e Actual values. Select this option if your percentage change rates are based on final data provided by your
statistical office or the research organization responsible for tourism statistics in your destination.

e Preliminary actual values. Select this option if your percentage change rates are based on provisional data
(e.g. initial results based on a sample survey) provided by your statistical office or the research
organization responsible for tourism statistics in your destination.

e Estimates. Select this option if your percentage change rates are based on estimates, either provided by

some official external sources or by your organization.

If you regularly enter monthly statistics into TourMIS and want to use this information also for the “Latest
available statistics” table, then you do not have to enter relative percentage change rates manually. In this
case, tick the checkbox ‘Update ‘latest available statistics’ as ...” at the bottom of the main data input form
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(see Figure 19) and select the type of data (‘Actual values’, ‘Preliminary actual values’, ‘Estimates’) next to it
before saving your entries. TourMIS will then automatically update your latest available statistics tables.

IMPORTANT: When you select the ‘Update latest available statistics’ option, make sure that you are using
the correct definition. TourMIS does not use the preferred definition specified in the Data Input Timetable
when retrieving data in the ‘Latest Available Figures’ section!

Example:

a) In March 2007, you receive information on the number of arrivals recorded in January 2007. You visit
TourMIS and enter the relative changes between January 2006 and January 2007.

b) One month later (sometime in April 2007), you receive information on the number of arrivals recorded in
February 2007. You visit TourMIS and enter the relative changes between the period January-February
2006 and January-February 2007.

c) ..andsoon..

d) Once the December data arrive at your office (presumably in February 2008), you visit TourMIS and enter
the relative change between the annual data 2006 and 2007. Next month you will start entering your data
for 2008 (start with a) again).

If monthly data are not available, you may also decide to update your Latest Available Figures on a quarterly
(or seasonal) basis. Members who have various definitions for arrivals or bednights in their country (e.g.
‘Arrivals at frontiers’ and ‘Arrivals at hotels and similar accommodation establishments’) may select the most
appropriate definition for the monthly update (e.g. the one, which is updated more frequently).

If you do not have the information for certain markets or definitions, leave the input fields empty. You
should not enter a zero since this will be interpreted as 0%!

You are asked to enter your statistics in as much detail as possible. Depending on your personal settings in the
user’s profile, you need to enter your data either as ‘xx.x’ (e.g. 50.3) or ‘xx,x’ (e.g. 50,3). Do not round your data
(it is anticipated that you enter relative changes with one decimal place).

6. Shopping Barometer (CityDNA only)

The members of City Destinations Alliance (CityDNA) Research & Statistics Group have initiated a project aimed
at benchmarking city tourism destinations in Europe based upon a price level. The project intends to shed light
on the cost differences existing across cities in Europe, collecting publicly available data for a specific set of
items among those commonly consumed by visitors. The ultimate goal of the project is not to rank destinations
according to their costliness, but to gain a deeper insight into visitors’ perception of this aspect of their
experience in a city. Transparency is a fundamental feature of this initiative. All CityDNA members are
encouraged to participate in the project.

On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Shopping Barometer’ and
click on ‘CityDNA City Break Shopping Barometer’. Next, specify the year for which you would like to enter data
(Figure 30).

cw
-]
=]
=z
©

General Information Data entry >> Cities

[ EcM city Braak Shopping Baromatar Destination|Prague v A

Year 2014 v

European Countries

Cities
Austria
My TourMIS

Data entry

¥ Nights and arrivals

0 ¥ #H# FHH

¥ Accommaodation supply
b Attractions and sights
» Shopping Barometer
Logout

Figure 30: CityDNA Shopping Barometer (CityDNA only)
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Sector Definitions Comments
Taxi from airport to city centre (1 person including luggage) If the city has more than one airport, the
researcher has to select the airport recognized as
Local ARt f T
— Train from airport to city centre (1 ticket, 2nd class) AR IR IR A G R Rl G U
P . . . . arrive. The name of the airport has to be specified
OR public transport bus from the airport to the city center (1 ticket, regular) R
in the notes.
1 day ticket for the local public transport
Price for a business lunch of 3 courses, no drinks, in the restaurant of a 4-star hotel in The restaurant can be part of one of the hotels
the city centre contacted for the room rates.
Price for a dinner of 3 courses, no drinks, in the restaurant of a 4-star hotel in the city
centre
Price of a classic pizza, Margherita with 2 toppings, for 1 person Price collected at a Pizza Hut in the city centre
If a 0,331 Coke is not available, the price should
A Coke, 0,33 |, in a Pizza Hut rest t in the city cent| ! ; B 4 R
Food and OXE; Ly=21 1N a Fizza HUk restaurant In the city centre refer to a medium size Coke (or other soft-drink].
Beverage R R B
£ . . . . If a 0,33 | beer is not available, the price should
A Beer, 0,331, in a Pizza Hut restaurant in the city centre . .
refer to a medium size beer.
The price refers to a Big Mac menu, including 1 Big
Big Mac meal at McDonalds in the city center Mac, french fries and one drink at a regular price
{no special offers)
R The bar can be part of one of the hotels contacted
Espresso in the lobby bar of a 4-star hotel p
for the room rates.
The opera should be a classical piece. The seat
Regular price for 1 ticket for the opera, 1 adult, no reductions. . . )
gular pri ! ’ BEr2: Llsl aues should be in the parterre, 5th row in the middle.
The seat should be in the parterre, 5th row in the
; ; ; : middle. If the concert takes place in different
Regular price for 1 ticket for a classical concert, 1 adult, no reductions. . _p
venues, select the price which represents the
average between the different venues.
Entertainm . . . . The price should refer to the regular entrance fee
Regular price for the entrance to the biggest/main museum (permanent collection), . .
ent R and should not be collected on days with special
for 1 adult, no reductions.
offers.
If the hop-on hop-off bus is not available, another
Regular price of 1 ticket for the hop-on hop-off sightseeing bus, 1 adult, no reductions similar sightseeing tour (e.g. tourist train) can be
used and specified in the notes.
- If the zoo is not available a similar attraction can
Zoo, entrance of 1 adult, no reductions. o .
be used (e.g. Tropicario, Mini Europe).

Figure 31: CityDNA Shopping Barometer Items (CityDNA only)

The shopping bundle (Figure 31) covers the main service categories required by tourists at the destination
(food and beverage, entertainment and local transport) besides accommodation. The costs of accommodation,
transportation to the destination, and intermediation services are beyond the scope of this project. Some
shopping items are monitored in different quality categories in order to reflect the consumption of different
city visitor types (e.g. business travelers, weekend city breakers or backpackers). The actual list of shopping
items is common to the majority of cities in Europe and includes standardized products and services in order to

minimize price differentials attributable to items’ intrinsic characteristics.

The prices collected using the Shopping Barometer reflect the final consumer’s cost of purchasing holiday-
related services in different European cities. All the prices collected for this study:

e reflect the final price (i.e. include VAT and any tourists taxes);

e refer to the regular price for individual’s consumption (discounts for groups or special categories are not
currently being investigated);

e are collected from businesses in the city center;

e are collected in the local currency (for comparisons, TourMIS will convert prices into Euro using exchange
rates for the respective year);

e (if applicable) refer to a one-year period;

e are collected at a specific time of the year.

27



== Austrian National f oy
Tourist Office .
www.tourmis.info ICET)

General Information [#  >> Shopping barometer N

European Countries [+ jing item in Prague Price - Month/Year

Cities B one night in hestel in city center, one bed in dormitory, breakfast not included | 18.00 | [EUR_V|[1_~]/2014

Austria B notes: | |

My TourMIS B axi from airport to city center (individual) [ 25.00][EUR V[T V]/z014

Data entry = Notes: | ‘

::‘;::::z::::azww Train or bus from airport to city center (2nd class train ticket or public bus ticket)|  1.20 | [EUR_ ¥|[1v|/2014

¥ Attractions and sights Nﬂtﬂ:‘ ‘

» Shopping Barometer Public transport one day ticket 210 [EUR V][1 v]/z014

Logout Notes: [ |
Business lunch, 3-course, no drinks, in 4-star hotel restaurant in ity center | 10.00 | [EUR_V|[1_V/] /2014
Notes: [ |
Dinner, 3-course, no drinks, in 4-star hotel restaurant in city center [ 2a.00][eur V][1 ¥]/z014
Notes: | |
Pizza, medium-size with 2 toppings, in a Pizza Hut restaurant in city center [ [[EuR ¥|[1 V2014
Notes: | |
Coca cola, 0,33 or medium, in a Pizza Hut restaurant in city center [ [[EUR_V][1 ~]/z014
Notes: [ |
Beer, 0,33 or medium, in a Pizza Hut restaurant in city center | HEUR—V\Il_V\ /2014
Notes: [ |
Big Mac meal at McDonalds incl. 1 Big Mac, french fries, drink, no special offer | 4.40 |[EUR_V[[1_“]/z014
Notes: [ |
Sightseeing, Hop on - hop off, 1 adult (standard price) [ 22.20][EUR V][T_V]/z014
Notes: | |
Zoo, entrance of 1 adult (standard price). If no zoo available, similar attraction | 7.40 |[EUR “|[1 v|/2014
Notes: | |

Return N

Figure 32: CityDNA Shopping Barometer Form (CityDNA only)
To enter shopping item data (Figure 32), follow the instructions below for each item:

Enter the price of the item in local currency

Specify the type of currency by making a selection from the drop-down menu
Specify the month for which the data was collected

Add any notes to qualify the data (optional)

el N

When you have finished entering data, click on ‘Save’ to submit entries to the database.
7. Entering data for attractions and sights

Since 1981, the Austrian National Tourist Office has been compiling figures on the number of visits to Austrian
sights. From the beginning of this initiative, the Austrian National Tourist Office has been supported by all nine
regional tourist boards, who agreed to submit their statistics on an annual basis. Since 2001, this database has
also been available to other European tourism organizations, in particular to members of ETC and CityDNA.

Compiling number of visits to cultural and other tourism-related sights is a challenging task. There are a
number of different perceptions and methodological issues, which need to be considered. The most significant
problems are related to (1) the measurement of visitors; and (2) the classification of sights. In 2003, the Vienna
Tourism Board and the Schonbrunn Betriebsgesellschaft Ges.m.b.H. decided to extend and improve the
methodology and the system supporting the compilation process. As a consequence, the compilation of
monthly statistics was introduced. This option is currently only available to cultural suppliers in Austria.

The following three paragraphs describe how to enter number of visitors to attractions and sights for three
different types of TourMIS users: (1) International tourism organizations (ETC and CityDNA members), (2)
Tourism organizations in Austria, and (3) Individual cultural tourism suppliers in Austria.

7.1.International Tourism Organizations (ETC and CityDNA members)

On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights’ and
you will find three options which allow you to add, edit, and delete attractions/sights and to enter visitor
numbers for each of the attractions/sights you define (Figure 33).
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Data entry >> Attractions and sights
~

General Information

European Countries Add a new attraction/sight oK

¥
#
Cities [+
¥
¥
=

Edit or delste an attraction/sight

Enter visitor numbers in attractions/sights

Austria

My TourMIS

Data entry

¥ Nights and arrivals

» Accommodation supply
» Attractions and sights

Logout

Figure 33: Attractions and Sights (ETC and CityDNA members)

Figure 34 illustrates the form for adding or changing an attraction/sight. Name (local and English description),
location, type of attraction, and available information are required input fields; all other fields are optional.
When adding or changing a name of an attraction, you must make sure that it does not already exist in the

database.

"’___Austrian National ]
Tourist Office il
www.tourmis.info i)
General Information [+ Attraction edit
European Countries = gg‘;‘;;‘;a When you change the name of an attraction make sure that it does not already exist in the database!
Cities 2]
Austria e of the attraction
Name (original): Dublin Zoo
My TourMIS E Name (English): Dublin Zoo
Data ent
ata entry URL: http://www. i i
¥ Nights and arrivals -
Location: Ireland Rep (Dublin) v
» Accommodation supply = .
» Attractions and sights Type of attraction: Zoos and other animal attractions v
Logout Form of experience: M entertainment [ culture [] Tradition [ Landscape and buildings
in operation from /to: I v v
available information: Paying visitors v
Source: | |

Figure 34: Adding or Editing an Attraction/Sight (ETC and CityDNA members)

‘Available information’ offers three different default values:

1. Paying visitors. Select this when your visitor numbers refer to visits by people who normally purchase
a ticket in order to enter the attraction/sight. This option should also be selected even if a few tickets
are given away for free.

2. Free visitors. Select this if the majority of visitors enter the attraction/sight for free (e.g. being

counted by a turnstile).
3. Both. Select this if your visitor numbers include the sum of both paying and non-paying visitors.

The actual visitor numbers are then entered by selecting the option ‘Enter visitor numbers in attractions/sights’
available on the main menu (Figure 33). The input form is illustrated in Figure 35. Next to the visitor numbers
input field, the user can also enter the number of opening days (0-365) which allows more accurate
comparisons of the performances of cultural attractions/sights.
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General Information [#] Attractions in Ireland Rep -
European Countries E Attraction City Visitors 2013
Cities [#  Guinness Storehouse publin O Free ® paid O Both
Austria #  oublin Zoo publin O Free ® paid ) Both
My TourMIS [#  ciiffs of Moher Visitor Centre OFree ®paid O Both
Data entry =l wational Aquatic centre Dublin O Free ® paid O Both
» Nights and arrivals The National Gallery of Ireland Bublin OFree OPaid ® Both
» Accommodation supply N _ ~
 Attractions and sights Book of Kells Dublin () Free @ Paid () Both
Logout National Botanic Gardens Dublin @ Free Opaid OBoth| 550,000

The national museum of Ireland - Archacology Dublin @ Free Opaid OBoth| 404,230

Tayto park OFree ®paid OBoth| 435,000

St Patrick’s Cathedral publin O Free ®pai¢ OBoth| 410,000

Fota wildlife park cork O Free @ paid O Both 365,396

Farmleigh Dublin ® Free O paid O Both 435,476

Blarney Castle cork O Free @ paid O Both 365,000

Kilmainham Gaol publin O Free ®paig OBoth| 326,207

The Science Gallery Dublin @ Free O paid O Both 339,264

National Museum of Treland- Natural History Dublin ® Free Opaid O Both 284,323

Bunratty Castle & Folk Park OFree @paid O Both 285,013

National museum of Ireland - Decorative Arts & History Dublin ® Free O paid O Both 251,226

Chester Beatty Library Dublin ® Free O paid O Both 250,659

Rock of Cashel Ofree ®paid Upoth| 255,338

Holy Cross Abbey ®Free Opaid O Both 150,000

Dublinia publin O Free ® paid O Both 162,582

Galway City Museum ®Free Opaid O eoth 157,603

Kylemore Abbey & Garden O Free ®paid O goth

Newbridge Silverware ®Free Opaid O Both 350,000

Return v

Figure 35: Visitor Numbers Input Form (ETC and CityDNA members)

7.2.Tourism Organizations in Austria (ANTO partners)

On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights
Austria’ and you will find four options which allow you to add, edit, and delete attractions/sights at your
destination and to enter visitor numbers for individual or for all attractions/sights you have defined (Figure 36).

General Information [+ Data entry >> Attractions and sights

European Countries o] Add a naw attraction/sight to TourkIS = A
Cities = Edit or delete an attraction/sight in TourMIS

Austria = Maintaining data of one attraction/sight

My TourMIS ] Maintaining annual data for several attractions/sights

Data entry =

» Attractions and sights Austria

Logout

Figure 36: Attractions and Sights (Tourism Organizations in Austria)

Figure 37 illustrates the form for adding or changing an attraction/sight. Name (local and English description),
location, type of attraction, and available information are required input fields; all other fields are optional.
When adding or changing the name of an attraction, you must make sure that it does not already exist in the
database.

The choice of measures of visitor numbers (‘type of information’) is more comprehensive than for international
tourism organizations (see Figures 34 and 37). It also allows you to enter annual and monthly data and reminds
data inputters if they do not enter their data in time.

e Number of free uncontrolled access. Uncontrolled, unpaid access. Select this when data are based on a
pure estimate of visitor numbers.

e Number of free controlled access. Unpaid access, but numbers are generated by some technical
equipment that provides accurate figures (e.g. turnstile, photo sensor, or similar).

e Total number of free access = Number of free uncontrolled access + number of free controlled access

e Number of visitors paying reduced prices. Number of visitors paying a reduced price for entering the
attraction/sight (e.g. students, retirees, etc.).
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e Number of visitors paying full prices. Number of visitors paying the full price for entering the
attraction/sight.

e Number of extraordinary paying visitors. Number of visitors paying a special price for entering the
attraction/sight (e.g. participants of special events, etc.).

e Total number of paying visitors = Number of visitors paying reduced prices + number of visitors paying full
prices + number of extraordinary paying visitors

e Total number of visitors = Total number of paying visitors + total number of free access

In the column ‘Year’, you can enter the month when your annual figures become available; in the column
‘Month’, you can enter the time lag when your monthly data (usually) become available.

== Austrian National
== Tourist Office
www.tourmis.info
General Information [+ Attraction edit
European Countries o] 5;3[;7 When you change the name of an attraction make sure that it does not already exist in the database!
Cities [#
Austria [ Mameof the attraction
H Name (original): Botanischer Garten / Linz
My TourMIS - -
v = Name (English): Botanischer Garten / Linz
Data ent N
v URL: http://www.linz.at/umwelt/4175.asp
» Attractions and sights Austria : —
0 . Location: Austria (Upper Austria) Vv
ogoul
= Type of attraction: Natural Parks and reserves V|
Form of experience: [ entertainment [] culture [ Tradition & Landscape and buildings
in operation from/to: v v

When update? (2)

Available information (1) voar Ll

UZB Number of free uncontrolled access

KZB Number of free controlled access

FZB Total number of free access

EZB Number of visitors paying reduced rates

V2B Number of visitors paying full rates

52B Number of extraordinary paying visitors

BZB Total number of paying visitors
228 Total number of visitors anuary

~
v
v
>

III << <III

OSE Number of opening days

Notes:
(1) Please note: FZB=UZB+KZB, BZB=EZB+VZB+SZB and ZZB=FZB+BZB!
(2) when will TourMIS remind you to update your data?

Figure 37: Adding or Editing an Attraction/Sight (Tourism Organizations in Austria)

The actual visitor numbers can then be entered in two different formats. Either by entering monthly and
annual data for one particular attraction/sight (Figure 38), or by entering annual data (only) for multiple
attractions/sights (Figure 39). The former also allows adding a long and a short text for a footnote (English and
German). It is recommended to enter text in both fields. Next to the visitor numbers input field, the user can
also enter the number of opening days (0-365), which allows more accurate comparisons of the performances
of cultural attractions/sights.

== Austrian
Tourist

www.tourmis.ir

General Information Botanischer Garten / Linz (SEHO083) in
European Countries % i 2013 Total I-XII Jan Feb  Mar  Apr  May  Jun Jul Aug  Sep Oct  Nov  Dec
- Number of free uncontrolled access (Uzg) | [ —r—r T [ @75 7T7T99597T°7T T

c't'esl Ll Number of free controlled access (KZB) ——r— [ T T T 7™ 7™ 7T T 7T9 ‘T 7T T

Austria = Total number of free access (FZB) — T T T T ™ T™»7T™ T/ ‘T T "T /7T °7T

My TourMIS B umber of visitors payingreduced s ezl T

Data entry _E Number of visitors paving full rtes (vz8) [ [ [ I [ [ [

» Astractions and sights Austria Number of extraordinary paying visiters (sz8y) | | | | [ [ [ [ [ [T [

Logout Total number of paying visitors (BZB) " "©™—°@>"@>°@©@™"7™>7T7 T 7T °
Total number of visitors (ZZB) [ sl [ [ [ [ [ [ [ [ [ [ T T
Number of opening days (OSE) 2 e ] ] e e e e e ] ] e — —

® Save columns "Annual’ and all months (Jan - Dec)

Please note: FZB=UZB+KZB, BZB=EZB+VZB+5ZB and ZZB=FZB+BZ8!
() save all months (lan - Dec) and Total [-XIT' for your annual data

Footnote German Footnote English

Short

Long

Figure 38: Visitor Numbers Input Form for One Attraction/Sight (Tourism Organizations in Austria)
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== j\ystrian_ Nati T i, v
= Tourist i | ) #
www.tourmis. ir Fl—

General Information # 2313 2:12 "
) < . Paying an . Paying an .
European Countries [#]  Attractions Location Upper Austria oy ane Ond:r:rlsng S D%:,;,sng
Cities o visitors, ‘ visitors
i Agrarium / Bad Wimsbach ~
Austria # N
Ars Electronica Center Museum / Linz 175.261 v 173779
My TourMIS ¥
Attersee-Schifffahrt 93.546 w| 111549
Data entry =

Aussichtswarte mit Holzschauhaus am Maldaublick v
» Attractions and sights Austria

Baumkronenweg / Kopfing 172.350 ~|  18s.500
Logout Botanischer Garten / Linz 66.536 v‘ 74.976
Cumberland Wildpark / Griinau 57.000 V‘ 55.700
Dachstein eraut mit F und 201.109 ~| 150513
Donauschifffahrt Wurm Kack (im Bereich von 00) v
Dr. Vogelgesang-Klamm Spital/Pyhrn v
Engelhartszeller Donauwelt mit Haus am Strom v
Freilichtmuseum GroBdslinerhof inkl. Naturpark Rechberg v
Grottenbahn Péstlingberg / Linz 134.080 ~| 135455
Innschifffahrt 40.000 V‘ 50.692
Jagdmarchenpark Hirschalm / UnterweiBenbach 40.000 v 40.000
Kriminalmuseum Scharnstein M

[
[
\
[
[
[
[
[
[
[
[
[
Freilichtmuseum Mitterkirchen \ V]
[
[
[
\
[
[
[
[
[
[
[
[
[

Lake-Castle ort 233.000 ~|  234.000
Landesgalerie / Linz v

Lentos Museum of Modern Art Linz 71.000 v e7.000
Museum Arbeitswelt Steyr ~] 50.710
voestalpine Stahlwelt 73138 v 7ssis
Weg der Sinne / Haag am Hausruck v

Wildpark Altenfelden 41.350 V] as.000
WolfgangseeSchifffahrt / St. Wolfgang 394.743 ~] 88821
Zoo und Aquazoo Schmiding 180.684 ~v|  177.485

Figure 39: Visitor Numbers Input Form for Multiple Attractions/Sights (Tourism Organizations in Austria)

7.3.Individual Cultural Tourism Suppliers in Austria

On the left-hand panel, select ‘Data entry’ to expand the list of options. Then select ‘Attractions and sights
Austria’ and you will find two options which allow you to edit your attraction/sight and to enter your visitor
numbers (Figure 40).

== Aystrian

Tourist

www. tourmis.in
General Information [# Data entry >> Attractions and sights

i )
. Edit an sttraction/sight in TourMIS Attraction
European Countries . — | [Austria (Vienna): SchloB Schénbrunn/Schauraume |
Cities o [ Maintaining data of one attraction/sight ]
OK

Austria [#
My TourMIS [#
Data entry =

b Attractions and sights Austria
Logout

Figure 40: Attractions and Sights (Individual Cultural Tourism Suppliers in Austria)

Figure 41 illustrates the form for changing the settings of your attraction/sight. Name (local and English
description), location, type of attraction, and available information are required input fields; all other fields are
optional. When adding or changing the name of your attraction, you must make sure that it does not already
exist in the database (For attractions with very similar names (e.g. city museum), data inputters are advised
to use their location’s name for differentiation purposes).

The choice of measures of visitor numbers (‘type of information’) is the same as for tourism organizations in
Austria (see Figure 37). It also allows entering annual and monthly data and reminds you if you have not
entered your data in time.

In the column ‘Year’, you can enter the month when your annual figures become available; in the column
‘Month’, you can enter the time lag when your monthly data (usually) become available.
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-"’_-Auslrian National v
Tourist Office =
www.tourmis info F T p—
General Information & Attraction edit
European Countries & gg:‘;g‘;l When you change the name of an attraction make sure that it does not already exist in the database!
Cities [+
Austri [ Nameof the attraction
ustria
Name (original): chiof chonbrunn/Schauraume
e ( 1): SchloB Schénbs /Schaura
My TourMIS
v Tour = Name (English): SchioB Schénbrunn/Schauréume
Data entry URL: hitp:/ fwww.schoenbrunn.at
» Attractions and sights Austria
. . Location: Austria (Vienna) v
ogou Type of attraction: Museums or galleries v
Form of experience: [J Entertainment M culture ¥ Tradition ™ Landscape and buildings

in operation from/to:
When update? (2)
Year Month

UZB Number of free uncontrolled access ~
KB Number of free controlled access
F2B Total number of free access

EZB Number of visitors paying reduced rates |November V| +1 W

Available information (1)

+
-
<

'VZB Number of visitors paying full rates November V| |+1 Vv

S§2B Number of extraordinary paying visitors |November V| |+ 1 W

BZB Total number of paying visitors
228 Total number of visitors
‘OSE Number of opening days

Notes:
(1) Please note: FZB=UZB+KZ8B, BZB=EZB+VZB+5Z8 and ZZ8=FZB+BZB!
(2) When will TourMIS remind you to update your data?

Figure 41: Editing Your Attraction/Sight (Individual Cultural Tourism Suppliers in Austria)

The input form for entering visitor numbers by individual cultural tourism suppliers is displayed in Figure 42.
The form also allows adding a long and a short text for a footnote (English and German). It is recommended to
enter text in both fields. Next to the visitor numbers input field, the user can also enter the number of opening
days (0-365), which allows more accurate comparisons.

General Information [  SchloB Schénbrunn/Schaurdume (SEH0001) in
European Countries = i 2015  TotalIXI1 Jan Feb Mar Apr May Jun  Jul Aug Sep  Oct MNov  Dec
o Number of free uncontrolled access (UZ8) | T [ Il Il I I I I I I I Il I |

C|t|e5. # Number of free controlled access (KZB) [ II sase | 2763 272 I I I I I I I I I ]

Austria B ot mumber o ree s (Fz8) [ Il [ I I I I I I I I I | | |

My TourMIS Bl mber of visitors paying reduced rates (E2B) |

Data entry B number of visitors paying full rates (VZB) [ 1as902[ 7s428]] 70474

* Attractions and sights Austria Number of extraordinary paying visitors (5Z8) [

Logout Total number of paying visitors (82B) [ Il [ I I I I I I I I I | | |
Total number of visitors (Z28) [ ™ 15386 [ _sssi][ 7aiss| I I I I I I I I I |
Number of opening days (OSE) [ ~ 5531 wv]zg v ~ ~ ~[ ~[ ~[ ~[ ~[ ~[ ~[ ~]

@ Save columns "Annual' and all months (Jan - Dec)

Please note: FZB=UZB+KZB, BZB=EZB+VZB+5ZB and ZZB=FZB+BZ8! =
) Save all months (Jan - Dec) and Total I-XII' for your annual data

Footnote German Footnote English

Short

Long

Figure 42: Visitor Numbers Input Form (Individual Cultural Tourism Suppliers in Austria)

8. Special features of data retrieval

For data retrieval and analysis, TourMIS currently offers three main chapters (databases) with several different
submenus:

1. European countries: Tourism in European countries (tourism data collected under the supervision of the
European Travel Commission)
e Latest trends: A table presenting the latest trends of tourism in European countries
e  10-year trends: A table summarizing the development of tourism in European countries during the last
10 years
e Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
European countries (including portfolio analysis and seasonality analysis)
o Annual data
o Monthly data
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e Accommodation supply: Data on tourism capacities in European countries

e Availability & definitions: Information on each country settings in the Data Input Timetable

e Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
European attractions and sights

2. Cities: Tourism in cities (tourism data collected under the supervision of City Destinations Alliance)
e Latest trends: A table presenting the latest trends of tourism in cities
e Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
cities (including portfolio analysis and seasonality analysis)
o Annual data
o Monthly data
e Accommodation supply: Data on tourism capacities in cities
e Availability & definitions: Information on each country settings in the Data Input Timetable
e Shopping Barometer: Prices of typical shopping items of tourists in various cities (available to
CityDNA data inputters only)
e Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
European attractions and sights
e  Webanalytics: Statistics, benchmarking and analysis of city tourism marketing organizations’ websites
(available to participants in this project only)
e Eurocity visitor survey: Findings of cities participating in the City Destinations Alliance visitor survey

3. Austria: Tourism in Austria and its provinces and cities
e Latest trends: A table presenting the latest trends of tourism in Austria
o Nights and arrivals: Detailed statistics, benchmarking, and analysis based on arrivals and bednights in
Austria and its provinces and cities (including portfolio analysis and seasonality analysis)
o Annual data
o Seasonal data
o Monthly data
e Accommodation supply: Data on tourism capacities in Austrian regions
e Attractions and sights: Statistics, benchmarking, and analysis based on the number of visits to
Austrian attractions and sights
o Annual data
o Monthly data
o Avadilability and definitions

Each submenu leads to a number of retrieval options (‘views’), which are constantly being developed and
improved according to the needs of TourMIS users (e.g. participants at the annual TourMIS workshop, see
http://www.modul.ac.at/tourmis). Each view leads to a number of options where the user can decide which
indicators, destinations, markets, and period they are interested in (see Figure 43a). TourMIS also delivers its
findings in the form of tables and graphs. A typical TourMIS table is presented in Figure 43b.

== Austrian National y
Tourist Office e
www._tourmis.info
General Information [#] European Countries >> Nights and arrivals >> Annual data
European Countries = For one destination Market[Belgium V]
» Latest trends 1 or 2 year(s) Trend Year |2014 v
»10 year trends [ for various markets ][ for a market
¥ Nights and arrivals Nights and an-ivals\ for varisus marksts and benchmark \ for & market and benchmark
» Annual data
> Monthly data
Length of stay [ for various markets || for an market and several years ]
» Accommaodation supply
¥ Availability & definitions For one market
» Attractions and sights 1 or 2 year(s) Trend
Cities & [ in all destinations [ in all cestinations ]
Nights and arrivals
Austria & [[in al de: s (commen definition) |
My TourMIS #]  Lengthofstay | in all destinations |
Data entry [+

Combining markets and destinations
Logout

all markets versus all destinations

market volumes and shares (Portfolio Analysis)

diversity of guest mix

Figure 43a: A typical TourMIS ‘view’ (example of ‘European countries’)
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http://www.modul.ac.at/tourmis

strian National

‘AU
== Tourist Office
e,

ww.tourmis.info
. I ¥ N .
General Information F 4 oww y% I8 (B A ey N
European Countries = Europaan Countries - Nights and arrivals - Annual data
R P Arrivals/nigl available definition) in all destinati
Latest trends Market: Belgium
¥ 10 year trends Period: 2014
» Nights and arrivals Bednights Arrivals
ETC destinabion __ absolute  Note  +/-  %py. absolute Note  +/-  %opy.
= Annual data
Austria 2,649,559 NA 43,562 17 514264 AA 12,899 2.6
= Monthly data Cyprus 26,126 AT -2.684 5.3
» Accommaodation supply Czach Rep. 259,134 MA 16,997 7.0 o566l AA 8,683 10.0
Denmark 112,014 NA 9121 83
»
Availability 8. definitions Estonis 17,477 NA 938 57 8,247  AA 392 5.0
» Attractions and sights Germany 2,965,314 NA 58,014 2.3 1,313,355 AA 40,645 22
Cities F | Huneary 234,340 NA 715 w03 §2453 AA 5704 7.4
Ireland Rep 101,000 AT 6,000 6.3
Austria # | Lthuania 19,235 NA  -5.867  -263 11,185 AA 02 28
Malta 242,159 mA 17,761 7.5 31,568 AT 2622 2.1
My TourMIS C2 I e 96,331 NA 17,384 220
Data entry [# | poland 146,433 NA 10,607 7.8 71216 AA 5274 8.0
Sarbia 15797 NA 1,552 105 7,755 aa 815 1.7
Logout

AV = Arrivals of visitors at frontiers

AT = Arrivals of tourists at frontiers

AA = Arrivals in all forms of paid accommedation

AG = Arrivals in hetels and similar establishments

WA = Bednights in all forms of paid accommadation

NG = Bednights in hotels and similar

Notes:

ad Cyprus: Arrivals at frontiers from Liechtenstein included in the arrivals from Switzerland.
(2007-): As from January 2007, arrivals from Montenegro are net included in the arrivals
from Serbia, but are included in the "Other European Markets".

Figure 43b: A typical TourMIS ‘table’ (example of ‘European countries’)

At the top of each table users are offered several options:

l%l Prints the current table

1900 Enables/Disables the comma (or dot) after each third digit (e.g. 1,050 or 1050)

1% Switches decimal separator from comma to dot, or vice versa (e.g. 3,5 to 3.5)

TE- Presents the table in text format (for use with non-html compatible programs, see Chapter 8.1)
—  Downloads the table in MS Excel format (see Chapter 8.1)

Retrieving a graph (see Chapter 8.2)

A Reporting a potential error in the table (see Chapter 8.3)

My
Saving your query for later use (see Chapter 8.4)

8.1.Extracting data from TourMIS

.
Each table in TourMIS can be retrieved in text or Excel format. When the user selects ¥E , then TourMIS
offers the table in a simple text format which allows easy copy and paste functions (Figure 44a).

X
When the user selects EE-+, then TourMIS will prompt for defining the file name to be saved (Figure 44b).
Select ‘Save as’, specify a file name and a directory to save your file, and select ‘Save’. Next, select ‘Open’,
which will start MS Excel and open the file you saved (see Figure 44c).

The table in Excel is presented in almost the same format as on the screen. However, minor adjustments
(e.g. column width) might be necessary.
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& o g%

| Eurcpean Countries - Nights and arrivals - Annual data |
| Arrivals/nights (most commenly available definition) in all destinations |

|Market: Belgium |
|Pericd: 2014 I

| | Bednights 1 Brrivals |
|ETC destination | absolute [Notel  +/- | 3 p.y. | absolute |[Note| /- | % p.v. |
| Bustria | 2,642,552 | WA | 43,562 | 1.7 | 514,264 | BA | 12,899 | 2.6 |
|Cyprus | 1 1 1 1 26,126 | 2T | -2,684 | -9.3 |
|Czech Rep. | 252,134 | MR | 16,997 1 7.0 | 95,661 | A | 8,663 | 10.0 |
| Denmark | 112,014 | M& | 9,121 | 8.8 | 1 1 l |
|Zstonia | 17,477 | A | 938 | 5.7 | 8,247 | 23 | 392 | 5.0 1
| Germany | 2,965,314 | N& | €8,014 | 2.3 | 1,313,355 | A& | 10,645 | 3.2 |
| Hungary | 234,340 | MR | -718 1 0.3 | 82,423 | A | 5,704 | 7.4
|Ireland Rep | 1 1 1 | 101,000 | AT | 6,000 | 6.3 |
|Lithuania | 19,235 | NA | -6,867 | -26.3 | 11,186 | 23 | -303 | -2.6 |
|Malta | 242,158 | WA | 17,761 | 7.3 | 31,569 | AT | 2,622 | 9.1 |
|Norway | 96,331 | K& | 17,334 | 22.0 | 1 1 I |
| Boland | 146,433 | NA | 10,607 | 7.8 | 71,216 | A | 5,274 | 8.0 |
| Serbia | 15,797 | & | 1,552 | 10.3 | 7,739 | 23 | 815 | 11.7 |
IAV = Arrivals of visitors at frontiers |
Arrivals of tourists at frontiers |
Lrrivals in all forms of paid accommodation |
Arrivals in hotels and similar establishments I
Bednights in all forms of paid accommodation |

|G = Bednights in hotels and similar establishments |
|Notes: |
| ad Cyprus: Arrivals at frontiers from Lie n included in the arrivals from Switzerland. |
| {2007-): Rs from January 2007, arrivals from Montensgro are not included in the arrivals from |
|

| Serbis, but are included in the "Other Eurcpean Markers".

Figure 44a: Extracting data using the text-download function

=== pustrian_ National [T y
- Tolrist Office _41!{.3?}
www.tourmis.info = [ —

. LomuIning markes ana uesunauons
General Information [#
. all markets versus all destinati | ~
European Countries = 5
» Latest trends market volumes and g Internet Explorer g
» 10 vear trends diversity of guest mi .
) What do you want to do with tmccxls?
¥ Nights and arrivals
= Annual data 4 oo g% (G (e A Size: 18,5 KB
» Monthly data Europtan Countsi@s < Wiy From: www.tourmis.nfo
» Accommadation supply B e I
» Availability & definitions o > Open
» Attractions and sights Bednights The file won't be saved automatically.
Cities E ETC destination sbsolute Note +1
N Austria 2,649,555 HNA 43,9
Austria F | cyprus < Save
My TourMIS E ‘Czech Rep. 259,124 NA 16,9
Denmark 113,014 NA 9
Data entry [# | estonia 17,477 Na | > Saveas
‘Germany 2,965,314 NA 68
Logout Hungary 234,240 NA E
Treland Rep
Lithuania 19,235 ma 64
Malta 242,159 NA 177 _ —— --
Norway 56,331 NA 17,354 22.0
Poland 146,432 NA 10,607 7.8 71216 AA 5274 8.0
Sarhis ts7a7 ma s ina 77ea an PR

Figure 44b: Extracting data by using the Excel-download function (step 1)

Q— 9- o test [Compatibility Modle] - Microsoft Exc o Sl
o ® -

5 X

Home | Insert Page layout  Formulas Data Review  View

& cut Arial Sl -lA A | Siwrap Text General - L ; | B Tk ) | S Avtosum - ﬂ
l;ﬂste (Ecery |B 1 U - ik S A | Mmerge & Center - | (B3~ %y (|58 5% Cor?\t;i::‘ma\ Foi%‘t % Eslert E; F;E‘t 2= Sort & FE?B{
- Format Painter == — croe Scenter T[S =2 Formatting - as Table~ Styles~ || ~ - - || & Cears Fifter- select~
Clipboard & Font ] Alignment o Number ] Styles Cells Editing
| c1o - fe| NA 3
A B c D E F G H | J K L M N [¢] P Q R s T '

1 Market: Belgium

2 Period: 2014

3 Bednights Arrivals

4 ETC destination absolute MNote +- % p.y. absolute Note +- % p.y.

5 Austria 2649559  NA 43562 17 514264 AA 12.899 26

6 Cyprus 26.126 AT -2.684 93

7 Czech Rep. 259.134. NA 16.997 7.0 95.661 AA 8.663 10.0

8 |Denmark 113.014 NA 9.121 8.8

9 Estonia 17.477 NA 938 57 8.247  AA 392 5.0 =
EGevmany 2.965.314] HNA 1 68.014 23 1.313.355 AA 40.645 32

11 Hungary 234.340 NA -T19 03 82.493 AL 5.704 74

12 Ireland Rep 101.000 AT 6.000 6.3

13 Lithuania 19.235 NA -6.867 -26,3 11186 AA -303 -2,6

14 Malta 242159 NA 17.761 79 31569 AT 2622 9.1

15 Norway 96.331 NA 17.394 22,0

16 Poland 146433 NA 10.607 78 71216 AA 5.274 EX

17 Serbia 15.797 NA 1652 109 7799 AA 815 17

18 AV = Aurivals of visitors at frontiers

19 AT = Arrivals of tourists at frontiers

20 AA = Armivals in all forms of paid accommodation
21 AG = Arrivals in hotels and similar establishments
22 NA = Bednights in all forms of paid accommodation
23 NG = Bednights in hotels and similar establishments

24 Notes:

25 ad Cyprus: Arrivals at frontiers from Liechtenstein included in the arrivals from Switzerland.
26 (2007-): As from January 2007, arrivals from Montenegro are not included in the arrivals from

Figure 44c: Extracting data using the Excel-download function (step 2)
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8.2.Graphs

Frequently, TourMIS offers the option , which allows users to generate a charts without exporting data into
MS Excel. There are many different types of charts that can be generated by TourMIS (maps, bar charts, line
charts, multiple line charts, etc.). A few examples are presented in Figure 45.

Total foreign and domestic 2001 - 2014

100 (index)

in city area only 2001

Bednights in all forms of paid accommodation

60

2001 2003 2005 2007 2009 2011 2013

2002 2004 2006 2008 2010 2012 2014
114,997 I 348,484,449 M serlin [l Benchmark cities
Ranking of destinations based on latest available relative figures 2015 Comparison between market growth rate, market share and importance rate
of Austrian federal provinces Bednights in All forms of paid
Serbia (NA) accommodation
60 .
Slovenia (NA) [l Vienna
Norway (NA) Crdatia
Austria (NA) _
- 70 Ukfgine
Hungary (NG) s
<
=
.
Malta (NA) 3 B e
Luxembourg (NG) g 80 :"'Te ;
% Slovenia Roffania
Denmark (NG) % ‘H“@ﬁl‘v = Tuikey
_ § itslovakiasm ~ Australia °
Switzerland (NG) 90 R!ién-g Bulgaria; Gréece
Slovakia (NA) E58m Senar s KoréalRep.
Féahce Canada qiteﬁﬁns .
Estonia (NA) = i S s . Jdban
-20% -10% 0% 10% 20% -100
0 20 40 60 80
Bednights (% p.v.)
M Total foreign Market share absolute

Figure 45: Charts in TourMIS (examples)

Many charts offer pull-down menus or checkboxes for easily switching between destinations or markets and
mouse-over effects in order to display further information on the data displayed in the chart.

Every chart can be printed by clicking on the I%l button. However, if you want to copy and paste a chart,
then you need to use one of the many freely available cut and paste software tools (e.g. ‘Snipping Tool’).

8.3.Reporting a potential error

A significant amount of data in TourMIS is entered by users with special data input authorization (‘data
inputters’). The collaborative data collection process has the advantage that it is relatively cost-effective and
that the information is entered by people who are tourism experts for their destination. Nevertheless, this
process is not completely error-free since typos or other types of errors may occur. Similar to Wikipedia,
TourMIS users who identify a potential error in the database are asked to inform the respective data inputter
who will then check and eventually correct the data set. The more users TourMIS has, the more eyes will be
checking the data in TourMIS, and the more accurate the database will become.

When a user finds a possible error in a TourMIS table, they should select A , which will open a window where
the user will be asked to explain the potential problem (Figure 46).

In Figure 46, a user believes that the number of bednights in Estonia is a typo since the increase in bednights is
much higher than in some other report they found on the Internet. In the error reporting window, they select
‘Estonia’ and write an explanatory email to the data inputters for this country (see Figure 46).
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"':Ausl.rian National
Tourist Office
www . tourmis.info (& httpy/fewww.tourmis.info/7id=woeberfentry=XXXXX&db=ETC&vonjahr=2014&hkl=DE& . L= | (] ﬁ&h
. Subject: TourMIs
General Information & . g
. ‘Combining n . -
European Countries = - From: karl.woeber@madul.ac.at
\ Latest trends all markets versus all destinations | [ o4 3015-04-08 18:34:18
» 10 year trends market volumes and shares (Fortfelf [ To data inputers from: Estonia
» Nights and arrivals diversity of guest mix
]
+ annual data Dear TourMIS data inputer(s)
* Monthly data G oo g% (D EOe A mx My name is Karl Wéber and T am a user of TourMIS (www.tourmis.info). When reading the table ETC-16
» Accommaodation supply European Countries - Nights and a (2015-04-06 18:34:18) 1 believe I found a mistake (error or typo) for Estonia.
¥ Availzbility & definitions Arrivals/nigl available
» Attractions and sights Harkets Germany The number of bednights (+14.8) appears to be much higher as a recent report
. e I found on the website of the Estonian tourism board.|
Cities [+ Bednights
. ETC destination _absolute  Note  +/- % puy.
Austria [+ Bt
Austria 49,512,028 NA -1,310,698 2.6
My TourMIS [# Cyprus
Czech Rep. 4,721,043 NA 217,373 7.2 Is it possible to have a look at your data and to correct the figure(s), if necessary?
Data entry B e 13,138,664 NA  E73514 7.2
Logout Estonia 242,102 NA 31,147 143 Thank you very much!
Germany 348,484,445 NA 8,624,302 2.5
Hungary 2,008,068 NA 22,581 1.1 Kind regards,
Ireland Rep Karl Wober
Lithuania 285,266 NA 17.063 4.6 MODUL University Vienna
Malta 1,182,845 NA -71,571 -5.7
Norvay 1,384,718 NA 100,933 7.9
Poland 4,742,086 NA 220,585 4.9
Serbiz 114,937 NA 7,157 6.6
AV rrivals of visitors at frontiers
AT wrivals of tourists at frontiers
A = Arrivals in all forms of paid accommodation
AG rrivals in hotels and similar establishments
1A = Bednights in 2ll ferms of paid accommedation
NG = Bednights in hotals and similar establishments
Notes:
2d Cyprus: Arrivals at frontiers from Liechtenstein included i
(2007-): As from January 2007, arrivals from Montenegro 3
from Sarbia, but ars included in the "Other European Marke] ®100% ~

Try to be as explicit as possible when explaining the potential error. Next, click on the ‘Preview’ button which
will show you the complete email and all data inputters with data input authorization for Estonia (Figure 47).

Figure 46: Reporting a potential error in TourMIS (example)

"':Ausl.rian National
Tourist Office
www.tourmis.info (& http://www.tourmis.info/ - TourMIS - Internet Explorer
. Subject: TourMIS Closa.
General Information 2] Combini d
ombining m
European Countries = 9 From: karl.woeber@modul.ac.at Submit
all markets versus all destinations
» Latest trends Date: 2015-04-06 18:34:18 Edit
} 10 year trends market volumes and shares (Portfol o
» Nights and arrivals diversity of guest mix - piretkallas@eas.ce
» Annual data Dear TourMIS data inputer(s)!
» Monthly data oo g% HEEE A @ M
» Accommadation supply = — My name is Karl Waber and T am a user of TourMIS (www.tourmis.info). When reading the table ETC-16
N | EDErnesmnae-LlgiEa s (2015-04-06 18:34:18) 1 believe I found a mistake (error or typo) for Estonia.
¥ Availability & definitions Arrivals/nig| available
» Attractions and sights L?ﬁ"f_sf’gi';“a“v The number of bednights ( 14.8) appears to be much higher as a recent report I found on the website
- L of the Estonian tourism board.
Cities [# Bednights
Austria = ETC destination  sbsolute  Mote H- % Py Is it passible to have a look at your data and to correct the figure(s), if necessary?
Austria 49,512,028 NA -1,310,698 2.6
My TourMIS [# Cyprus Thank you very much!
Data ents E Czech Rep. 4,721,043 NA 217,275 7.2
vy Denmark 12,138,664 NA  E78,514 7.2 Kind regards,
Logout Estonia 242,102 NA 31,147 148 Karl Wober
Germany 348,484,445 NA 8,624,502 2.5 MODUL University Vienna
Hungary 2,008,068 NA -22,581 -1.1
Traland Rep
Lithuania 385,266 NA 17.063 4.6
Malta 1,182,845 MNA -71,571 -5.7
Norvay 1,284,718 NA 100,923 7.9
Paland 4,742,086 NA 220,585 4.9
Serbia 114,937  NA 7,157 6.6
AV = Arrivals of visitors at frontiers
AT rrivals of tourists at frontiers
AA = Arrivals in all forms of paid accommodation
AG rrivals in hotels and similar establishments
NA = Bednights in all forms of paid accommodation
NG = Bednights in hotels and similer establish
Notes:
ad Cyprus: Arrivals at frontiers from Liechtenstein included i
(2007-): As from January 2007, arrivals from Montenegro 3
from Serbis, but are included in the "Other European Marks] E100% v

Figure 47: Reporting a potential error in TourMIS (example)

Unless the TourMIS user deselects one or several email addresses, the email will be sent to all TourMIS users
with data input authorization and a valid email address in TourMIS. To submit the email, click the ‘Submit’
button, to change the text, click the ‘Edit’ button.

8.4.My TourMIS/My queries

TourMIS provides access to more than 200 tables with thousands of different options. Hence, it can sometimes
be difficult to remember how someone has generated a certain table. In fact, sometimes it may be
cumbersome to reproduce a table (and chart) that has been generated previously.

My
The ‘My TourMIS’ button ™ allows users to save a query to a personal folder which makes it easier to
reproduce a frequently used table (Figure 48).
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General Information [#] Cities >> Nights and arrivals >> Monthly data
- : ~

European Countries ] For one destination Destination | Berlin hd
Cities = 1 or 2 year(s) Trend Information|Arrivals in all forms of paid accommedation in city area only V|

b Latest trends for various markets [ for ane market and several months Year 2014 V|[March |

. . " - K

» Nights and arrivals Nights and arrivals| assessing seasanality -

> Annual data e & hitp: is.info/Tid=c CT. =30 pra.. o )

* Monthly data Length of stay for various markets [[{| My Tourmis ~

¥ Accommodation supply

» Availability & definitions For one ff | MyQuery: [ECM-M3: Arrivals/nights for various markets

» Shopping Barometer 1 or 2 year(s) period @ static period Return

» Attractions and sights in all cities O flexible period Save

¥ Eurocity visitor survey Nights and arrivals| benchmark seasons
Austria 2] e e
My TourMIS B Length of stay [ in sl cities
Data entry [+ .

Combining markets]

Logout

[ diversity of guest mix

Do W% 3E iE A T

Cities - Nights and arrivals - Monf}|
Arrivals/nights for various mal |

Dastination: Berlin
Information: Arrivals in all farms of paid accommaodation in city area
Pericd: March 2014

March 2014 Jani
Markst sbsolute  +/- % py. absohd
Austria 12.257 -861 6.6 28.
Belgium 7.800 -123 -1,6 17.
1.203 226

Bulgaris 221 2

Figure 48: Saving a query in My TourMIS (example)

The My TourMIS form opens where the user can provide a name for their query (‘MyQuery’) and specify if the
table should be saved with a ‘static’ or ‘dynamic’ period setting. TourMIS suggests a default name, which can
be overwritten by the user.

If you save several MyQueries, make sure to use different query names for differentiation purposes.

== )\ ystrian N
=F Tourist Off

www.tourmis.info

ational
ice

My TourMIS >> MyQueries

El ~
] ECM-M3: Arrivals/nights for various markets static (static period) v

General Information
European Countries

Cities

Austria

My TourMIS
» MyQueries

H OFEMH

Data entry
Logout

Figure 49: Retrieving a query from My TourMIS

Queries are saved permanently in My TourMIS and can be retrieved any time in the future. To retrieve
previously saved queries, select ‘My TourMIS’ in the main menu and follow ‘MyQueries’ (Figure 49). The pull-
down list includes all queries you have previously saved. To retrieve a query, select your table and press
‘Select’. If you defined ‘static period’ for the query, then the table will be retrieved with the same period you
saved the table. If you defined ‘flexible period’ for the query, then the table will be retrieved with a period that
is relative to the date you saved the query. For instance, if you save a query ‘January 2015’ with a flexible
period in March 2015 and you retrieve the same query two months later (May 2015), then your table will show
data for ‘March 2015’".

If you want to delete a query (which you do not need anymore), select the query and press ‘Delete’.
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